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1.0 Introduction
“A movement that does not make it into the media is non-existent”
(Rucht 2004:29)

As sociologist Dieter Rucht’s citation designates, the raison d’être of a social
movement prerequisites media interaction in order to gain awareness among a
broader audience. In so, if an organization or movement seeks to foster
engagement among citizens, it is imperative to gain attention and share
information of its cause through the means of communication (De Zuniga et al
2011:402). The rise of social media platforms has thus undoubtedly transformed
the realms of politics and civic engagement to an extent where individuals are
empowered beyond measures ever seen before (De Jong et al 2005:2). In relation
to this, events like the Arab Spring movement have become the epitome of how
influential the use of social media can be in facilitating social or political change.
This development caused Time Magazine to announce ‘The Protester’ as the
Person of the Year 2011 (Andersen 2011) and hence underlining the increasing
empowerment potential of the everyday individual.
The interwoven online relationships and networks between individuals on these
media platforms may ease the means of communication in instantly spreading a
message exponentially (Goldsmith 2002:3) and they may also challenge the
cultivation of collective action as individuals are increasingly employing these
online platforms to perform activities as a means to develop his or her own ‘self’
(Page 2012:17). However, critics of the social media revolution stress that
whereas activists during the Arab Spring had a clear, collective goal of fostering
democracy in their respective countries, online activism measures may not
generate similar engagement among the everyday individual who has no direct
personal stake invested in a cause (Reardon 2012). In so, if online engagements
are not translated into offline activity, these social and political causes may not
obtain the desired level of offline participation despite enhanced online interaction
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and personal endorsements (Mercea 2012:155). Rather, it may witness a kind of
online performance that has been dubbed ‘slacktivism’1 given the minimal
performance required in the process (UNAIDS 2010:143). The major challenge
for contemporary civil activism is thus to advocate causes in order to ensure both
offline and online participation among increasingly diffused individuals on
fragmented social network platforms in order to foster reliable participation on
every possible level.
On March 5th 2012, the nonprofit organization Invisible Children launched the
video campaign ‘Kony 2012’ and it would prove itself to be one of the most
successful viral videos so far. With over 71 million views on YouTube within the
first week of its release, the campaign immediately became the most trending
topic in the online sphere (Jenkins 2012). The ‘Kony 2012’ video aimed at raising
awareness of the Ugandan rebel leader, Joseph Kony, and the atrocities that he
and his armed forces, Lord’s Resistance Army (LRA) caused innocent civilians.
The campaign thus sought to engage public support in order to increase the
political pressure to capture Kony. Supporters praised the campaign as a digital
revolution that paved the way for reinventing online activism whilst critics
remained skeptical of the actual offline engagement levels of the newly
congregated Kony movement (Knapp 2012). The matters in question were not
only how ‘Kony 2012’ could rapidly penetrate the information-saturated media
sphere and engage the scrutinizing media users to this extent, it also questioned
the level of offline activities a viral success of this magnitude would generate or if
it would exemplify click-and-go activism also referred to as ‘slacktivism’. It is
thus interesting to investigate the individual personal motivations behind engaging
in the ‘Kony 2012’ cause and to what extent is can be considered a matter of
successful online activism or ‘slacktivism’.

1.1 Problem Statement
Based on the abovementioned contemplations, the focus of this thesis is to
investigate the following problem statement:
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
1	
  ‘Slacktivists’

are referred to in this regard“…people who support a cause by performing simple
measures are not truly engaged or devoted to making a change” (UNAIDS 2010:143). 	
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By taking a starting point in the increasing importance of social media
interaction in Generation Y’s self representations and how this cultural tendency
may correlate with the online success of the viral video campaign “Kony 2012”,
the objective of the thesis is to evaluate to what extent Danish Generation Y
Facebook users engage in ‘Slacktivism’ in terms of shaping their online
identities rather than holistically embracing activism by engaging in offline
activities as well?

1.2 Delimitation
Given the limited range of this thesis, there are contemplations that are not
possible to incorporate in this work. Firstly, the main focus is on the ‘Kony 2012’
video, which was released by the nonprofit organization Invisible Children on
March 5th 2012. Although the organization has launched several videos both prior
and following this specific video (IC 2012a), the viral buzz or online attention
have not proved as extensive in comparison (Wasserman 2012). In so, since the
thesis is not purposed at evaluating the success or downfall of the overall
campaign or the marketing strategy surrounding it, the focal point remains on this
video. In addition, the work does not question the political character of activist
measures, as it is not within the realms of this particular subject. Therefore, the
main focus of the thesis remains on individual motivations towards activism and
not on overall political inquiries or issues.
Secondly, the thesis will draw upon the cultural dimensions interplaying in
relation to the subject. However, it will not seek to provide an in-depth evaluation
of cultural concepts or debates but instead employ the issue of culture as an
extension to the theoretical basis of the work. Furthermore, the work is not aimed
at providing an encompassing cultural analysis of the target segment and hence
any employment of cultural denominations will thus refer narrowly to noteworthy,
relevant aspects in relation to Generation Y individuals and should not be
considered accountable for Danish national or youth culture in general.
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Thirdly, due to the limited volume of the thesis, restrictions must be made in
terms of what social networking sites are subjected to analysis. In so, although the
‘Kony 2012’ video was featured on several social media platforms (Jenkins 2012)
and the Kony 2012 hashtag - #StopKony – was among the world’s most trending
topics on Twitter around the time of the release (Goodman et al 2012), Facebook
will be employed as the primary object of analysis. This methodological choice
has been made due to the fact that 3 million Danes are registered on Facebook per
January 2nd 2012 (Friis 2012) compared to 28.000 Danish accounts on Twitter as
of February 22nd 2011 (Juul 2011) and hence Facebook constitutes the main social
media outlet for the target segment.
Fourthly, the thesis solely concerns the dynamics and interactions in regards to
Generation Y media users (see section 3.4). In this relation, it ought to be noticed
that the categorization or classification of Generation Y is a flexible construct,
which does not necessarily bear resemblance to all individuals born within this
timeframe. However, for the sake of understanding, the thesis will draw on this
categorization in order to provide a framework for the analysis based on the
premise that the rise of digital technologies have aligned generational attitudes to
some extent (Tapscott 2009:27). Furthermore, selecting Generation Y as the topic
of choice consequently excludes other segments from being subject to
investigation. Therefore, if other age groups or segments were analyzed similarl to
Generation Y, the outcomes and conclusions may prove different than the ones
this thesis will finally provide. That is, though, for other researchers to investigate
further, as it is out of academic reach for this particular thesis.

1.3 Motivation
Recent events such as the Arab Spring revolution, the Occupy Wall Street
movement or the London Riots emphasize the highly contemporary aspect of civil
activism on social media platforms (Anderson 2011). There are thus numerous
examples of global movements where social media interaction and virally spread
content have been a catalyst in raising awareness and fostering participation
among citizens. In relation to the ‘Kony 2012’ video, the social media sphere
facilitated a worldwide spread of the video and generated a global conversation
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piece on these platforms (Jenkins 2012). The subject matter of this thesis is
therefore highly relevant to scrutinize in the time of writing.
Based on this, the thesis subject is positioned in the realms of a current debate and
draws upon various academic fields such as political science, sociology,
linguistics, psychology, marketing, and communication. In so, the thesis
contributes to several academic fields in terms of its interdisciplinary foci albeit
the principal academic focus is centered on the field of communication. This
thereby remains the key force of investigation, since the aim is to scrutinize the
role of social media in activism through communicative means.
Academic literature has often addressed social media as a digital pond of
opportunities for nonprofit organizations to foster civic engagement among
citizens. However, as award-winning journalist David Batstone draws attention to,
the power of social media exists exclusively by virtue of real offline activity, as
online activism cannot stand on its own (2012:14min). Despite this observation,
however, the literature within the abovementioned fields has not proved
profoundly explorative in relation to the linkages between identification of the
individual and the digital technology in terms of social movement engagement
(Dahlgren 2004:xiv). With the immense online success of the ‘Kony 2012’ video,
these correlating dynamics becomes a pertinent area to investigate since the
campaign recruits individual citizens to engage in social media activism through
interwoven networks of online relationships. As individuals are complex human
beings with constantly changing identification patterns, they may have differing
motivations to engage online that are not easily translated into offline
participation (Beck et al 2005:23). The subject therefore becomes interesting to
investigate, as it challenges the view that viral success among online users does
not necessarily equal offline involvement. The motivation for compiling this
thesis is thereby to contribute to an interesting and ever-evolving subject, which
may have been undeservedly neglected in academic works.

1.4 Thesis Structure
The purpose of this thesis is to indicate to what extent Danish Generation Y
Facebook users participate in online activist or ‘slacktivist’ behavior on social
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media platforms by investigating the facets enabling the viral success of the
‘Kony 2012’ video. The thesis is sectioned into eight overall chapters in order to
create a coherent and holistic response to the formulated problem statement. The
section in progress, Chapter One, seeks to set the scenery for the work and will
not be further elaborated given its already advanced stage of presentation. This
section will provide a brief outline of the following chapters to ensure a step-bystep guide for the benefit of the reader and hence the thesis structure is illustrated
in Figure 1 below:

Chapter	
  1	
  
	
  Introduction	
  

Chapter	
  2	
  
Methodology	
  

Chapter	
  3	
  
Theoretical	
  
Framework	
  

Chapter	
  4	
  
Case	
  
Presentation	
  

Chapter	
  5	
  
Qualitative	
  
Interviews	
  

Chapter	
  6	
  
Analyses	
  

Chapter	
  7	
  
Discussion	
  

Conclusion	
  

FIGURE 1: Thesis Structure

Chapter Two presents a methodological overview of the thesis’ academic
vantage point in order to provide the conceptual framework within which the
analysis of the subject will be processed. The section will establish the main
characteristics of the social constructionist and hence the qualitative approach,
which is constituted as the interpretational framework of this work. Also, it seeks
to justify the selection of academic contributions that provide the theoretical
foundation of the thesis as well as the news articles chosen for further
contextualization of the case.
Chapter Three provides the theoretical foundation within which the thesis
subject is scrutinized. The objective is to examine the existing literature within the
field in order to derive the main theoretical contemplations on the subject. The
first subsection will centre on the increasing role of the postmodern individual as
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a member of global society and the appertaining self-identity-building processes
that individuals are constructing. The following subsection addresses the
development of the digital technology that enables the postmodern individual to
interact virally on social media platforms. The final subsection narrows the focal
point of the theoretical review, as it focuses solely on Generation Y and their use
of digital platforms in terms of identity-building and online activism.
Chapter Four will present the case study that constitutes the focal point of the
thesis namely the ‘Kony 2012’ video and aim at clarifying the main features of
the overall campaign. Furthermore, the presentation will include the key outcomes
and developments in relation to the campaign in order to provide a holistic view
of the case as part of a broader context thus provide a more inclusive approach for
the benefit of creating a case overview.
Chapter Five aims at providing justification for the methodological and
theoretical choices made in relation to the five qualitative interviews conducted
for this thesis. The interviews are compiled based on the contemplations made in
Chapter Two and the disposition of the interview structure therefore reflects the
ontological position chosen in this regard.
Chapter Six constitutes the analytical part of the thesis by seeking to process the
empirical data generated from the five qualitative interviews conducted for this
work. The focus is to derive significant narratives from the interviews in order to
uncover if there are cases of correlating attitudes or responses among the
respondents and whether this data in unison can facilitate potential discursive
patterns for further discussion in Chapter Seven.
Chapter Seven constitutes the discussion of the theoretical contemplations and
discursive findings in the previous chapters. In so, it draws on the outcomes and
contemplations dealt with so far in order to provide a qualified response to the
proposed problem statement. The main purpose is to evaluate both theoretical and
interview-based contemplations and hence seek to discuss to what extent the
target group engaged in online activism or ‘slacktivist’ behaviour in relation to the
‘Kony 2012’ video.
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Chapter Eight constitutes the concluding section of the thesis, which means that
it draws on the entire compiled work in order to provide a qualified rejoinder to
the problem statement presented in Chapter One. The objective of this section is
therefore to pinpoint the main findings and contributions of this work.

1.5 Summary of Chapter One
The first chapter has sought to contextualize the setting of the thesis subject. It
presented the research focus in terms of the problem statement that will serve as
the guiding principle of the work as well as clarified the overall contribution of
the thesis to the academic fields. It also included an overview of the thesis
structure in order to illustrate which procedures the work will undertake in order
to provide a qualified evaluation of the problem statement. The objective of this
chapter was therefore to create a guidance overview for the benefit of the reader.
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2.0 Chapter Two
	
  
Abstract: Chapter Two seeks to justify the methodological choices in relation to
the employed conceptual framework. In so, the entire work is processed and
analyzed within a qualitative framework meaning that the selected ontological
position determines the ways of interpreting the generated data from the
empirical material. Furthermore, this section will portray the thesis epistemology
by presenting the various empirical sources and hence substantiate these
selections. The main focus in this section is therefore to clarify and justify the
methodological choices and the chosen empirical data.

2.1 Conceptual Framework
The ontological or conceptual framework is the key methodological foundation of
the thesis. The ontological position refers to ways of understanding ‘reality’2
meaning that it constitutes the worldview that a researcher embeds when
undertaking academic research (Guba 1990:18). In so, the conceptual focus
determines within which framework the thesis subject is conceptualized and so it
influences the methodological, empirical and analytical choices made throughout
the work (Daymon et al 2004:14). This means that any empirical data or
theoretical considerations need to be processed within this line of thought in order
to create coherent and methodologically valid work.
2.1.1 The Ontological Debate
Although the research paradigm has already been constituted as a social
constructionist approach, it is central to consider the overall academic debate in
order to fully comprehend the methodological consequences of this choice and
provide an inclusive account for the methodological field. This means that there
are various worldviews that a researcher can undertake in relation to scientific
frameworks but the central debate is posed by an ontological clash between the
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
2

In the social constructionist ontology, there cannot be a single ‘reality’ and the notion is thus not
applicable in this regard (Burr 2003). The term is thus marked to underline the contradictions of
employing this notion.

	
  

11	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
realist and the interpretive approach (Daymon et al 2004:3). Whereas the realist
approach is often referred to as positivism or essentialism, the interpretive
framework holds a range of slightly differing, however ontologically similar,
paradigms such as constructivism, hermeneutics, anti-essentialism and social
constructionist to name a few (Burr 2003). The deciding matter in the
methodological clash between the realist and social constructivist is the
ontological position of each paradigm and hence the attitude towards the notion of
‘reality’. The positivist approach understands ‘reality’ as a fixed entity that is
isolated and uninfluenced by human interaction whereas social constructionists
conceive ‘reality’ as constructed, multi-faceted notions that are interchangeable
and interdependent on human conceptions (Ritchie et al 2009:11). Therefore,
from a social constructivist position, the positivist ontology provides a narrowscoped worldview, which predetermines individuals as fixed beings without
taking into account the possibility for changing perceptions of reality or identities.
The critique of the realist ontology evolves around its search for the nonnegotiable truth that interpretive researchers renounce. In their perspective, the
notion of truth is a social construct facilitated by the means of social interaction
meaning that experiences or perceptions differ from one individual to another
(Burr 2003:6). Another difference of opinion between the two paradigms involves
the role of language in constituting or constructing ‘reality’. The realist researcher
would argue that language does not pose an influential factor in the creation of a
truthful reality, since the effects of language are independent from this notion. On
the contrary, the interpretive approach views language as vital to the production of
individuals, as they enact numerous varieties of language styles for different
purposes and settings (Gee 2011:28). The situated language use is enabled by the
discourses at work meaning that the notion of self is facilitated by various
discursive practices in interaction with others. Analyzing these discourses will
therefore generate an idea of how different notions of truth are achieved (Burr
2003:63). In so, investigating the discourses surrounding a subject can therefore
highlight the varying views of different individuals and pinpoint the discursive
constructions at work.
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2.1.2 Qualitative approach
The	
  ontological	
  debate	
  draws	
  on	
  the	
  issue	
  of	
  research	
  methods	
  as	
  a	
  matter	
  of	
  
dispute	
  as	
  well.	
  Realism	
  embraces	
  a	
  scientific	
  approach	
  where	
  the	
  aim	
  is	
  to	
  
remain	
  objective	
  in	
  the	
  process	
  of	
  collecting	
  data	
  and	
  seeks	
  to	
  quantify	
  the	
  
gathered	
  data	
  in	
  a	
  measurable	
  fashion.	
  Whereas	
  the	
  realist	
  researcher	
  seeks	
  
to	
  collect	
  quantifiable	
  data,	
  the	
  interpretive	
  researcher	
  aims	
  at	
  generating	
  
qualitative	
  data	
  by	
  using	
  methods	
  that	
  are	
  carried	
  out	
  in	
  consideration	
  of	
  the	
  
social	
  context	
  (Ritchie	
  et	
  al	
  2009:4).	
  Within	
  the	
  ontological	
  position	
  chosen	
  
for	
  this	
  thesis,	
  the	
  primary	
  research	
  method	
  is	
  a	
  qualitative	
  approach	
  within	
  
a	
  social	
  constructionist	
  or	
  postmodern	
  context.	
  This	
  methodological	
  choice	
  
has	
  been	
  selected	
  based	
  on	
  the	
  thesis	
  focal	
  point	
  of	
  highlighting	
  the	
  
individual	
  motivations	
  and	
  attitudes	
  of	
  Danish	
  Generation	
  Y	
  Facebook	
  users.	
  
The	
  qualitative	
  approach	
  is	
  therefore	
  a	
  fitting	
  research	
  method	
  to	
  employ	
  in	
  
this	
  work	
  and	
  will	
  be	
  embodied	
  by	
  five	
  qualitative	
  respondent	
  interviews.	
  	
  
In a qualitative perspective, the interview-generated data cannot be measured, as
the experiences and attitudes of individuals are unique, context-specific and
qualitative data. Employing a qualitative approach therefore presupposes that the
aim of the research is to generate meaning-based and not objective data. The
researcher should be aware that the methodological consequence entails that
establishing fixed categorizations cannot be an aspiration (Kvale 2007a:12). This
requires the researcher to abide to the view that worldviews are not pre-given or
universally applicable but rather constructed by narratives (Burr 2003:13). Life
worlds are hence best understood through the means of interpretation in which the
researcher investigates the subjects’ multiple produced realities albeit not in
relation to settle on their truthfulness as this cannot be determined (Kvale
2007a:112). A qualitative approach thus entails an understanding of the notion of
reality as being unique to the individual person meaning that universal knowledge
is non-existent.
The qualitative approach is characterized by its exploratory nature by which it
seeks to understand the subjective perceptions of individuals and how these are
constructed by the discourses at work (Daymon et al 2004:145). Furthermore,
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within the social constructionist ontology, the qualitative methods help examine
how subject-related discourses enter into broader discursive contexts and
practices. In this perspective, it can be argued that a discourse cannot be regarded
as an isolated entity but rather enter into a broader interwoven web of produced
discourses that facilitate the dynamics around a subject (Kvale 2007a:113). The
qualitative research method thus seeks to excavate the individual’s momentary
perception of a given subject, since his or her perceptions are ever changing in
accordance with the present social situation. The methodological advantage of this
research approach is thus to obtain a narrow micro-focus on specific attitudes in
relation to a subject and how these depictions form part of a wider range of
discourses.
When selecting a research method, one must simultaneously consider the
restraints of the chosen approach. The narrow scope of the qualitative approach
poses limitations in terms of drawing broad-ranging conclusions on the outcomes
of qualitative research (Daymon et al 2004:7). The problem is that the constricted
scope of the research method poses a challenge to the contribution of the work to
a wider context. Since the outcomes are rather specific in terms of e.g. the
subjects under investigation, the conclusions on qualitative research are restricted
to the extent that the generated data are not generalizable (Kvale 2007a:87). The
derived data in this context will thus not be able to represent a larger assemblage
of subjects within a similar categorization. Neither will it present a reliable
outcome meaning that the conducted research is inimitable by others given the
complexity of the factors interplaying in qualitative research (Lewis et al
2009:270). However, even with these limitations, the qualitative research will
generate a deeper and more detailed account of a given subject, which provides a
more rational methodological framework for the purpose of this particular thesis
subject.
2.1.3 Thesis Ontology
In the previous section, it was established that the selected research paradigm of
this thesis is the social constructionist framework meaning that the thesis is
compiled within an interpretive line of thought. This paradigm has been selected

	
  

14	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
as the applied framework, since it considers the notion of reality as part of a
cultural origin and thus incorporates the role of the individual in negotiating
knowledge as part of a social group (Young et al 2004:377). When examining the
formulation of the problem statement, the ontological position of the thesis
becomes apparent. It asserts an aim to investigate the cultural facets related to
online activism as well as how these dimensions interplayed among Danish
Generation Y Facebook users in shaping their online identities in connection with
online activism or ‘slacktivism’. The ontological keywords derived from this
research focus pinpoint that there is an underlying assumption that cultural
dimensions are dynamic features with particular characteristics in relation to a
certain target group. The notion of culture is thereby not a fixed entity but instead
there may be several cultural spectres that are situation-contingent. Furthermore,
as the problem statement indicates, the thesis assumes that individuals shape
multiple identities for different purposes and it refers to the notion of online
identity as one out of several and not as an isolated, universal unit. Based on these
observations, it becomes evident how the handling of this thesis subject is
achieved along a social constructionist line of thought as the conceptual
framework.

2.2 Empirical Data
In order for this thesis to provide a qualified evaluation of the propounded
research statement, it is essential to draw on well-chosen empirical data that will
contribute to a reasonable account of the subject in matter. For the purpose of this
thesis, the applied empirical data stems from three different areas of interest:
subject-related academic literature, contemporary articles on the ‘Kony 2012’
campaign and lastly, five qualitative interviews conducted for this specific case.
2.2.1 Academic Literature
Firstly, the thesis will clarify the main characteristics and tendencies in relation to
the rise of the postmodern individual and the shift towards identity-building
politics. For the purpose of assessing this focal point, the work will draw on noted
sociologists, Ulrich Beck & Elizabeth Beck-Gernsheim (2005), whose
contributions on individualization processes are indispensable for dealing with
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postmodern development. Their literary efforts within postmodern identity work
will be supported by the works of fellow sociologist Richard Jenkins as well as
Professor David Buckingham who specializes in youth and media participation
(IOE 2012). On the basis of the development of a postmodern sphere, the thesis
seeks to investigate the tendencies of online media engagements within a global
context among postmodern citizens. In relation to this, Professors of International
Relations Barrie Axford & Richard Huggins (2001) provide the theoretical basis
of the globalization of politics on new media whilst journalist Britta Höijer (2004)
contributes with her work on global discourses in the philanthropic realms.
Secondly, the thesis will draw on authors who provide significant contributions on
online activism. This includes Lance Bennett, Ph.D. in Political Science at the
University of Washington and his work on online civic engagement (2003). Given
his vast research experience with the correlations between communication
technologies and activism, his work becomes an inevitable contribution to this
subject (UW 2012). In addition, other proficient authors within this area of
expertise will be included by Wilma de Jong, Martin Shaw & Neil Stammers
(2005) as well as Wim Van de Donk, Brian Loader, Paul Nixon & Dieter Rucht,
whose compilations of edited journals have provided a broad, yet detailed
overview of the global media challenges to activism. Furthermore, the thesis will
draw on the work of Ph.D. and Professor Adrian Sargeant of Indiana University
(2005) in order to highlight the dynamics of the non-profit sector and the
appertaining philanthropic aspect aimed illustrating the competitive global
conditions of the industry.
Thirdly, the academic field of communication provides proficient work in relation
to evaluating the rise of social media platforms. Within this context, the thesis
includes Dr. Ruth Page of University of Leicester and her work on social media
narratives (2012) with the objective of clarifying working discourses on these
platforms. Furthermore, the exposition of online media platforms benefits from
the works of Professors in marketing Andreas Kaplan & Michael Haenlein (2011)
plus marketing professional Beverly Macy (2011) who all contribute with their
take on viral marketing.
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Lastly, the theoretical basis of the thesis regarding the Generation Y will benefit
from the work of business executive Dan Tapscott (2009), who has yearlong
experience with online marketing to this particular target group. Additionally, the
works of social media consultants Charlene Li & Josh Bernoff (2008) will support
work on social media trends within this demographical grouping. Furthermore,
social media scholar at Stanford University Evgeny Morozov (2011) will provide
his contributions to the possible downside of online media participation.
Based on this exploration of the academic literature employed in this work, the
objective is to provide a comprehensive and inclusive theoretical foundation. By
selecting proficient and contemporary academic contributions within the various
fields that the subject draws upon, the thesis seeks to present an overall qualified
academic basis to support the interviews conducted for the purpose of this work.
2.2.2 Articles
The articles in this work are employed for the benefit of obtaining up-to-date
information and perspectives on various aspects of the thesis subject. The novelty
aspect of the ‘Kony 2012’ campaign makes it virtually unattainable for academic
contributors to have published wide-ranging work on the subject whereto the main
literature in this relation will be constituted mainly by online sources albeit
noteworthy ones of the kind. These are exemplified by online articles dealing with
the news of the viral success of the ‘Kony 2012’ video, online commentaries
compiled by knowledgeable contributors as well as criticisms raised in various
online contexts. Although the objective is to employ English-language articles as
a main rule, the thesis’ focus on Danish Generation Y Facebook users will
necessitate an inclusion of Danish sources as well. Given the academic essence of
this work, these articles will not provide an overarching basis for the work but are
employed as a matter of contextualizing the case study and provide a holistic
overview of the ‘Kony 2012’ campaign.
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2.2.3 Qualitative Interviews
The objective of the five qualitative interviews is to generate data that may
highlight the theoretical contemplations but in a case-specific context namely in
relation to the ‘Kony 2012’ campaign. The interviews are conducted in order to
provide primary data that the various academic literatures cannot make available
in the time of writing. The qualitative interviews are accumulated based on the
guidelines proposed by proficient authors within the field. In so, for the purpose
of compiling a suitable qualitative interview guide, the work will mainly draw on
the renowned psychologist, Steinar Kvale, who has contributed immensely to the
field of qualitative methods. His work will be supported by the ideas of Dr.
Christine Daymon & Professor Immy Holloway, who have composed a volume
on research methods in Business Studies. Secondly, the justification for the
configuration of the qualitative research method will also be encouraged by the
compiled work of authors Jane Ritchie and Jane Lewis in order to provide a
broader range of academic contributions to this work.

2.3 Summary of Chapter Two
This chapter clarified the methodological approach of the thesis. In so, the section
treated the various considerations in relation to understanding the thesis subject
within a social constructionist framework. In this regard, the objective was to
examine the main characteristics of the qualitative research method, which is
employed as the primary analytical tool for the empirical data. Furthermore, the
chapter sought to justify the methodological choices in relation to the academic
contributions made to contextualize the work. In so, this chapter constitutes the
methodological clarification for the interpretational framework within which the
following work should be understood. The theoretical basis is therefore
interpreted in this line of thought and will therefore be dealt with in the following
chapter.
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3.0 Chapter Three
	
  
Abstract: Chapter Three seeks to provide the theoretical framework that encircles
the thesis subject. The objective is to clarify the main tendencies in relation to the
theoretical framework in order to exemplify the academic context within which
this case study should be understood and interpreted. In so, this chapter will
provide three overall thematic sections: the Postmodern Rise, The Rise of Social
Media and The Online Generation that each will present different aspects of the
contextual dimensions employed in this work.

3.1 The Postmodern Rise
This thesis subject falls within the postmodern line of thought, which is often
regarded as a response to the essentialist or positivist frame of mind. The
postmodern mentality thus challenges the idea of the objective or factual notion of
reality that leaves little room for differentiated individuals as subjects (Burr
2003). It pinpoints the idea that groups or collectives cannot act as a single actor
with one shared mind, since individuals have a mind of their own and engage in
multiple self-identification processes (Jenkins 2008:8). The individual has entered
the stage as a central actor in social theory, which challenges or even
delegitimizes universality to the extent that one can rely on the stability of a fixed
notion of identity (Hall et al 1992). In this perspective, individuals identify
themselves during ongoing social processes of interacting with others and
therefore support the social constructionist ontology that accompanies this work.
3.1.1 The Postmodern Individual
The postmodern individual is a social being with multiple identities depending on
the situation and the persons surrounding him or her (Beck et al 2005:23). The
postmodern view on individualization is thus a matter of acknowledging that the
notion of self-identity is not fixed but discursively constructed in the immediate
social interaction that the individual chooses to engage in. With the increasingly
globalized outlook of the postmodern context, the variety of social situations that
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the individual can engage in consequently becomes extensive and diverse. This
has resulted in a fragmentation of the individual in which he or she is not always
able to connect in-depth in a social situation but where commitments are at risk of
being in flux and temporary, since these multiple and ever-changing engagements
are often undertaken for the benefit of the self’s own identification (Buckingham
2008:5). Postmodern individuals thus tend to engage themselves in a wide range
of social situations but the level of actual commitment may differ in terms of
levelled feeling of self-achievement that may befall them in the process, as selfidentification is a key driver among these social actors.
The postmodernist notion celebrates the rise of individualization in which the
identification of the self is created in cooperation with external, social sources
(Buckingham 2008:1). This entails that the individual self cannot define itself
single-handedly, as other actors are needed to mirror one’s own identity in order
to determine how to distinguish from or correlate with others in both individual
and collective performances. It is not in the individual’s biological basis to act
solely on its own, since the human being has an innate need to communicate and
relate to others – even for individual purposes (Goldsmith 2002:32). The
collective dimension remains an issue and challenges the individual during the
individualization process, since his or her biographical narratives are constantly
evaluated by the outside world (Buckingham 2008:10). Therefore, the postmodern
individual is continuously accountable for the coherence or reliability of the
projected identities and to what extent they coalesce into a meaningful overall
impression in interaction with other social actors.
The intensified development of individualization has generated critical voices that
fear the rise of an egocentric ‘me-first’ culture that fully abandons any moral or
ethical responsibilities towards communities and unfortunate others. The noted
German sociologists, Ulrik Beck and Elizabeth Gernsheim-Beck, however,
actively seek to dispute the postulations of the rise of an egocentric and immoral
postmodern individual. Although they concur to the increasing presence of
individualization and the intensified pursuit of self-fulfilling social endeavours,
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they point to the rise of ‘altruistic individualism’ (2005:xxii). This concept entails
a symbolic agreement in the sense that personal freedom comes with moral strings
attached, since living a life on one’s own premises also raises recognition of the
unfortunates who are not empowered in a similar fashion (Beck et al 2005:28).
The progress of the postmodern global society has generated a widened
consciousness of the world in which the individual operates.
The postmodern individual is gradually more conscious about the empowered
lifestyle that he or she is fortunate to take on, as digital technologies are
increasingly raising awareness of distant events in relation to e.g. the
circumstances of unfortunate and unjustified others (Höijer 2004:513). Since
postmodern individuals encircle the pursuit of identification as a primary social
endeavour, the awareness of e.g. less fortunate or distant strangers contributes to
the negotiation of the self-identity and the appertaining lifestyle choices (Giddens
1991:4). Leading back to Beck and Gernsheim-Beck’s notion of ‘altruistic
individualism’, the individual may therefore be geared to action and fulfil a role
as an empowered global citizen in order to change matters for unfortunate others
and hence be able to pursue his or her own happiness without being confronted
with and feeling moral remorse over others’ misfortunes (2005). In so, the
empowerment of the individual sphere has helped facilitate the rise of a civil
societal culture in terms of an increase in voluntary efforts, non-profit
organizations and activist measures over the past few decades.
This development reclines the argument that the postmodern society has given
birth to egocentric individuals, since the non-profit sector is larger than ever
before (Sargeant 2005:4). With that said, it becomes important to note that the
postmodern development has not created flawless individuals who simply create
their own narratives and rise to the occasion every time a distant stranger is in
need of assistance. Because of the multiple identities generated through a
manifold of social interactions, the individual is continuously subjected to various
discourses and identification-related decisions to make based on these discourses
as well. Individuals tend to get caught up in their daily routines and humdrums
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making it difficult to motivate them to actively participate in civil work if they do
not feel wholeheartedly about the cause (Jenkins 2008.29). The postmodern
individual is thus most likely to engage in altruistic measures that will contribute
to its identification process of his or her many identity projections.

3.2 The Rise of Social Media
Alongside the rise of the postmodern society, immense social and cultural
changes have transpired and altered the ways in which individuals interact with
each other. One key transformation in this regard is the advancement of the gamechanging digital technologies in terms of facilitating social relationships (Macy et
al 2011:2). These new media types thus challenge the assumptions of the mass
media paradigm that was characterized by a linear process of one-way
information in which interaction between the sender and the receiver was not
encouraged (Frandsen et al 2002:67). This simplified notion did not consider that
individuals could interpret messages differently or communicate with others that
would change their perceptions in the process (Self et al 2009:36). The new media
paradigm focuses on the interactive dimension of these digital platforms on which
the audience’s responses and participation are not merely encouraged but
prerequisites in order for social media platforms to even exist in its intended form
(Page 2012:8). Information can then be transferred instantly and is no longer
limited by time and space dimensions meaning that the social interaction becomes
dissociated from the psychical state of the embodied self (Macy et al 2011:2). The
dynamic behind social media is therefore a matter of innovative user-generated
content meaning that the constant participation of online users generates the very
essence of these social platforms. In this perspective, communication is regarded a
multifaceted, ongoing process constructed by the limitless discourses that endless
amount of social actors generate through social interaction (Macy et al 2011:10).
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FIGURE 2: The Two Media Paradigms

As illustrated in Figure 2, this development has altered the focus of from a senderoriented view to the empowerment of the individual as both a sender and a
receiver. The new communication model thus plays of the tendencies in the
postmodern society where the individual’s social engagements are a matter of
continuously adding value to its own identification by adding value to online
conversations.
3.2.1 Online Relationships
The rise of social media has facilitated networked platforms on which individuals
can connect in virtual communities and share conversations with like-minded
peers in the online arena (Evans 2010:9). These platforms constitute noteworthy
arenas in which the identification process of individuals takes place in interaction
with other social actors. With the rapid development of telecommunications, more
and more individuals have gained access to these digital spheres whereto 96
percent of the Danish population are regular users of the Internet (DS 2012). In
addition, since the launch of Facebook in 2004 (Zhao et al 2008:1820), more than
one in every third Dane has an online profile (Friis 2012). In so, whenever e.g. a
Facebook member joins a group, likes a site, comments on a picture, adds a friend
or posts a status update, he or she is engaging socially on this platform (Page
2012:86). The social dimension of Facebook is thus constituted in the interactive
and fragmented engagements made by each individual member in this arena.
It is often via online, networked communication on social media that the
postmodern individual constructs multiple identities through interaction in social

	
  

23	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
relationships. One of the main characteristics in this regard is that these do not
necessarily correspond to the offline social relationships that individuals engage
in. Although the fine line between offline and online identities are diminishing
(Macy et al 2011:35), networked communication is often distinguished in terms of
anonymous online relationships and anchored relationships. The former is
distinguished by online relationships that have no anchor in the offline networks
that an individual usually partake in. In this relation, it is possible for the user to
be anonymous and unconstrained in staging a performance, since the online
friends will not hold him or her accountable in an offline context. In terms of
anchored relationships, the online user engages in social networks that are rooted
in offline social relationships as well (Zhao et al 2008:1818). This could be
friends and family that are added to an online social networking site meaning that
the user is constrained in the social interaction made on this platform, since
offline friends are capable of judging any inconsistencies in the projected identity
(Buckingham 2008:10). When it comes to Facebook in particular, the privacy
setting of this account means that online friendships all need to be approved by
the user prior to establishing an online connection. This means that there is a
possibility that a vast amount of these relations are part of the user’s offline social
network in comparison to e.g. Twitter, where social connections do not need user
confirmation (Page 2012:2). This has raised considerations of the conditions on
which social media users befriend others in terms of whether it is in relation to
strengthening social ties or managing the share of online content with them
(Hogan et al 2012:138). Social media users may therefore have different purposes
of engaging socially on these platforms, as online relationships may just as well
be a matter of performance and identity positioning. These distinctions between
different varieties of online social relationships thereby become relevant in terms
of the identity construction process that an individual embarks on.
Regardless of the individual motivations behind engaging in relationships on
social media outlets, it is apparent that user-generated content are increasingly
shaping the dynamics of online platforms. Social media users thus help shape
their own identities by generating personal and sharable word-of-mouth content
that will catch the attention of their online social network. The peer-to-peer
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interaction becomes the epitome of social media relationships in which someone
will favour a solicitation of a given content if he or she feels that e.g. the sender is
a like-minded individual. However, social media users seek immediate
satisfaction from the relationships that they engage in and may resign from an
online conversation if their expectations are not fully met or their interaction was
generated by unreliable narratives. The characteristic here is the spontaneity of
these online friendship formations since social media relationships may fade just
as easily as they arose if the engaging individual is not gaining satisfactory
content (Macy et al 2011:219). Providing information and spurring interaction in
online relationships on social media are thus the individual’s way of adding value
to their own identities. The raison d’être of the dynamic social media sphere
becomes the abilities of its users to engage and share online content for the benefit
of themselves and others.
3.2.2 The Viral Spread
With the abundance of online relationships that an individual engages in, there are
numerous potential receivers of online content, since these relations are built on
transferring information between trusted sources and peers within social media
networks. The rise of social platforms has facilitated a new kind of messaging that
has taken instant information sharing to new levels and enables an immediate
reach of millions of users who are likely to further the transgression of content
exponentially (Macy et al 2011:10). When online content is forwarded in this
fashion, it has been dubbed ‘going viral’, which is a term that draws on the
associations of a virally spread disease (Kaplan et al 2011:255). The idea is thus
that the online content, the ‘virus’, originates from a person, a group of people, an
organization or company wherefrom it spreads rapidly and exponentially through
and across various online social networks based on the personal endorsements that
different individuals provide during the viral process (Goldsmith 2002:3). Social
media platforms are thus ideal contexts to forward spread online content virally,
as the structures and premises are aimed at just that.
In this media-saturated society where an abundance of information is processed
every day, it becomes difficult for senders of messages to penetrate the filter of
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individuals and even more difficult to make them endorse the content in a virally
fashion and forward it to their online social networks. In so, as marketing
professors Andreas Kaplan and Michael Haenlein note, there are three
features that need to be considered in order optimize the odds for sharing content
that will go viral and that is “giving the right message to the right messengers in
the right environment” (2011:253). As simple as it may sound, creating viral
content is sometimes more often luck than pure expertise. This can be exemplified
by the numerous of e.g. YouTube videos that have gone viral even though they
have not been compiled by professionals but rather made by ordinary people in
their private realms (Fiorella 2012). In theory, most online content will have the
prospect to go viral as it can be shared effortlessly on social media platforms.
However, the tendency of viral content is often that is plays of imagery meaning
that pictures and videos are more likely to go viral, as it is easier consumed in the
precipitated social media sphere. Obtaining viral success is thus a matter of
motivating individuals to endorse online content and, notably, individuals who the
sender may not have met or had an offline relationship with (MCafferty 2011).
Lastly, the right environment for viral content will likewise depend on the
groupings of online relationships that receives the message and thus if these are
willing to embrace it (Goldsmith 2002:2). There are thus individuals who are
more likely to capture online trends, to advocate for a cause in a rhetorically fierce
manner or have larger social networks than average. It can thus be a determining
factor that e.g. a marketer induces individuals with favourable characteristics
(Kaplan et al 011:256). The process of spreading content in a viral fashion thus
engages a small range of people in order for the message to reach a broader
audience. Obtaining a viral sensation therefore necessitates that these actors
endorse the message and engage their own social networks in order to spread the
online content virally on social media platforms.

3.3 Activism on Social Media
Contemporary activism is based on the notion of the empowered citizen that has
the ability to change a societal aspect either single-handedly or in joined forced
with a collective. In this perspective, the citizen is empowered based on its
emancipation from the ideology-based society of the past in which the individual
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participated in collective offline activism to achieve concrete and often classbased goals in relation to e.g. improving labour rights (Linklater 2008:548). This
development entails that the previous citizen engagement with ideology-based
concerns is increasingly substituted with more issue-based activities. These tend
to be expressed through performative activities in which the individual
participates in new activism based on the lifestyle issues that he or she engages
with (Dahlgren 2004:xii). Gaining activist support for a given cause has thus
become a matter of addressing the specific personal values of the citizens in order
for them to engage in activism or a political cause.
With the rising global awareness of international issues, people are beginning to
seek global solutions to more localized issues, which may result in neglect of
smaller causes that are not able to penetrate the information-heavy media sphere
(Sargeant 2005:15). Generally, activism has been challenged in terms of
recruiting volunteers and advocators for the various causes, as it often demanded
personal, offline investments in terms of time and money to engage (De Zuniga et
al 2011:399). For non-profit organizations, it is generally intricate to maintain
offline participation and engagement among postmodern individuals, as these are
always in flux. Since activism generates intangible results outside the
organization, their services are likewise difficult to substantiate in terms of
showing volunteers the outcomes of their efforts and with the rising globalized
approach to activist measures, verifying the effects becomes even more complex
(Sargeant 2005:27). Furthermore, non-profit organizations have difficulties of
enabling the golden rule of marketing that involves fulfilling the wants and needs
of the individual. Since non-profit objectives are often fixed, the endorsement
from individuals depends on whether or not they support the actual cause in its
original forms, since adapting it to individual needs is not possible to the extent
needed (Sargeant 2005:38). The sector has thus suffered under these challenges of
engaging volunteers and activists.
The terms and conditions for non-profit and charity organizations have been eased
by the rise of the new media paradigm. Social media platforms provide a low-cost
alternative to traditional media where activist and philanthropic measures can be
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advocated and thus forwarded by the public itself (Macy et al 2011:2). New media
activism facilitates innovative and more effortless ways of mobilizing like-minded
volunteers and coordinate offline activities across boundaries (Bennett 2003:144).
However, individuals may have difficulties finding a cause to fully engage with if
they are continuously approached by various organizations that seek their
personal endorsement or offline support making it even more intricate to penetrate
the minds of the target group based on their selective and short-lived attention
span. The risk here is that an almost market-like consumption of social causes
may obscure any complexities underlying the actual social problem meaning that
intricate issues may not be represented in its entirety if displayed in sound bites or
short videos (Tatarchecskiy 2011:302). In so, individuals may be intrigued to
engage through social media outlets but fail to become knowledgeable about the
details of the issue in terms of obtaining a true commitment to fight for a cause.
However, the social media revolution has not only changed the terms and
conditions for engaging in offline activism for organizations and recruiters but for
the individual citizen as well in terms of online activities. With an array of social
causes to decide between, and even more so on a global scale, the individual has a
multitude of opportunities to shape his or her identity by engaging in selective
online activism. The available activist options in the online sphere are wideranging and the individual can opt in or out almost as if he or she was in a
supermarket displaying the available social causes. As with market consumption,
the engagement with the product or service is at risk of becoming peripheral and it
simply requires the individual to click on a link or forward online content in order
to highlight a specific concern or cause among one’s own social network
(Tatarchecskiy 2011:300). In this perspective, anyone with an account to a social
media platform has the means to be an online activist by one click of the mouse.
The ease of doing public good on social media platforms has therefore raised
critical voices in regards to the impact of low-input-activism that one can
undertake in the comfort of one’s own couch (Lublin 2012). The concern here is
thus to what extent the fragmented characteristics of social media may influence
the incentives on which individuals engage in activist activities on these
platforms. It has thus been questioned if online activists are truly committed to a
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cause by simply sharing online content or liking a site and whether these actions
are aimed at self-positioning or with the intent of obtaining political influence
(Morozov 2011:190). A distinction has thereby been made between activism and
so-called ‘slacktivism’ in order to demonstrate that activist measures have
differing levels of engaging individuals. The notion of ‘slacktivism’ combines the
word slacker and activism, which indicates a critical perspective on individuals
who exhibit minimal efforts to help a cause (UNAIDS 2010:143). In so,
‘slacktivists’ engage willingly in a wide range of activist measures but the
problem is to what extent organizations can rely on online activism being
transferred into offline activities by postmodern individuals that engage in everchanging identification processes on fragmented social media platforms.

3.4 The Online Generation
The target group subjected to scrutiny in this thesis can be considered a subculture
in the postmodern society. Generation Y consists of a group of individuals who
are presently in-between the ages of approximately 18 and 34 albeit these agebased distinctions should be considered rather flexibly (Toft 2008). The main
characteristics of this categorization entail a heavy focus on staging the self in
matters of self-identification and in so, the youth culture constitutes the epitome
of the postmodern individual, since self-realization is at the heart of Generation Y
individuals’ endeavours (Beck et al 2005:43). They have been dubbed ‘digital
natives’ given the fact that they have grown up concurrently with the digital
revolution (Buckingham 2008:13). In so, they embrace digital developments as a
natural part of their social relationships and are comfortable with the use of
technological devices in their everyday life. Social media interaction is often
considered an implicit component in maintaining relations with one’s social
network and engaging in these is thus a matter of identity work (Meletopoulus et
al 2009:15). In so, they are considered natural collaborators in terms of coconstructing their own everyday lives and the multiple identities they take on in
the process of it.
Generation Y individuals are considered fragmented and fleeting in their
behavioural patterns as their attachments to various situations, issues or brands are
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often proved transient and temporary (Buckingham 2008:5). This generation
seeks instant gratification from their surroundings meaning that their
commitments are dependent on the level of satisfaction they gain from the
collaboration. If they do not feel gratified to the desired extent, they are confident
and critical enough to abandon their commitments and employ their talents and
efforts elsewhere (Meletopoulus et al 2009:14). This has raised arguments that
Generation Y consists of spoiled, ego-centred individuals, but more positive
voices pinpoint that the fluid relationships are merely an indication of efficient
use of time, money and talent (Toft 2008). Generation Y does not exercise online
action in merely functional respects but expects, and to a certain extent demands,
online interaction by the means of collaboration. Therefore, for this generation,
the political sphere is a field of cultural activity in which activism should be
constituted as an experience in order to matter or have an impact on these
individuals (Street 2001:210). In so, the digital revolution has paved the way for
the rise of a media-savvy generation that is employing online outlets to gain and
spread information through word-of-mouth endorsements in collaboration with
their social networks. For them, if it is not worth sharing on social media
platforms, it may not be worth engaging in at all. This raises challenges for the
recruitment of Generation Y activists on social media outlets. Traditionally,
younger people have been considered to be less politically active than their
seniors but with the rise of the new media this generation is more inclined to
engage in activist measures (Buckingham 2008:14). They value the rights of
empowered citizens to incite social change through self-organization and with the
increasing global awareness of social issues and the rise of social media
technologies, this generation may therefore facilitate a new kind of social activism
(Tapscott 2009:11). However, it presupposes that the activist recruiters are able to
transfer these new online initiatives into offline activities as well since people’s
offline commitments tend to be more resilient and less transient than their online
ones (Li et al 2008:12). There is thus plenty of activist-potential in the Generation
Y social media users but it is a challenge to motivate them to commit and the
fragmentation of online media poses obstacles as well as advantages in this
regard. However, if these individuals choose to endorse a specific cause both
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online and offline, the message is almost sure to be spread across large social
networks as this is the epitome of the new kind of Generation Y social activism.

3.5 Summary of Chapter Three
Chapter Three presented the theoretical foundation of this thesis subject. In so, it
was established that the postmodern individual is fragmented and engages in
multiple social relationships as a matter of self-identification. With an
increasingly global awareness, this generation is undertaking ‘altruistic
individualism’ in which they seek to actualize themselves but simultaneously care
for unfortunate others. In particular, Generation Y individuals embrace the digital
enablement as part of their everyday lives and they consider online social
relationships a natural extension of their offline social realms. These interwoven
online relationships facilitate the increasing generation of virally spread content
across social media outlets in a way where individuals become personal endorsers
of a message in peer-to-peer interaction. This raises opportunities for e.g. nonprofit organizations to tap into online conversations and relationships in order to
recruit and maintain individuals as activist in both an online and offline context.
These contemplations are interesting to consider in terms of the ‘Kony 2012’ case,
which is presented in the following chapter.
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4.0 Chapter Four
	
  
Abstract: Chapter Four will seek to provide a case presentation of the viral
sensation of the ‘Kony 2012’ video. In so, the objective is to contextualize the case
in terms of providing an overview of the overall campaign, its purpose, content
and course of development. Furthermore, the chapter will investigate the appeal
of the video and highlight the criticisms raised in this relation in order to pinpoint
the intricate aspects of the case in terms of its ‘slacktivist’ or activist measures.

4.1 The Kony ‘2012’ mission
The ‘Kony 2012’ video was launched by the non-profit organization, Invisible
Children (IC) in continuation of a yearlong campaign; “Make Kony Famous”
(Kony 2012:23’50). The IC was founded in 2003 and its mission is to spread
awareness about the atrocities that the rebel leader Joseph Kony and the Lord’s
Resistance Army, the LRA, have committed in Uganda and nearby areas (Perry
2012). The campaign objective is to make Joseph Kony and the LRA’s crimes
infamous and to continue to uphold a public pressure on political decision makers
to ensure that they continue their efforts to capture him and bring him to justice
before the end of 2012 (Kony 2012:21’43). In order to do so, the IC raises support
by creating documentary-inspired movies, touring North America with free
screenings of these movies and engaging young people to join their campaign
movement through online social networks (IC 2012b).
The campaign consists of various activities executed throughout 2012, where the
IC proposes different actions to be undertaken by volunteering activists. Most
importantly, the ‘Kony 2012’ video encourages the spectators to share the video
and reminds them “it’s free” (Kony 2012:29’51). The campaign thus encourages
individuals to take simple online measures to support the campaign cause
meaning that ‘slacktivism’ is advocated as a means of engagement. In addition,
the IC also seeks to motivate the audience to participate in the event ‘Cover the
Night’, which would take place on April 20th 2012. The event objective was to
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further the actions towards making Kony famous and mobilize people to gather in
cities around the globe and to stick up posters of Kony for everyone to see the
next morning (Kony 2012:26’26). After the launch of the ‘Kony 2012’ video,
‘Cover the Night’ groups began to appear on Facebook and members poured in.
However, in retrospect, it becomes obvious that the definite attendance did not
correspond to the joined members online (Vibjerg 2012). For example, the
Facebook page for ‘Cover the Night’ in Vancouver had over 21.000 signed up for
participation whereto only 17 people showed up (Hager 2012) and similar stories
are told from around the world (Vibjerg 2012). The offline activities were thus not
a major success, which makes it important to investigate the keystone of the
campaign namely the ‘Kony 2012’ video, which became viral success overnight.

4.2 The Viral Journey of ‘Kony 2012’
The ‘Kony 2012’ video was launched on social media platforms on March 5th
2012 and rapidly became a massive viral phenomenon: within the first 24 hours of
its release, the video had already reached one million hits and after a week, it had
reached over 85 million views and the video had been translated into 50 languages
(Perry 2012:1). In the time of writing, the video has a total of almost 94.100.000
million views on YouTube (Appendix C) making it one of the most viewed videos
ever (Jenkins 2012). The ‘Kony 2012’ video aimed at creating awareness by
engaging online social media users to share the video and thereby generate
support for the IC mission. The campaign was thus designed to go viral by
encouraging online sharing and by its launch on social media only. In so, the
campaign aimed at advocating for his capture by activating political decisionmakers, celebrities and individuals’ immediate social networks. With the catchy
tag – “Stop Kony” – the video rapidly became a trending subject on social media
platforms and the attention spread exponentially, as prominent and public
spokespersons such as Oprah Winfrey and Justin Bieber joined in on the
conversation (Goodman et al 2012). By the looks of it, the ‘Kony 2012’ was the
ideal epitome of successful viral content that contributed to generating online
activism. On April 4th 2012, the IC released a second video ‘Kony 2012: Part II –
Beyond Famous’ (Kony II 2012) that functioned as a follow-up video to its
predecessor. The sequel received a lukewarm welcome by the previously
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enthusiastic audience as it gained 1.7 million views within its first week, which is
not necessarily a low count, but in relation the ‘Kony 2012’ video, it only equals
around 2 percent of the traffic generated in comparison (Wasserman 2012). In the
time of writing, the sequel has not spawned more than 2.400.000 million views
(Appendix D) and the label of viral success may therefore only be applicable to
the ‘Kony 2012’ video and not to the overall campaign.

4.3 The ‘Slacktivist’ Appeal
The viral success of the ‘Kony 2012’ video is complex to pinpoint but there are
matters that are possible to highlight in order to evaluate what dimensions of the
work are worth noting in this regard. Firstly, the raison d’être of the IC is to
generate support for this cause by engaging young, globally minded individuals to
form a collective and initiate change (IC 2012b). The organization thus taps into
the minds of the Generation Y meaning that it is targeting a segment that is most
likely to forward online content in a viral fashion. Furthermore, the ‘Kony 2012’
video is executed by the IC co-founder, Jason Russell, who has a degree in
Cinematic Production from USC (IC 2012c) meaning that the work is
professionally executed. The arguments of the video outline a dichotomy of
discourses that illustrates the empowering potential that some individuals have
been given and underlines the arbitrariness of being fortunate or not. The video
therefore seeks to appeal to the emotions of the spectator in the shape of an
altruistic individual by emphasizing his or her privileged position as a world
citizen by displaying the misfortunes of others. In so, this literary composition
makes it intricate for the spectator not to concur to the message of the video, as it
is difficult to argue against the implied goodness of it. The individual is thereby
encouraged to become part of the ‘good’ social movement and join the struggle
against the evilness that is exemplified by Kony and the LRA.
The ‘Kony 2012’ campaign is heavily centred on the aspired collectivist outcomes
of the otherwise individual pledge meaning that the video addresses the individual
to take action but within a grouped frame of mind. It may thus facilitate a
potential identification process for the individual in social interaction with other
like-minded individuals. This constellation therefore prepares the grounds for a
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viral spread of the campaign, as it is embedded within the campaign design to act
collectively but remain an empowered individual. The basic idea is to spur an
individual to create a momentum by sharing the video and further the message to
his or her social network. By the means of personal endorsement, the social
network may be inspired to engage on a similar basis and the support for the IC
cause may be cultivated further.

4.4 Criticisms of ‘Kony 2012’
There have been immense criticisms following in the wake of the viral sensation
of the ‘Kony 2012’ video. One point has been related to the simplification of an
otherwise complicated issue and the misrepresented facts in this relation (Zakaria
2012). In so, arguments entailed that the LRA fled out of Uganda in 2006 and has
not been present in the country since (Goodman et al 2012). In addition, the
30,000 children that the IC claims have been abducted by the LRA to become
soldiers is in fact the total number of children abducted in Uganda during the past
30 years and may thus not all be victims of Kony and the LRA (Wilkerson 2012).
Also, the issue of agency has been the center of debate in these criticisms. Many
have argued that the self established role of the IC as a savior of poor children
revokes the colonial idea of the ‘white man’s burden’ and brings along discourses
of victimizations that strips the local population of agency and empowerment
(Preston 2012). The argument is that an otherwise complicated political issue that
is rooted in many years of history has been simplified into an emotional appeal
built on falsified or misrepresented facts. This can be witnessed in the nature of
the campaign, as the IC’s main objective is to uphold the political pressure to find
Kony. In so, the organization supports the American government of its
deployment of soldiers in Uganda, which has raised negativism of the IC as
instigators of pro-war activism. Likewise, it has been noted that the stated urgency
of increasing the political pressure on the Obama administration is non-existent,
as there are no political intentions to withdraw the soldiers (Wilkerson 2012).
Furthermore, the financial operations have been scrutinized as well in terms how
many resources were allocated to actual projects as in comparison to expenses
made to fund filmmaking and transportations costs on the screening tours (Preston
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2012). Therefore, criticisms regarded the lack of transparency of the IC and
claimed that the organization was profiting on the sale of T-shirts and action kits
rather than redistributing the financial resources to the projects in Uganda
(Wilkerson 2012). To make matter worse, on March 16th 2012, the IC co-founder
Jason Russell was arrested for public disturbances in San Diego with an alleged
mental breakdown following severe stress (Nelson 2012). As Russell was
instigated as the main spokesperson in the ‘Kony 2012’ video, the scandalized
incident may have caused severe damages to the image of the organization, which
already was under pressure during the massive criticism following the video. To
what extent these criticisms have affected the level of participation propelled by
the young audience is difficult to wager, as in-depth research must be conducted
in this regard in order to obtain an indication of this.

4.5 Summary of Chapter Four
This chapter provided a brief presentation of the ‘Kony 2012’ case in terms of
depicting the overall purpose, content and development of the campaign as well as
presented the criticisms raised following the viral sensation of the video. The
section also provided a few estimations on the activist and ‘slacktivist’ appeal of
the video in order to underline that the campaign encourages measures. This
becomes relevant in the following chapter, which clarifies the interview structure
in order to provide well-grounded means for the generation of valuable data in
relation to the ‘Kony 2012’ case.
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5.0 Chapter Five
	
  
Abstract: Chapter Five will seek to clarify the methodological considerations
made during the process of structuring and conducting the qualitative interviews
in regards to the ‘Kony 2012’ case. The objective is therefore to justify the chosen
research methods and hence explain the reasoning behind the chosen interview
design. Furthermore, the aim is to shed a critical light on the interviews in order
to further the analytical process that these interviews provide the foundation for.

5.1 Interview Design
Five qualitative interviews have been conducted for this thesis subject (see
Appendix A for interview design). Given the research focus that solely scrutinizes
Danish Generation Y Facebook users as subjects, wide-ranging academic
accounts are not able to reflect on this narrow-scoped target group in-depth.
Therefore, in order to obtain case-specific and case-generated discourses, the
primary empirical data of this thesis needs to be conducted, as it is not available
elsewhere. In so, five qualitative interviews were conducted and they constitute a
considerable component of the employed empirical data of this thesis, as the
entire analytical process depends on the discourses generated from here. The
methodological choices made by the researcher in this regard are thus important
in generating data, as various techniques may generate differing results (Ritchie et
al 2009:1). This section will therefore seek to justify the methodological means of
the interviews in an elaborate manner as they play a crucial role in drawing the
conclusions of this thesis.

5.2 Interview form
The research method is centred on a semi-structured life-world interview whose
methodological aim is to generate individual discourses on a specific subject for
the purpose of the researcher’s interpretations on the matter. This research
technique is in the middle grounds of a closed questionnaire approach and a
loosely structured interview (Kvale 2007a:11) meaning that it is possible to create
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a sequential execution plan for an interview without having to determine the exact
procedure beforehand (Daymon et al 2004:169). For this thesis, it is possible to
compile a questioning structure prior to conducting the interview, since the
theoretical thematic is already identified. However, given the fact that the thesis
seeks to investigate the individual motivations of the respondents, the search for
these individual discourses may be generated by the means of open-ended
questioning techniques. Therefore, since the produced discourses cannot be
known prior to the interview, the flexibility of the researcher’s interview structure
must also leave room to handle and control unexpected responses in terms of
asking follow-up or in-depth questions (Kvale 2007a:57). If the researcher falls
short of doing so, the interview may fail to generate data that could prove
invaluable for the interpretational process, if the interview structure solely enables
the production of discourses related to the questions asked. Therefore, if the
researcher exhibits openness to gaining new knowledge, the respondent may
speak more freely and the interviewer might then see unexpected aspects of the
subject that he or she is investigating. Based on these methodological
contemplations, the selected research technique is a semi-structured qualitative
interview.

5.3 Sampling
Sampling is the process of selecting the elements from which the researcher seeks
to collect or generate data. Since it is not feasible to enquiry an entire population,
selected respondents must be singled out from a larger unit of individuals (Ghauri
et al 2010:138). The overall sampling category is rooted in the problem statement,
which means that five Danish Generation Y respondents have been selected for
the qualitative interviews. Given the qualitative focus of the work, the sampling
process has not aimed at a representative study of the respondents, since it is not
the purpose of the employed research method. Therefore, the five interviewees
cannot comprise generalizable findings for a broader representation (Daymon et al
2004:91). The research conducted in this work may thus highlight various
indications relevant for the sample unit but may not represent the attitudes
available in a broader range of the segment. This may be due to the chosen
composition of the respondents’ personal characteristics, backgrounds, education,
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age, gender or the likes where social factors interplay on the generated data and
on the outcomes and findings made in this regard. However, in order to seek
diversified accounts that may indicate broader-ranging tendencies, the research
employs five respondents:
Name

Age

Gender

Profession

Transcription

Liv (LK)

30

F

Pedagogue

Appendix B1

Stine (SN)

27

F

Online Marketing Developer

Appendix B2

Sandra (SKL)

28

F

Communication Student

Appendix B3

Morten (MLS)

26

M

Communication Student

Appendix B4

Esben (EDH)

22

M

Teacher Student

Appendix B5

FIGURE 3: Table of Respondents

The interviewees range from the age of 20 to 30 years and represent differing
educational backgrounds. They are all either in the midst of completing a higher
educational degree or have already completed one albeit with differing academic
foci. The educational character may thus be a factor influencing the level of
generalizability or representativeness of the research, since not all Generation Y
Facebook users are operating within a higher educational context. Furthermore,
all respondents are daily users of Facebook and, to some extent, other social
media platforms as well. In so, the attitudes of Generation Y members who are
not represented on social media may therefore not be included in this work.
However, since the research focus is centred on online activism on social media
platforms, these attitudes would only prove peripherally relevant in order to shed
a contextual light on the overall academic discussion and not in terms of the
specific thesis subject. In so, five social media-savvy respondents of various ages
and gender have been sampled for the purpose of this research. For the benefit of
their privacy, the interviewees are guaranteed anonymity, which is why this
personal information is the only one available for this work.
In research methods, a distinction is made between probability and nonprobability sampling where the former allows statistical representativeness and
the latter does not. Given the qualitative research focus of the thesis, the sampling
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procedure generated non-probability samples meaning that statistical inference
and the level of representativeness is questionable. Non-probability samples are
further distinguished into convenience and judgement sampling. By convenience
methods the researcher recruits respondents that are personal acquaintances and in
judgement sampling the objective is to collect a sample that is representative for
the population (Ghauri et al 2010:139). The sampling procedure for these
interviews was triangulated meaning that it drew on both methods. The
respondents were recruited via Facebook meaning that each interviewee has some
personal relations to the researcher’s own social network. The recruitment process
was commenced by a status update on the researcher’s own Facebook profile,
which initiated a search for individuals who shared the ‘Kony 2012’ video and the
respondents were selected from the people who responded to the post. This could
indicate a pure convenience sampling procedure, however, voluntary respondents
were deselected based on the aim to obtain an equal division of gender as well as
various age representations. In so, judgement sampling was also a consideration in
the process. Another selection criterion was that each respondent had shared the
‘Kony 2012’ video on Facebook. This decisive factor is based on the argument
that simply watching the video does not equal a commitment to the ‘Kony 2012’
campaign cause. Hence, the practice of sharing the video on Facebook indicates
an active dedication to the cause, since the respondent shows initiative to
participate in spreading the video online and actively engaging his or her social
network by endorsing the message.
Furthermore, the interviews were all conducted in English for the benefit of this
work and relatively proficient language skills were then among the criteria. Since
all the respondents are native Danes, the work may have benefited from
conducting the interviews in their native language, however, it was assumed that
they have sufficient language capabilities to participate given their educational
levels and the fact that they have watched the English-worded ‘Kony 2012’
campaign video. In addition, their relatively personal relations have enabled the
researcher to ensure that the respondents’ language skills were indeed proficient
to participate in the interviews. However, for further details on the possible
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consequences of these abovementioned methodological choices, please refer to
section 5.1, which deals with the available criticisms of the interview process.

5.4 Questioning Techniques
The objective of the interview guide is to provide well-formulated questions that
enable the interviewer to generate valuable discourses in relation to the subject
(Kvale 2007b:158). Before initiating the questioning process, the interviewer
should consider the pre-interview stage in terms of the level of information that he
or she should initiate the respondent into. This consists of an ethical dimension,
since the respondent may feel compelled to engage on uninformed grounds, if the
interviewer does not deliver on promises or takes unexpected turns that are not
approved by the interviewees (Kvale 2007a:23). Furthermore, the level of
information given prior to the interview may influence the entire interactional
outcome, as respondents may be reluctant to cooperate fully during the interview
based on the lack of or the detail of the information (Ghauri et al 2010:21). The
respondent could also take too much notice of the research focus and withhold or
produce biased discourses in comparison with the ones he or she would generate,
if the interviewer had not shared any information. This situation may particularly
be relevant if the interview takes a critical stance in relation to a case study
whereto the respondents may attempt to seem more appealing or position
themselves differently than they would do otherwise. The researcher should
therefore carefully consider how much information he or she should initiate the
respondent into before commencing the interview process.
In relation to this specific research focus, it was decided that the respondents were
not informed about the exact purpose of the thesis. Given the fact that the
interviewees have responded to the researcher’s Facebook post, which aimed at
recruiting individuals who shared the ‘Kony 2012’, they were aware of the overall
thesis subject prior to volunteering for and participating in the interview.
However, they were not informed of the exact research focus until after the
completion of the interview given the particular formulation of the problem
statement. In so, the argument here is that the problem statement weighs two
particular notions, online activism and ‘slacktivism’. That may cause respondents
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to choose one category over the other before answering any questions and they
may communicate unknowingly along the lines of one categorization. If this is the
case, it may not be possible to generate valid data from the interviews and
furthermore, it becomes intricate to pinpoint possible paradoxes or ambiguities in
the expressed attitudes of the respondents, as they may simply construct one-sided
discourses only (Kvale 2007a:27). On the basis of these contemplations, it was
decided not to provide the respondents with further details on the research focus
prior to the interview in order obtain an unbiased interaction.
The researcher should carefully consider how to structure and express the
questions when designing the interview guide (Kvale 2007a:63). The interview
design includes several different dimensions along which the questions are
formulated. Firstly, the questions include a factual dimension in which the
researcher seeks to investigate the steadfast aspects of the individual’s experience.
Although the qualitative research methods may theoretically clash with the notion
of incorporating a factual dimension in the interview, the data generated from
these kinds of questions is not aimed at obtaining objective facts but to interpret
the factual factors in terms of which discourses the respondents choose in order to
describe it. Furthermore, the questioning technique entails a conceptual dimension
in which the researcher will seek to investigate how the individuals perceive and
describe their experiences in relation to the subject in question. This can be
executed by posing e.g. control questions following a respondent’s account in
order to ensure that the interpretation of an account is correlating with the
respondent’s own perception (Kvale 2007a:42). The analytical process of the
generated data thus becomes more applicable, since the interpretation is validated
during the interview.
On the micro-level, the formulation of the questions has been thought through in
terms of not serving the respondents with any intricate academic terms or
concepts, since it is important for the analytical framework that respondents
produce discourses based on their own vocabulary and choice of words in order to
generate realistic data (Daymon et al 2004:175). In connection with this, the role
of the researcher is also less dominant, as the interview situation makes room for
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the respondent to produce rich and detailed responses (Kvale 2007b:145). Of this
particular reason, the aim has also been to formulate open-ended questions that
encourage the respondents to answer freely according whatever is on their minds
in this relation albeit within thematic categorizations and under the control of the
researcher.

5.5 Interview Themes
The interview guide is structured into three categories that each deal with a
thematic matter in relation to the research subject (see Appendix A). In so, the
designed themes address the respondents’ relationship with social media, their
perspectives on activism and lastly, their engagement with the ‘Kony 2012’ cause.
The themes are determined based on the theoretical foundation of the thesis
meaning that the questions are structured in terms of what discourses the theory
proposes exist in the broader context (Daymon et al 2004:233). It should be noted,
though, that a qualitative researcher cannot prepare ready-made themes or
interpretation categories prior to the interview, since unexpected discourses and
knowledge may occur and alter these perceptions (Kvale 2007a:12). However, for
the purpose of gaining a coherent structure on the interview, this thematic
approach was chosen but in terms of the data interpretation, the researcher will
look to the derived discourses from the interview and create cross-referential
categorizations at that stage of the process (see section 5.7 on coding and
categorization).

5.6 The role of the researcher
The interviewer is the main research instrument in a qualitative investigation
meaning that the quality of the interview outcomes depends on the expertise of the
researcher. An important skill for an interviewer is the personal judgment of the
interview situation to be capable of co-creating the conversation in terms of
helping the respondents unfold their narratives (Kvale 2007b:147). The researcher
should therefore partake in a collaborative dialogue with the respondent meaning
that the foundation of the conversation should be that of ‘mindful’ listening. This
entails that the researcher holds an open mind towards whatever viewpoints the
respondent expresses and engages respectfully in the dialogue (Daymon et al
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2004:12). Partaking in mindful listening also requires the researcher to maintain
openness towards obtaining unexpected knowledge regarding the subject in
question. The task at hand is therefore to determine if the presence of ambiguous
statements are testaments to communicational mishaps or a display of general
inconsistencies in the respondents’ perceptions of their life worlds (Kvale
2007a:13). Again, control questions may prove a beneficial way for not only
concluding

on

the

respondents’

accounts

but

also

to

stimulate

the

communicational interaction by ensuring that the interviewees are aware that their
opinions and expressions have been understood (Kvale 2007b:17). However, if
the researcher fails to engage collaboratively in the dialogue, it may inhibit the
interpretation process and so the researcher needs to look inwards and seek to
acknowledge any presuppositions in order to ensure that his or her bias does not
inflict on the interaction with the respondent. Gaining awareness of these biases,
however, can prove advantageous for the researcher, since it may give rise to a
multi-perceptual production of discourses (Kvale 2007a:86). The beliefs of the
interviewer therefore need to be recognized, since a researcher cannot shed his or
her own worldview within a social constructionist research framework.

5.7 Coding and Categorization
Following the interview procedure, the task is now to process the generated data
by subjecting them to methods of data reduction in order to obtain a manageable
overview of the content (Ghauri et al 2011:199). The qualitative interviews in this
work have been processed by the means of coding, which is an analytical tool that
aims “…to identify and constantly compare commonalities and differences in (…)
material in order to formulate categories of interest” (Daymon et al 2004:234).
Coding processes can help the researcher infer themed categories based on the
discourses produced through interaction with the respondents. There are various
approaches to undertaking coding as a means of analysis but the employed
method in this work is ad hoc meaning generation. This coding method is
characterized by its flexibility given its lack of instituted standard procedures,
which has prompted it to become the most frequent form of data analysis (Kvale
2007b:203). The analytical process is therefore dependent on the researcher’s
knowledge on the subject to function as the certification for a qualified coding
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process since the ad hoc meaning generation can be carried out in whatever
manner the researcher finds relevant for the specific purpose.
After the interviews have been conducted and then transcribed (see appendices
B1-5) for the benefit of providing an overview of the data, the researcher conducts
a read-through of the produced data in order to determine the most pertinent
coding method. In this work, the ad hoc method has been applied in the form of a
two-levelled approach containing a meaning categorization (Kvale 2007b:196)
and a meaning condensation technique (Kvale 2007b:193). Firstly, the meaning
categorization approach has been applied in terms of providing an overall
thematizing of the generated accounts into discursive clusters in terms of the
various issues that these draw upon. Subsequently, the thematized accounts were
further subjected to a meaning condensation technique in which the researcher
sought to frame the prevalent discourses in relation to each theme. The ad hoc
meaning generation method enables an open categorization approach in which the
researcher has complete control of the analytical framework in order to pinpoint
the most significant themes and accounts for the purpose of the work (Ghauri et al
2011:201). Since the work does not aim at data quantification, this option of
establishing fluid categories where some accounts can be double-coded will
provide a better insight in the accounts provided by the respondents (Daymon et al
2004:235). The analytical process will therefore seek to pinpoint the discursive
themes constituting the analytical basis of the thesis.

5.8 Reliability and Validity
The quality of conducted research is often assessed in terms of the levels of
validity and reliability that can be inferred in this relation. These two notions have
traditionally been constituted as measurements of objectivity and are therefore
often set in reference to quantitative research methods meaning that it challenges
the applicability to the realms of qualitative research (Daymon et al 2004:89).
Reliability refers to the extent that research can be reproduced and thereby
generate similar data. In a social constructionist view, the interaction between the
respondent and the researcher is a central focal point and a unique social
interaction that cannot be fully reproduced in another setting (Daymon et al
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2004:90). The qualitative research conducted in this work can therefore not be
deemed vastly reliable in this sense, as various social factors interplay in relation
to the interview situation.
The chosen research approach has sought to uphold a high level of validity. The
notion of validity concerns to what extent the research method and generated data
are deemed justified throughout the process from idea initiation to completion of
the analytic contemplations. A high level of validity can be achieved by obtaining
a transparent and accountable research process that is fully available for external
spectators to evaluate (Kvale 2007b:237). In so, this chapter’s detailed
descriptions and transcriptions of the interview design are contributing to a
validation of the research approach. Moreover, the notion of validation concerns
the research design’s ability to represent the social reality of the respondents and
not inhibit their generated discourses. Likewise, the implementation of control
questions was a matter of opting validation, as the values behind the respondents’
expressed attitudes were continuously confirmed in the interview situation and
thereby assured validation of the further analytical process of the data (Daymon et
al 2004:90). In so, obtaining a validated research approach will simultaneously
help facilitate and ensure legitimate and justified contemplations.

5.9 Lessons Learned
A research interview is only as good as the quality of the outcomes generated
thereof and it is important to assess the process in terms of evaluating what could
have been executed differently. Reviewing the interview segments before
initiating the analyses of the work may also provide valuable contemplations in
relation to the interpretation process, since any mishandles during the work may
have inferred with the generated data or, in the worst case scenario, invalidated it.
In terms of the recruitment process, other considerations could have been taken
into account. For example, the researcher could have undertaken judgement
sampling from e.g. Facebook groups or via YouTube but decided on employing
them from the personal network instead. The consequence of this methodological
choice is that the researcher has some personal relations to the respondents. The
background for choosing respondents with a personal relationship to the
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researcher was to ease the comfortableness of the interview situation, but there is
a risk that it may affect the generated data or the interpretation of it. In so, the
researcher may neglect any ambiguities or fail to test the respondents fully on
their accounts given the interpersonal relations. It may also have the opposite
affect than easing the situation, since the respondent may hold back on certain
attitudes if he or she finds them conflicting with e.g. any known personal attitudes
of the researcher. However, these possible repercussions were held in mind by the
researcher who sought to remain critical and motivate the respondents to talk
freely despite any personal relations involved. In so, the idea that personal
relations would provide a comfortableness of the interview situation was preferred
ahead of these contemplations.
Another aspect of the interview process that could have been considered
differently is the choice of language in relation to the interview. Even though the
respondents were native speakers of Danish, the interviews were conducted in
English based on the motivational background to obtain as much transparency as
possible in relation the analytical procedure. In so, the contemplation was that
significant aspects of the data were at risk of being overlooked during the
translating of the interview whereto it would be an advantage if the data was
generated in one language only. Since the respondents were fairly skilled at their
secondary language, the interviews were conducted in English. In retrospect,
however, the interviews may have benefited from being conducted in Danish,
since it would allow the respondents to create discourses based on their own
vocabulary and produce more valid and reliable accounts.
Another lesson learned regards the interview design in terms of the structure and
choice of the questions. Since these questions were formulated prior to the
interview process, it was not possible to venture what specific questions needed to
be asked and which ones would generate valuable data. The questioning guide
included inquiries with different dimensions and with both broad and narrow foci
as well. After the first interview, it became clear that the respondents answered
some questions continuously during the course of the interview and hence making
certain questions redundant. Likewise, some respondents jumped categories while
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answering and hence making them irrelevant at times. However, it was intricate to
speculate in this since the individual subjects responded independently from one
another, which made it complex to eradicate any questions. Instead, the
interviewer sought to omit the questions that had already been answered but in
certain respects, the respondent had to address the same thematic more than once.
This may result in annoyance on behalf of the interviewee if he or she did not feel
that the researcher paid attention to the expressed attitudes and hence lose the
cooperative will to fully engage in the interview resulting in a possible loss of
valuable data. Alternatively, the interview could have been restructured in terms
of including broader questions for the interviewees to contemplate on and thus
incorporate ad hoc follow-up questions in order to further the conversation into
detailed depictions. In retrospect, though, the advantage of a reoccurring thematic
was that it could become clear for the researcher if the respondent remained true
to the initial account or if his or her experience had changed during the course of
the interview. This unravelling may generate significant data for the researcher to
interpret later in the process, although these discrepancies ought to have become
visible anyhow given the specific interview design and questioning technique.

5.10 Summary of Chapter Five
This chapter sought to justify the methodological choices made during the process
of designing and executing the five qualitative interviews conducted for the
purpose of this thesis. In so, it concerned the contemplations and challenges met
in regards to the research method and process in order to rationalize the means of
generating data for further interpretation. The chapter therefore sought to explain
the decision-making rationale underlying the interviews meaning that the data
generated from these ought to be justified as well in this regard. The qualitative
interviews thus facilitate a well-justified basis for the analytical process, which
will be initiated in the following chapter.
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6.0 Chapter Six
	
  
Abstract: Chapter Six will seek to provide an analytical evaluation of the
generated data in the five qualitative interviews conducted for the purpose of this
thesis. Based on the contemplations made in previous chapters, the coding
processes of the qualitative data have resulted in the six categorizations presented
in this chapter. These discursive groupings represent the dominant expressed
attitudes among the respondents and are aimed at shedding a light on the
characteristics of their engagements with the ‘Kony 2012’ cause. This chapter
therefore presents the main generated data in this regard and constitutes the
analytical foundation of the entire work.

6.1 The Facebook Natives
The first categorization draws on the respondents’ overall attitudes and accounts
on their engagements on Facebook. This section deals with the generated
narratives on their motivations and expectations when socially connecting on this
social media platform. The purpose is to pinpoint what associations the
respondents ascribe these kinds of engagements as well as the premises they
perceive to interact on. The five respondents are all members of one or more
social media platforms, but they use Facebook as their primary outlet for
maintaining social relationships. In so, the respondents have been dubbed social
media natives based on the manner in which they behave themselves in relation to
these platform and the sense of ownership they express in regards to shaping their
own identities on online platforms. In so, as social media natives, the respondents
demonstrate a clear understanding of their projected images on Facebook as well
as employing this media outlet as a natural extent of their social life. They are
thus aware of the multitude of personas that they appear to be in the online sphere
and hence also how they are able to influence or enhance their identities through
undertaking various acts.
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The respondents are daily users of Facebook meaning that they are engaging in
their social connections’ activities by being e.g. passive spectators or active
connectors in terms of liking or commenting on other people’s updates and
sharing online content. Respondent LK underlines that her Facebook profile
reflects an idealized image of herself in that “when you read a Facebook profile,
it is yourself that post the best part of yourself” (LK 06:123) and she therefore
concurs that the displayed persona is just one of the many persons she is
according to her own perceptions (06:38). She demonstrates that the receiver of
the message is considered in her sharing acts, which can be reflected in a
comment she made on sharing a picture of a starving child that her friend had
posted: “I don't think that this little child will get any food by me clicking (…) but
(…) if I don't click on it, will people think I am shallow?” (LK 34:54). LK is
therefore conflicted between sharing content that she does not fully endorse and
the risk of being perceived as a neglecter of human suffering. She thereby
acknowledges that the act of sharing online content can be considered a linkage to
her self-identification and in so, identification is not necessarily limited to
projecting a certain image to one’s social network, it may just as well be a matter
of avoiding certain associations to become linked to one’s identity. Based on this,
LK plays up against her social network in shaping her identity on Facebook to an
extent where she considers her projected persona in order to obtain an idealized
self-identification process that she can project both internally and externally.
MLS also acknowledges that he projects contradictory identities and seeks to
draw a distinction between his professional and his social side by referring to an
old party picture on his profile that shows him drunk in a women swimsuit: “you
can see that part of me (…) four years ago…and then you can move forward in
time and you can see me (…) standing in my suit (…) at a very formal dinner in
Saudi Arabia” (MLS 02:55). He admits that even though he is not a frequent
sharer of online content, “I am still one of those guys who update to try to make
myself look better than I really am” (01:42). MLS concurs with the proposition
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
3	
  All references to the respondents’ quotations are referred to in terms of the time sequence during
the interview. References can be found in Appendix B under the given respondent’s interview.
Ex.: the reference (LK 06:12) refers to Appendix B, interview with respondent LK, 6 minutes and
12 seconds in.	
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put forward by LK about projecting a created image on Facebook. In so, he only
posts updates on Facebook when “something major happens (…) if I am doing
something extremely exciting” (Ibid.) and refers to when he did an internship
abroad and was surprised to find that he lived in an apartment with a pool for no
rent whereto he states: “I updated that one!” (Ibid.). This account indicates a
common sense approach where the opportunity of posting something exciting of
this magnitude should not go unnoticed, as it will reflect back on his self-identity.
Based on these observations, it seems that MLS values to project an image of
being ambitious and living an appealing life, since he chooses not to post random
updates from his everyday life but selectively seeks to be associated with
extraordinary events.
EDH concurs with LK and MLS in terms of seeking to project a certain image on
Facebook. He finds it important that viewers of his profile perceive him as a
healthy and active (08:14) and wants “to be looked at as a good person” (EDH
06:45). He therefore expresses frustrations with maintaining a certain image, since
“you have to look like this perfect human being (…) and everyone is trying to (…)
be their best on Facebook (…) it's just getting too much” (Ibid.). With this
account, EDH demonstrates that he is not seeking to appear flawless but that a
favourable self-identification is yet desirable for him to obtain in interaction with
his online connections. EDH feels the need to underline his active lifestyle and
since he often participates in sports competitions, he tends to update Facebook in
this regard. Like LK, he is attentive to what responses his Facebook engagements
result in and he describes it as frustrating and disappointing if members of his
social network do not acknowledge these updates. However, he articulates that he
is keener for affirmation when updating about competitions rather than posting
daily things (EDH 05:00). This may therefore indicate that he prefers to be
distinguished with his sport accomplishments, as he considers these associations
to contribute more favourably to his desired self-identification.
For SN, her approach to employing Facebook as a social tool is likewise a matter
of staging a performance in terms of projecting a desired image through
interaction with her social connections. Similarly to the others respondents, SN
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shares online content on Facebook regularly and considers the updates before
posting them (SN 02:20). SN concurs with both MLS and EDH in that she desists
to update on general everyday life practices: “I don't want to be (…) a narrative
of (…) everything that I am doing in my daily life” (SN 04:13) but whereas MLS
and EDH express a selective sharing persona and mainly referred to shares of
personal matters, SN argues that she screens her updates in a different manner. In
so, she distinguishes online shares in terms of informative or entertainment valueloaded content albeit the latter is the most prevailing according to her own
account (Ibid.). In her perspective, she wants to share online content of interesting
or funny value for others to experience and states, “usually everything I put out
there is (…) with (…) an entertaining or amusing angle to it” (SN 04:13). The
types of updates and posts that she chooses to project thereby influence SN’s selfidentification meaning that the quality and character of her shared content can be
reflected in the way that she is perceived by herself and others. This observation is
persistent with SN’s expressed desire appear entertaining: “I am the funny one on
Facebook” (SN 04:42). In so, she seeks social validation of her Facebook updates
and posts, since she cannot claim this symbolic role without the approval of her
social network. However, despite the desired image of being an entertainer for her
peers, SN describes that a friend of hers recently commented on her projected
persona in terms of why she was always so angry on Facebook resulting in SN
stating, “apparently I am the angry one on Facebook” (03:42). This account
underlines the self-identification process that SN undertakes in that she somehow
feels socially labelled by a comment made by her friend. Despite the fact that the
statement is solely uttered by a single friend, SN accepts that her identity is
shaped and validated in unison with her social network even though the utterance
of her being angry is not in correspondence with SN’s own desired image of being
entertaining.
Respondent SKL upholds a more withdrawn attitude towards engaging on
Facebook. In so, she openly acknowledges that her primary purpose of being
present on the social media platform is not a matter of visibility but rather to “see
what other people do and say” (SKL 01:13). In so, SKL positions herself as a
passive social media user in that she engages in the deeds of her social network
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but without providing any information herself. She is deliberately not an active
sharing persona and proclaims not to be an active sharer of content. She refrains
from making personal updates based on the argument that her everyday life is not
of relevance to others (SKL 01:42). This proposition can be supported by SKL’s
account on her projected image “I think my timeline is quite boring (…) I don't
think you can make that much of my profile” (SKL 03:15). At first sight, these
accounts could indicate that SKL seeks to remain an invisible bystander, since she
denounces active engagements on Facebook with her social network by simply
taking the role of a spectator. However, she declares that she shares content on
Facebook every now and then but merely does so on the criteria that, “it is either
because I think it's funny or (…) relevant in some way - that it makes me feel
something” (SKL 01:42). She thereby adds an emotional dimension to the sharing
process that the other respondents have not addressed. In so, SKL needs to be
affected emotionally of the given content in order for her to embrace it and act as
an endorser by sharing it on Facebook. In this relation, SKL assents with the other
respondents in that she values social validation of the online content that she
chooses to share with her social network: “for some weird reason I think it's nice
knowing that people do see and respond to whatever it is you say even though it
might not be very important” (SKL 02:30). Based on this observation, SKL alters
her position during the course of the interview since she now states that she does
update and post various content on Facebook. In so, she explains that she aspires
to appear as a person, who travels a lot, has fun with friends and seeks to “at least
looking like you are really socially connecting out there and (…) having fun all
times” (04:25). This account may indicate that SKL is in fact concerned with her
online appearance despite the previous statement that she is not.
Based on these observations, it is apparent that the issue of offline and online selfidentification is an imperative distinction made by the respondents. In so, as MLS
explains what could motivate him to sign petitions, he makes a clear distinction
between “online or (…) in real life” (MLS 04:32), which could designate that he
perceives his offline life to be detached from his online engagements. A similar
note is made by EDH, who operates with an apparent awareness of this distinction
and consistently refers to the offline sphere as “out here in the real world” (EDH
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10:04). The respondents thereby articulate a well-founded consideration of their
engagements in the online sphere as distinctive from their offline commitments.
In so, they consider their online identity as an idealized extension of their offline
identity, which may indicate that any online interaction that they undertake may
be influenced by the perception of navigating in a sphere detached from offline
realms. However, although the respondents concur that their projected Facebook
identities are idealized and differentiated from their offline selves, they express
that they do tend to act and communicate along the lines of offline measures in the
online sphere.
Respondent SN, for example, compares the online social interaction on Facebook
with offline conversations in the physical presence of one’s friends, as she links
the act of sharing online content with the act of uttering something in a closed
offline setting. In her pursuit of making entertaining utterances, she states that the
expected response from people in her immediate surroundings would be to laugh
at her jokes and she correlates this social outcome with online friends who likes or
comments on her entertaining posts in order to confirm the entertaining character
of her shared content (SN 03:05). In so, although SN makes a distinction between
the offline and the online sphere, her expectations and projected persona remains
similar.
For EDH, the offline identity needs to correspond to the online identity that one
seeks to project on Facebook and he does not really respect the people who try to
be something that they are not. Concurrently, he emphasizes that “sometimes you
can sort of cheat yourself into thinking that you are (…) but (...) in the real world
you aren't”(08:14). In so, when asked whether he is in fact the active and healthy
person he seeks project, he responds, “I think I am (...) that is a good question”
(Ibid.) in a slightly hesitant manner. Later in the interview, he states that, “I know
it’s wrong (...) sometimes I take (…) the car just to drive (…) one kilometre, I
know I could walk (…) but I am not doing it” (EDH 20:49). This account may
therefore illustrate a discrepancy in the projected online identity and the offline
activities that EDH undertakes even though he seeks to express it otherwise.
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EDH concurs with SN in making a distinction between offline and online
identities albeit they are seeking to conjoin the two spheres by acting correlating
in both. In so, EDH draws on an example in this regard in order to underline his
point and posits that he has social connections on Facebook that he does not
necessarily consider his friends in his offline realm, as he states: “everytime I (…)
say something on Facebook I think about, is that something I would say face-toface?” (EDH 03:58). EDH argues that online interactions ought to be considered
within an offline situational context in order to obtain a proper conversational
manner. In this relation, SKL takes a different stance towards managing and
communicating identities in both offline and online realms: ”some people perhaps
overdo it a little bit and there are so many things on Facebook that are just (…)
so private and (…) not appropriate for (…) a social network” (SKL 05:23). With
this account, SKL underlines that she wants certain information to remain private
and share it with a close group of offline friends. SKL does not recognize the
offline/online associations that SN draws on and thereby takes a different position
where she remains more reserved in her online engagements. However, despite
SKL’s differentiated position on the matter, the respondents are all addressing a
distinction between online and offline identities. In so, it may be deduced that
some of the respondents may communicate similarly in both offline and online
spheres albeit they are aware of the often idealized image that they selectively
project online in order to obtain affirmation and confirmation from their online
social network. Therefore, the projection of an idealized image could be more
effortless to convey, since the respondents’ multifaceted offline identities are
intricate to communicate to a vast range of online social connections.
In summation, this categorization dealt with the social media habits of the five
respondents questioned for the purpose of this work. Based on their accounts, the
respondents are considered Facebook natives since they interact daily on this
platform as well as incorporate the outlet as a natural extension to maintain their
social relationships. In so, they obtain a clear understanding of the selfidentification dynamics at play when interacting on these outlets and openly
acknowledge that their online activities on Facebook are matters of selfpositioning. Likewise, the respondents distinguish between an online and an
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offline sphere meaning the motivations behind their social interactions may differ
according to its online or offline character.

6.2 The Individual Collectivist
This section will deal with the generated discourses on the act of sharing online
content within a social network. Although the issue of obtaining social validation
for one’s engagements on Facebook has already been briefly touched upon, this
section will seek to elaborate the importance of the collectivist outlook in the
individual’s premises for online interaction. As the previous sections clarified, the
respondents obtain a high level of awareness regarding their projected images and
uphold a clear perception of the premises of their individual engagements on
Facebook. However, they cannot solely be dubbed individualists but rather
individual collectivists as they reflect their socially constructed identities through
cooperation with others. The actions undertaken on social media platforms are
therefore interdependent on the actions of others, which makes it interesting to
investigate the discourses derived in this relation.
The collectivist outlook entails that the respondents consider the social dimension
in interaction with their online peers in terms of e.g. social validation of their
engagements. In this relation, LK clarifies that she draws on the Facebook
interaction with her network to obtain self-affirmation of her projected image. For
example, she articulates that she considers the purpose of posting complaints or
grievances as a way of acquiring pity comments from her peers (LK 08:00) and be
able “to feel sorry for yourself with others next to you in a way even though you
are alone in your couch” (08:13). LK’s online sharing processes thus have a
highly social dimension meaning that she seeks confirmation from her network
with these sorts of updates and seeks social interaction even though she is alone:
“you often get comments that say that people can relate and other people have
been in the same situation so you don't feel that alone in it (…) you get the (…)
okay from others” (LK 08:23). The highly individual sentiments of e.g. feeling
alone or in need of venting are paradoxically confirmed by her social network in
the form of collective-based measures such as liking or commenting on her
expressed troubles. LK plays of her online connections to gain approval of her
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immediate self-identification and maybe even to assess if they deem her
momentary mood valid in relation to this.
EDH has a self-assured attitude towards his self-positioning on Facebook and
thereby also in relation to the level of attention that he expects his social
connections to pay him in this regard. Although he previously stated that it
frustrated or disappointed him whenever his network did not respond to his
updates on winning competitions, he boldly states that, “I know there's a lot of
people who reads my status updates” (05:00) and furthermore, he states that he
does not care about getting responses on posts because “I know they read it”
(Ibid.). Even with this confident statement, EDH cannot be considered an
individualist, as he still takes his social network into account. In so, he remains
attentive to the social dimension of having people read his updates, as he does not
wish to update for nothing but seeks to consider his audience to a certain extent
meaning that he may likewise be dubbed an individual collectivist.
Unlike EDH’s self-confident approach on shaping his identity on Facebook, SKL
has a more modest assumption about the level of attention that her social network
provides her. In so, when sharing the ‘Kony 2012’ video, she states that she did
not consider how her social network could perceive her in relation to posting the
video. Her argument is based on the venture that she would “drown in crowd”
(23:11), since a lot of people shared it at the same time. This may indicate that
SKL felt that her sharing persona was rather anonymous in that particular
situation, but she forwarded it after all because of the embedded message. In so,
she still felt that she wanted to contribute with this to her social network, even
though she was not sure, if anyone would pay any attention to her.
Respondent MLS also takes on the interplay with his social network as a matter of
validating his own identity albeit in regards to a less personal and more general
self-identification shaping than e.g. LK. Given his acts of updating major events
in his life rather than everyday activities, it may be argued that he holds an
expectation of self-affirmation from his peers, where he anticipates that his social
network will respond to these extraordinary occurrences. When asked if this is an
important issue for him, he responds, “I would like to say no but it is”(MLS
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02:34) meaning that he might wish that he did not strive for confirmation from his
peers but that he actually does. In this relation, MLS employs imagery to illustrate
the symbolic gains of having a social connection liking a post, update or share on
Facebook and states that “there is nothing better than a like, it's like a small tap
on the shoulder”(02:38). MLS thereby refers to Facebook interaction as an issue
of social validation meaning that one’s peers can instantly validate a post, update
or share and may simultaneously contribute to the validation of one’s selfidentification in the process. In so, when MLS is requested to articulate how he
wants his online friends to perceive him in relation to sharing the ‘Kony 2012’
video on Facebook, MLS expresses that, “a frontrunner would be nice” (MLS
27:09). In so, his idealized purpose of his sharing acts is rooted in the associations
that he has to the idiom ‘frontrunner’ and depicts the term as a person who shows
philosophical as well as political knowledge and knows “what’s going on”
(27:48). It therefore becomes central for MLS to embody a first-mover persona,
who is at the cutting edge of sharing online content with his social network. The
imperativeness of this observation is exemplified in his description of the
topicality of the viral ‘Kony 2012’ video: “I could see that this would become a
pretty big issue because once I saw it and, and, and I shared it (…) within that
time I think five or six friends had (…) shared it and, and the share that I made, it
was shared by an additional five people” (23:38). MLS takes pride in being the
initial distributor of online content prior to other members of his social network
and taking a position as a frontrunner. In so, since a handful of MLS’ online
friends forwarded his link, he articulates that his original share can be deemed
valid, which further underlines the search for social confirmation (27:09). In a
way, it can be argued that MLS considers the video as a form of brand, which
may contribute to his self-identification when validated by his social network in
this relation. He refers to the video as ‘a really good product’ (MLS 20:19),
which may indicate that he takes on a consumerist approach to sharing the video
similarly to e.g. being a frontrunner in sporting the latest luxury brands. In so, if
MLS had an initial feeling that the ‘Kony 2012’ video was on the verge to spread
rapidly online and he managed to endorse it before anyone else, he takes the
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position as the initiator, which may then rub off on his overall self-image and
identification.
Respondent SN takes a similar position, as she also seeks to be the centre of
information sharing but embeds a motivation to share online content with a
professional-oriented substance. SN expresses that as a communication student,
she upholds an interest in the generation of viral videos and shared the ‘Kony
2012’ on Facebook based on a professional admiration of the ‘clever media use’
(SN 18:56). In so, SN navigates on Facebook under the perception that her online
shares will reflect on her overall identity in her field of expertise and she seeks to
share online content that will support her desired image as a skilled professional.
This observation relates to an overall perception that a parallel can be drawn
between a given shared content and the sharing persona. SN addresses this issue
explicitly as she articulates that, “the content is connected to the person sharing
it” (30:58) and underlines the identification dynamics of online shares. With this
comment, it is illustrated that the way a social network perceives forwarded online
content will affect the identification process generated in relation to that particular
individual. The immediacy of social media outlets may therefore generate
fragmented identities that are momentarily linked to the post, link, update or
comment made in that setting and generated by the interaction of involved actors.
In summation, this categorization dealt with the five respondents’ narratives on
the issue of social interaction on Facebook as a means of social validation. In so,
although the construction of a self-identity may be considered highly individual,
the dynamics surrounding this complex process are constituted as being
contingent on the individual’s interaction with others. The respondents thus
express a need to have their identities validated by their social network and hence
their online activities are not carried out as sole, individual acts but rather as
collectivistic validated ones.

6.3 The Altruists
In the previous sections, it was observed that the respondents uphold a clear idea
of how to manage their many identities in the online sphere in order to generate
their desired image through interaction with their social connections. In the light
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of the increasingly global awareness, which has been facilitated by the rise of the
digital revolution, it can be argued that some of the motivations behind online
identity construction of postmodern individuals may be influenced by this
development. This section will thereby deal with the respondents’ produced
discourses on their embedded worldviews in order to generate an understanding of
the personal factors behind their backing of altruistic or activist measures.
Firstly, the five respondents can be considered members of a global community,
as they express an international outlook and an awareness of global issues.
Several of the respondents are members of international non-profit organizations
whereto SKL supports World Society for Protecting Animals (WSPA) (09:15),
LK endorses the Danish Cancer Society, EDH is a member of UNICEF and both
MLS and SN are members of Amnesty International. Moreover, MLS is also a
supporter of the World Wide Fund for Nature (WWF) as well as the
environmental organization Forests of the World (MLS 06:17). In so, the
respondents are advocators of international non-profit organizations with broadranging foci meaning that none of their chosen causes are aimed at specific, local
projects but rather at large scale problem solving of global issues.
A distinctive feature of the subject-related narratives is the presence of
victimization discourses in terms of classifying the main issues in relation to the
Third World. The characteristics of this kind of discourses culminate into a binary
oppositional relationship, where two parties form a simplified, imaginary structure
in order to create a platform for easy comparison (Hall 1997:225). In so, when the
respondents were requested to describe their perceptions of the Third World, the
generated discourses entailed a simplification of the associations related to the
subject, which may indicate a need for them to weigh up their own selfidentifications by the means of stereotypical constructs. The generation of
victimization narratives can be identified in the way that the respondents
discursively refer to the Third World. For example, LK is asked to describe the
causes that various organizations endorse around the world and her response is
that e.g. a percentage of the surplus generated by the shoe company Toms
supports “children or is it just poor people (...)?” (14:33). SKL takes a similar
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position in that she lists hunger, starvation, death, war and rape (11:21) as her
main associations of the Third World whereto EDH draws on images of hungry,
starving children (18:17). Likewise, SN associates these distant areas with
“crying children” and “human tragedy” (10:37). The victimization discourses are
thereby constituted in terms of the respondents’ continuous inclusion of children
as a main denominator in this relation, as they are the epitome of defenceless
victims in need of assistance (Watson 2006). LK draws on a similar distinction by
arguing that failure to assist will cause “the powerful men can be more powerful
and the poor ones can be more poor” (17:29). This account contributes to a
feminization of the victims, as they are discursively constructed as an opposition
to the masculine construct of belligerent men, which enforces the presence of
victimization discourses anew.
Even though the respondents appear to operate within this discursive frame
themselves, one of them expresses dissatisfaction with the prevalence of
victimization discourses in the media. In so, SN finds the images and narratives of
the Third World problematic and states that she is “ pretty full on starving
children” (10:37). She argues that the continuous exposure to these images has
almost made her emotionally immune and even though she still feels sorry for the
suffering children, she finds the narratives “nauseating” (09:28) and contributing
to a media-created picture that may not reflect reality (11:20). However, she
stands by the perception that she, as a member of the Western part of the global
society, ”we are all responsible for taking care of each other” (12:14). Likewise,
for the respondents, these victimization discourses coalesce into a common sense
perception of the global relationship between the conceptual idea of the Third
World and the Western World that they are members of. In so, the role of being a
victim befalls the unfortunates meaning that binary oppositional constructs
coalesce into a concept of being fortunate. The respondents express a feeling of
responsibility towards those less fortunate who are perceived victims in an unjust
world. SKL imposes a Western responsibility to provide the means to enable the
Third World to take matters into their own hands (11:52). In addition, although
SN believes that people are responsible for their own fortunes, she remains
convinced that the Third World should be assisted on the basis of an ethical
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obligation to aid people from suffering (12:14). This position could indicate that
she perceives the unfortunate strangers as non-agents incapable of shaping their
own futures and in need of assistance from the empowered individuals of the
West.
There is thereby a prevailing discourse available in the respondents’ accounts,
which addresses the issue of ‘the good cause’. In so, when the Third World is
constituted as victims, the act of assisting them becomes a matter of moral
obligation towards the ones incapable of taking matters into their own hands. The
respondents thus uphold a common sense perception and do not raise any
questions in this relation. Constructing an issue as a good cause detaches any
critical elements in relation to e.g. political dissimilarities, donating money or
working free of charge for an organization for the benefit of the cause. This
perception can be identified on one of SN’s accounts on the ‘Kony 2012’ video,
where she expresses scepticism in terms of the activist activities initiated around
the world, as she does not understand the actual outcome of these measures: “it
doesn't help the cause that I am sitting here on my white Western world ass not
sharing the video (…) my protesting against that by not sharing the video would
not help those children anymore” (38:17). In so, despite her own critical
perception of the whole initiative, SN weighs the good cause higher than her
scepticism and, to some extent, sacrifices her opinion for the benefit of the
children in need based on her moral obligation as a Westerner.
The sense of belonging to the Western world is expressed by several of the
respondents and this associated membership becomes crucial for their selfunderstanding. The construction of victimization discourses may reaffirm the
respondents of their own fortune and contribute to their self-identification. In this
relation, respondent LK describes a recent trip to Cuba and states that “by going
there I see my world here differently” (19:37) meaning that she is learning to
appreciate her own opportunities and she sees her own life in a new light. MLS
expresses this global relationship in comparable terms and argues that the Third
World is “underdeveloped (…) poorer (…) a harder way of living” (MLS 11:43).
In this account, MLS demonstrates that his assessment of the Third World is
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contingent on a range of contrast-filled associations in relation to his employed
yardstick namely that of a Western World scale. In so, MLS describes the Third
World in terms that clearly marks his comparable grounds in that his default
position is that of a Western World benchmark. With this, if the Third World is
discursively associated as victims, the people assisting them will consequently be
constituted in a savour-like role or as ‘Good Samaritans’. The generated
victimization discourses surrounding the central element of the Third World may
thereby be contributing to a self-identification process on behalf of the
respondents. Their role as caring global citizens are then enforced by the
discursive positioning of the Third World as a hub of victims rather than
empowered individuals with agency.
In summation, this categorization investigated the respondents’ general attitudes
towards altruism and hence their self-perceived role as global citizens. In so, the
generated data indicates that the respondents perceive themselves as fortunate
descendants of the Western world whereto they tend to construct the Third Word
as being unfortunate in the process. They thus embed a moral obligation towards
assisting those in need as well as upholding a positive attitude towards
contributing to social causes on a global scale.

6.4 The Activist Self
The previous section pinpointed that the respondents uphold general associations
of the Third World that borders on discourses of victimization. This cultural trait
may pinpoint the personal motivations underlying the individuals’ activist
measures that they undertake in their pursuit of helping to eradicate the troubles of
suffering strangers. This section will draw on the respondents’ generated
discourses on broad-spectrum activist measures and hence not in specific relation
to the ‘Kony 2012’ campaign. The purpose of this analysis is thereby to pinpoint
the significant generated discourses on the respondents’ general expressed
attitudes on activism in their daily life and not in context-specific measures.
A common feature among the five respondents is that none of them characterizes
themselves as activists regardless of their memberships of non-profit
organizations (LK 09:15, SN 06:24, SKL 06:43, MLS 04:32, EDH 09:29). This
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may indicate that the respondents have a conceptual idea of activism that exceeds
the act of contributing with a monthly donation to a miscellaneous organization or
cause. In so, SN argues that she prefers to “pay money to make it go away” and
be the one who “sits by and watches while the activists do all the good work”
(31:58). She is distinguished from her own definition of an activist, as she is a
passive financial benefactor and not actively doing the work. A similar note is
articulated by MLS who argues that “it is easier for me (…) to hand over the
money and I get a clearer conscience” (08:24) and he draws on the convenience
factor in contributing to a good cause with minimal effort.
The level of input is thus an important factor in the respondents’ perceptions of
activism. LK refers to herself as a “passive activist” (09:49) who undertakes the,
in her own opinion, effortless acts of liking and sharing charitable, activist-based
content on Facebook (31:54) but also states that she is not “out there” (09:25)
meaning that she takes a similar position as respondent SN. This may indicate that
LK considers activists as individuals who operate in a certain sphere in relation to
which she is merely a spectator. In so, her contributions cannot be classified as
activist efforts, as she is not joining forces with the activists in their symbolic
sphere of operations. SN draws on a similar acknowledgement and states that she
is “not actively going out there and doing something” (06:29). SN agrees with
LK that e.g. being a member of an organization or liking a page on Facebook can
be considered activist measures albeit the level of active input that a person
employs will determine the significance of the outcome. SKL also concurs with
this perspective by drawing on her personification of an activist in relation to a
guy she used to go to school with. She explains that he was very politically aware
and engaged in several causes and so she states that, “that’s kind of the image I
have of an activist because he was really active and (…) always there” (06:46). In
continuation of this, SKL makes a comparative distinction between her idealized
image of an activist in the form of her former classmate and her own activistinspired endeavours. In so, even though she considers herself to be aware of
current events, she begins to questions her embedded historical knowledge when
comparing herself to her friend and argues that she is not “doing a particularly
important job in any way” (12:28). This account indicates that SKL compares
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herself to an offline social connection that she considers the epitome of an activist
and hence she finds it difficult to enter into the same categorization as him, as she
feels inferior to the activist work that he is undertaking in comparison to her own.
In relation to undertaking activist measures, the respondents express various
attitudes towards selecting or embracing the causes that they choose to endorse.
As mentioned, LK refers to herself as a passive activist, which is reflected in her
lack of activist outreach, as she tends to endorse causes only “if something fell in
my lap” (25:32). In this relation, she utters that her activist endeavours mainly
entail “following the lead on the internet” (09:15) and so these observations may
indicate that LK takes the position as a blind follower or a ‘slacktivist’, since she
has expressed frequent sharing habits of charitable and activist online content on
Facebook. LK does not search out specific causes to advocate for but if she spots
them on Facebook, she tends to share them with her social network as well. In this
relation, she does not express any scepticism or a critical selection process but
appears to forward various kinds of content that she stumbles upon based on the
argument that it is a good cause (15:00). The other respondents take a different
position in this regard, as they express a personal motivation to seek out detailed
information prior to committing fully to a social cause or organization. In so, they
do not approach their charitable or activist activities in the same manner as LK.
For example, SKL argues that she will deselect supporting a cause if she does not
concur with the methods employed by the organization. In so, she has chosen not
to support Greenpeace, as she considers them too proactive and aggressive
(09:18) and hence she decided on WSPA instead. SN accounts for her
membership of Amnesty International in terms of the nature of the causes that this
particular organization seeks to advocate for. For SN, the inclusive, global
approach to promote and enforce human rights is the motivation for her to donate
money to Amnesty, as she finds it non-discriminating and universal (07:16). EDH
has chosen to support UNICEF on a monthly basis based on the argument that his
parents advised him to do so (10:41) and underlines the importance of personal
endorsements in this relation. He argues that he did not choose e.g. the Red Cross
even though he thinks highly of its work, as he is concerned that his money will
not be distributed correctly and evasively (11:03). MLS has a similar attitude in

	
  

65	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
relation to the organization behind the ‘Kony 2012’ initiative, Invisible Children,
as he argues that he refrained from donating money to them, as he does not share
their views on war and the use of weapons and hence states that, “I do not want to
be a tool in their organization” (23:38). In addition, MLS expresses that he felt
undecided between a few worthy organizations and hence he chose to endorse
them all with a small monthly donation instead of simply choosing one.
The above observations indicate that most of the respondents have carefully
considered their chosen charity or non-profit organization before engaging in
financial backing of its causes. To this, SKL states that she refrains from donating
money to e.g. street collectors because she wants to be able to do research before
endorsing any cause: “I did it myself, I looked for it myself, searched for the
information” (08:33). The respondents may therefore have done research on the
specific cause or organization before deciding upon the matter meaning they
obtain rather well grounded motivations for their engagements in this relation.
Three of the respondents narrates that they have in fact participated in
demonstrations or protests but a common feature in this relation is that none of
them has been the principal organizer or set in relation to the promotion of these
events. Instead, all three respondents have been recruited to participate by either a
friend or an associated work or educational institution (SKL 10:02, MLS 10:01,
EDH 13:27). However, none of the demonstrations or protests mentioned in this
regard has any correlations with the selected causes or organizations that the
respondents have chosen to endorse on their own. Given the fact that they have
been recruited by a social connection i.e. a co-worker or friend to participate, their
engagements may have been momentary and restricted to that particular
demonstration. Therefore, if the respondents had actively researched the
background information of the cause and decided to participate on their own, their
commitments could have been more permanent and resulted in a continuously
active engagement with the cause.
The respondents are engaging in social causes but none of them wishes to
designate themselves as activists, since they are not actively doing the work. SN
argues that the reason why she does not commit actively to a specific cause but
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restricts herself to donating money is the fact that she finds it difficult to choose
among the multitude of organizations and the appertaining social causes that they
advocate for. She argues that she finds it more convenient to support various
causes equally by the means of financial support and hence refrain from engaging
actively in one particular cause, although she acknowledges that, “I know that is
just a rotten excuse” (33:45). MLS also realizes that he could be more actively
involved in the social causes that he values but argues that in the process of
prioritizing his everyday activities, “activism just becomes the odd one out”
(08:40). The time aspect is likewise an issue for EDH, who argues that, “I have
the time if I really want to” (12:41) but also states that even though he is
motivated to engage, he still fails to do so and contemplates that other people feel
similarly to him.
Another factor that refrains EDH from engaging in activist measures is the legal
aspect of it, which is of significant concern for him. He expresses that he seeks to
uphold a law-abiding character, as he is not “one of the ones who throws rock”
(13:27). EDH couples activism with the illegal act of throwing bricks against the
police and seeks to be distinguished from this conceptual idea of activism that he
upholds. The means and methods of activists are likewise an issue that MLS
draws on. In so, he describes a situation where he attended a demonstration
together with his friend whom he describes as “really active (…) on the left-wing
(…) non-violent, I have to underline that (…) he is very much non-violent”
(10:01). MLS thus feels a vast need to emphasize that his friend is non-violent
even though he is politically positioned on the left-wing. Respondent SN concurs
to this perspective and also considers activism as a more left-wing activity
(31:55). Meanwhile, as MLS couples the political left-wing with acts of violence
in activism, he may draw on some external presuppositions that he expects to be
set into play in this relation or it could be his own embedded prejudices at work.
Like EDH, he may couple activism as correlated to violent acts and thereby seek
to distance himself from this by not referring to himself as an activist. In so, he
argues that even though he is very much in favour of activist organizations
fighting for environmental causes, he will not protest for Greenpeace, as he fears
it will harm his career goals (10:58) and states that it is a selfish position to take
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(11:17). This may indicate that MLS has a conceptual idea of certain kinds of leftwing activist organizations as bordering on illegal activities and hence not
favourable for his own criminal record. In so, he does not want to engage in
activist activities of this sort, as he does not wish to be associated with the
organization even though he feels passionately about the cause.
With this observation, it can be argued that the respondents uphold an idea that
activism is not relatable to them because of the symbolic associations that they
ascribe the notion of activism itself. Overall, the respondents express a motivation
to commit with various causes as long as these engagements do not interfere with
their own personal endeavours or jeopardize their daily time management.
Therefore, in order to obtain a clear conscience of being a spectator to e.g. the
distant suffering of small children in the Third World (MLS 08:40), the
respondents tend to employ financial assistance as a means to assist or eradicate
their selected social causes although they do not consider it activism to do so.
In summation, this section provided an analysis of the respondents’ expressed
accounts on undertaking general activist measures. Based on this, it can be
deduced that the respondents do not categorize themselves as activist as they do
not participate regularly in demonstrations or protests and solely engage
sporadically with randomly chosen causes. In so, the respondents argue that they
prefer to effortlessly contribute to causes through financial assistance and be able
to focus their time and energy on their immediate, everyday life instead.

6.5 The Kony Appeal
The previous section established that the respondents embed a moral obligation to
assist those in need but prefer to do so through financial assistance rather than
active inputs, since none of them consider themselves activists in any way. As
mentioned earlier, the respondents have been selected based on their involvement
with the ‘Kony 2012’ cause meaning that they have all actively shared the video
with their social network on Facebook. Therefore, given the argument that the
respondents uphold a selective screening process before engaging actively in a
cause or joining activist initiatives, this section will seek to pinpoint the
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respondents’ generated discourses in relation to gaining and raising attention of
the ‘Kony 2012’ campaign.
Firstly, there is a reoccurring feature in the respondents’ accounts in regards to
how they initially came across the ‘Kony 2012’ video. The commonality is that all
of the respondents became aware of the video after someone in their own social
network had shared it on Facebook. The respondents argue that the sudden,
extensive presence of the video caught their attention and spurred a curiosity to
know more about the video. In so, LK, SKL and EDH express that they clicked on
the video out of curiosity of what they were missing out on. In this relation, SKL
states that “in the end I just thought: okay it must really important” (15:10), LK
that she “got curious later on to what it was” (29:15) and EDH that he felt
necessitated to watch the video because “everyone has seen it and is talking about
it” (25:09). These accounts indicate that the three respondents were not initially
motivated to click on the link but that the continuous exposure of the video
spurred them to do so.
SN and MLS were motivated to click on the ‘Kony 2012’ video for a different
reason, as they were enticed based on the characteristics of the social connection
sharing it. In so, MLS argues that he watched the video because a former
classmate posted it and since they have shared beliefs, MLS tends to click on his
uploads (18:37). The peer endorsement is likewise an important factor for SN,
who did not initially take notice of the ‘Kony 2012’ video being displayed
continuously (16:17) but when a “very, very hip” (16:38) friend of hers shared the
link, she finally subsided: “I was like: okay I'll go in and see what it is” (16:49).
SN admits that the personal characteristics of her friend also had an influence on
the way she interpreted the content of the video: “I was automatically a bit
sceptical towards it because he was the one sharing it” (29:52) and given her
perceived idea of her friend as a frontrunner in advertising, she thought that
“apparently it's something very hip” (16:49). The associations that she ascribes
her friend in this relation may shape her initial impression of the ‘Kony 2012’
video. In so, since SN perceives her friend as cool and trendy, she may be more
concerned with the novelty or marketing aspect of the video rather than the
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complexity of the issue. In this relation, SN states that if her friend who is a
teacher had shared the video instead, she would have been more inclined to look
into the actual content (29:52). SN therefore indicates that the personal ethos and
characteristics of the sharing persona affect her perception of the shared content
meaning that her interpretation of e.g. the ‘Kony 2012’ is context- and persona
specific. The momentary reading of online content may therefore prove highly
influential on the immediate motives behind the respondents’ shares and hence
their level of further commitment after sharing the video.
In addition to the personal characteristics of the linked sharing persona, the
content of the ‘Kony 2012’ video may be a contributing factor in facilitating the
online shares of the respondents. Given the nature of the cause entailing one
man’s wrongdoing towards innocent children, the cause is constituted as rather
universal and even depoliticised in this sense. MLS confirms this argument by
stating that he did not care overall for the IC’s ideological means, but chose to
share the video anyways because he felt strongly “against taking children, which
we're supposed to protect no matter what” (17:50). By this statement, he
addresses the implicit notion of children constituted as victims as he is willing to
circumvent his own beliefs for the benefit of assisting them.
The cruelties of Kony’s actions are non-disputed by the respondents and it
becomes apparent that there is an overarching theme of common sense obligation
to the cause and hence a discursive construct of binary oppositions into good
versus evil. For example, respondent SKL was asked to describe her view on the
‘Kony 2012’ in one word and she selected to sum up her associations by stating
that Kony forges an army of evil (30:24) and SN concurringly refers to Kony as
an “evil man” (15:42). Therefore, if Kony is constituted as the epitome of evil
then, within this line of reasoning, the one assisting the innocent victims wronged
by Kony will be positioned as the opposition to his evilness and hence as a good
person. It becomes intricate for the respondents to question the nature of the
‘Kony 2012’ cause as they interpret it as a common sense cause to endorse and
hence they see no complexities in sharing the content on Facebook, as they expect
no negative comments in relation to the specific cause. In so, even though SN
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describes the emotional appeal of the ‘Kony 2012’ as “nauseating” (22:16), she
feels obligated to support the cause of its unjust nature: “I should share it no
matter what my personal feelings are” (Ibid.). The motivation for endorsing a
good cause is thus a powerful feature in this relation. For example, respondent LK
argues that she felt inclined to share the video based on the goodwill of the cause:
“I thought it was a good cause and it wouldn't be a big problem for me to hit the
share button” (31:54) implying that she also considers the effortless manner in
which she could share the video. In so, she argues that sharing the video is simply
“a click with the mouse“ meaning that she finds no excuse not to share the video,
since it is undemanding for her to endorse it. In addition, EDH states that the
effortless manner was appealing to him, since “it took no time for me at all, so
why not, you know?” (28:51). These observations demonstrate that the
respondents may be momentarily engaged on the surface given the accessibility of
the campaign and hence the effortless manner in which they are able to share the
message on online platforms.
Another factor that may have appealed to the respondents and hence motivated
them to forward the ‘Kony 2012’ video online is the issue of information sharing.
As mentioned, some of the respondents expressed a desire to position themselves
as frontrunners in relation to sharing online content with their social connections.
In relation to this, none of the respondents had any knowledge on Joseph Kony
and the LRA prior to watching the ‘Kony 2012’ video. For example, MLS argues
that he felt enlightened by the video and wanted to further educate others in a
similar manner by sharing the video (26:15). In so, based on their own lack of
awareness on the issue, the respondents may assume that others will feel similarly
enlightened by watching the video and hence they may choose to share it in order
to act as the information provider in this relation.
The momentary interpretation of the content may likewise have an influence on
the probability of the respondents sharing the video with their social networks. As
mentioned above, SN viewed the video within a marketing perspective meaning
that her act of sharing the video may be in reference to a professional admiration
rather than a matter of embracing the actual cause. In her description of the video,
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she draws on associations such as “clever media use” (19:15) and “a good way
(…) to gain attention around a problem (…) in a way that was new” (Ibid.). She
thereby demonstrates a professional interest of the video and she pays attention to
the novelty aspect of it as well. In so, if these are the keywords concluded by SN
in relation to the video, she might aspire that her act of sharing it may result in her
social network ascribing similar associations to her in the process and thereby
contribute favourably to her self-identification process.
MLS also focuses on the professionalism of the ‘Kony 2012’ video, as he
describes it as “somewhat Hollywood” (20:54) and draws on the professional
filmmaking skills of IC co-founder Jason Russell. MLS elaborates on this account
by stating that the video plays well on the pathos appeal but not to the extent
where he feels “emotionally raped” (Ibid.). In so, it was previously stated that
MLS aspires to appear professional in his online interactions on Facebook
meaning that sharing the ‘Kony 2012’ video, which he describes as “good work
(…) good storytelling” (21:56) and “admirable” (22:11) may indicate that he is
seeking to project an image of being knowledgeable of the applied literary devices
within his field of expertise.
The literary device of storytelling employed in the ‘Kony 2012’ campaign made
an impact on the respondents and may have contributed to the persuasiveness of
the video and helped facilitate online shares. SKL explains that she felt fascinated
by the IC front man, Jason Russell, and when asked to briefly describe the video,
she chooses to draw on his function and not on Joseph Kony or the actual cause,
as she is intrigued by the “one man against the whole world” narrative (18:31).
SKL considers Russell to embed the role of the passionate activist who struggles
against the system to change the living conditions of innocent children in Africa.
In so, she argues that after watching the film, she was left with the feeling that
“he did it” (Ibid.) and concurred to share the video based on this. LK also links
the ‘Kony 2012’ video directly to Russell, as she states that the film made her
believe “his cause” (34:22) meaning that she juxtaposes the IC’s activities and
goals with Russell’s. Jason Russell’s ethos becomes the epitome of the IC’s
reputation in this relation as LK states that she found the content of the video
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truthful even though she has no idea “if it was true what he said” (34:26).
However, the problem with having a front figure or spokesperson embody the
entire organization’s brand or character is that the success of the work is
contingent on the conduct of the persona. In so, as Russell was arrested for public
disturbances shortly after the video launch, the reputation of the organization and
the appertaining campaign may be jeopardized. In relation to this, SKL affirms
that she “lost faith in the whole thing” (25:56) after Russell’s public fallout and
she discontinued her positive associations with the organization and the cause.
In summation, the respondents express various motivations to endorse the ‘Kony
2012’ video by sharing it with their social networks on Facebook. These
motivations draw on the nature of the cause, the ascribed characteristics of other
persons sharing the content and the appeal of IC front figure. There are thus
differing factors interplaying in the immediate appeal of the ‘Kony 2012’ video
but the interesting scrutiny in this relation is whether or not the video generates
committed followers who might undertake activist measures for the benefit of the
cause.

6.6 Beyond Sharing?
The previous section dealt with the immediate appeal of the ‘Kony 2012’ video.
Based on the five respondents’ generated narratives, it can be argued that the most
significant factors in this relation are the universality of the cause, the linked
sharing personas as well as the appeal of the sender of the message. However, an
immediate endorsement of the video does not necessarily result in wholehearted
commitments with the ‘Kony 2012’ cause in the sense that the respondents’
undertakings can be qualified as activist measures. This section will focus on the
respondents’ produced narratives on their further engagements or lack thereof
with the ‘Kony 2012’ cause.
As mentioned, the prime selection criteria for the respondents were based on
undertaking an active endorsement in the form of sharing the ‘Kony 2012’ video
with their social networks on Facebook. Therefore, whatever additional
engagements the respondents undertook beyond this stage were unknown to the
instigator of the work prior to subjecting them to investigation. It is therefore an
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interesting observation that none of the five respondents have taken additional
measures or are undertaking further action in relation to the cause subsequent to
sharing the video online (LK 37:56, SN 27:25, SKL 23:50, MLS 32:43, EDH
33:07). With this observation, it is argued that none of the respondents have
engaged actively in the ‘Kony 2012’ cause beyond sharing the video online on
Facebook meaning that their commitments border on the notion of ‘slacktivism’.
It is therefore interesting to investigate the respondents’ produced accounts on this
subject in order to examine to what extent the respondent express ‘slacktivist’
attitudes or narratives in this relation.
An influential factor in this regard is the respondents’ relationship to the video
and the cause. At first glance, the respondents appear committed to and convinced
of the nature of the ‘Kony 2012’ cause, since they have chosen to share it online
with their networks. However, by further investigating the respondents’ accounts,
it becomes apparent that their engagements can be considered peripherally to a
certain extent. For example, SN was displeased to discover the length of the 30
minutes long video: “that long? A youtube video? I am not going to sit here...”
(17:24) and she skipped through the video and watched around two-thirds of the
video (17:15). Given her acquired frame of interpretation in this regard, she refers
to the IC’s advocated activist measures as “the new hipster-thing” (38:17)
meaning that she perceived the initiative as a trendy event rather than substantial
activism. SN testimates that that viral success of the ‘Kony 2012’ video has been
generated because people wanted in on the latest trend and may have felt that,
“I’ve done something now, I am an activist” (19:15) and not simply because they
felt strongly about the actual cause. EDH takes a similar approach and explains
that he “saw the video but (…) didn’t really pay attention to it” (23:32) and he
does not remember much of it (Ibid.). Ironically though, he concurrently argues
that he agrees on what the ‘Kony 2012’ video says (30:07), which underlines both
the indisputable nature of supporting a good cause as well as the rather shallow
commitment made by the respondents to the online share.
An interesting reflection can be made in terms of what details from the video the
respondents are able to recite from their memory. In so, when the respondents
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were asked to recall the main points of the ‘Kony 2012’ video, some of them
struggled to remember significant aspects of the issue. For example, respondent
LK finds it difficult to pinpoint in which part of the world Joseph Kony ravaged
and asks questioningly if it happened in Africa (28:11) and in similar terms, SN
argues that Kony’s atrocities have been committed “somewhere in Africa”
(15:41) and EDH even draws on the Mexico border as the point of origin of this
issue (36:34). The geographical locations of Kony’s misdemeanours are thus not
entirely accounted for by the respondents meaning that they may not have taken
notice of the detailed information featured on the video. In so, in the words of SN,
Joseph Kony and the LRA are referred to as “some sort of military army that he
was building” (15:41) whereto SKL refers to Kony as a dictator (14:02). In terms
of Kony’s actions, the respondents are concurringly stating that these are of
negative character albeit MLS acknowledges that he cannot recall the exact
purposes of Kony’s actions (17:50). Even more noteworthy, EDH recalls Joseph
Kony as “part of a gang who sold drugs and stuff like that” (23:32) and believes
that the intensified awareness on Kony’s persona will make it more difficult for
him to sell drugs from Mexico and across the US border (36:44). The
impreciseness of these recollections may therefore indicate that the respondents
have not taken full notice of the content of the video but have been more affected
by the emotional impact that the video had on them. The ‘Kony 2012’ video may
have struck a nerve in the respondents and hence empowered the altruists in them
more than it appealed to a personal need to undertake information-anchored
activist causes. This observation agrees with the respondents’ lack of further
engagements with the ‘Kony 2012’ cause.
A common feature in the respondents’ accounts draw on the lack of knowledge or
information on the subject, which they to some extent claim to be a significant
reason for their failed commitments to the campaign following the act of sharing
the video online. For example, respondent SKL argues that she did not sign the IC
pledge based on the argument that, “I didn't know how I would do that” (18:31)
despite it being described in the ‘Kony 2012’ video (IC 2012a 29:55). In addition
to this, there is an overall tendency among the respondents where they find it
difficult to recall the various actions that the IC seeks to promote in the ‘Kony
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2012’ video. They are able to recollect the action of sharing the video online but
only respondent MLS remembers that the IC advocated for viewers of the video to
order the Kony action kit online. As the only one of the five respondents, he
considered following these instructions and buy the action kit (22:29) but failed to
do so because he felt the negative media attention discredited the organization and
that his time and efforts were better spent on other causes (33:03). It therefore
seems that the respondents have not taken notice of the promoted actions in the
video except for the act of sharing the video with their online network.
Furthermore, SKL explains that she was initially very keen on the cause and felt
strongly about people watching it but “now that it's been so long I don't really put
much thought into it at all” (21:11). Likewise, MLS argues that he was not aware
that the IC had issued any follow-up videos since he “haven’t seen them being
shared” (30:25). This account indicate that the respondents’ attention are upheld
by the active sharing of their social network rather than the actual cause, since
MLS finds it necessary for his online network to endorse additional content in
order for him to be aware of or engage with the cause once more.
In regards to attending the Cover the Night event, LK takes a similar position that
illustrates the stipulation of the social network in facilitating active engagements
to activist causes. She expresses a positive attitude towards participating in Cover
the Night, however, she explains that she failed to do so given the fact that “no
one I know posted anything about doing it together” (38:02). For LK, committing
to an activist cause has an embedded social dimension, which she positions as a
prerequisite for her participation. As with both SKL and MLS, respondent LK
does not actively seek to be the instigator of any activist measures but leaves the
promotion for other parties to undertake and hence she did not engage further in
the ‘Kony 2012’ event since “no one took the initiative to make it even more
visible” (38:28). In so, she argues that the newsworthiness of the ‘Kony 2012’
campaign has subsided and been replaced by or lost in the crowd of the latest
interesting subjects on the rapidly changing social media platforms (39:01). EDH
complies with this perspective, as he finds it problematic that “we move on to the
next (…) big thing (…) but they are still suffering” (16:27). His account illustrates

	
  

76	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
that he too perceives the ‘Kony 2012’ as a momentary attention-grabber rather
than a long-term cause for him to engage in meaning that his commitment to the
cause may fade just as quickly as it was spurred. Additionally, the respondents
express that they lost interest in the ‘Kony 2012’ cause after having reflected
further on the issue in retrospect. In so, SKL explains that while watching the
video, she was momentarily outraged by the atrocities committed by Joseph Kony
and the LRA. However, after discussing the campaign issue with her boyfriend,
she found that “he’s not even the worst” (21:11) and MLS argues that when he
initially shared the video, he was convinced that Joseph Kony was a powerful war
criminal but after researching the subject online, he discovered that Kony was
“partly beaten already” (23:38). Also, LK describes that when debates about the
credibility of the IC campaign started to flourish online, she began to question her
own motivations behind engaging in the cause. In so, she wondered if she had
been knowledgeable enough about the subject in order to endorse it and she
doubts her act of actually sharing the video (33:15). SKL explains that she was
initially positive towards the campaign but since she did not feel like an activist
herself, she refrained from participating in Cover the Night. However, she recalls
that she saw a few Kony posters on the street but felt disappointed because she
“thought it was gonna be huge” (21:11) meaning that her faith the campaign may
have faded even more in this relation. These accounts hence indicate that the
respondents do not express matters of long-term or active commitments to the
‘Kony 2012’ cause either because they question the realities surrounding the
subject or simply because they have lost interest in the matter.
SN argues that even if she had felt an intrinsic need to actively engage in the
‘Kony 2012’ cause, her friends would never see her as an activist meaning that
her self-identification and the appertaining lack of undertaken acts may be
influenced by the perceptions held by her social network (23:22). In this regard,
SN classifies herself as a “lazy ass” (31:58) but she still insisted on sharing the
video with her network. In her account, there is an inherent objective of
forwarding the message of the video without necessarily having to undertake the
activist measures accompanying the initiative. This perception is shared by
several of the respondents who seek to position themselves as mediators of the
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message but leave the active initiatives to others who may be more prone to
undertake activism. In this relation, SKL states that she shared the ‘Kony 2012’
video in order to encourage her social network to act and even though she finds it
selfish, her motive was to spread awareness so that,“ I don’t have to be the
activist because other people will do it for me” (25:04). SN concurs with SKL and
argues that she has taken the position as a “semi-activist’ (27:31) by sharing the
video’s message and states that she “didn’t feel like an activist by doing it but (…)
now I’ve shared it at least so that more people know” (Ibid.). MLS does not
consider himself an ideal ‘Kony 2012’ activist either, as he self-critically states
that in order for him to be considered an activist, he should have been more active
and e.g. ordered a Kony activist kit or participated in Cover the Night (36:08).
However, despite his insight on being an ideal ‘Kony 2012’ activist, MLS does
not feel as if he could embody the position as he considers himself as merely “a
tiny dot in this (…) not enough to be called a activist” (35:33). In so, he does not
want to be an activist either (23:28), as he finds it difficult to associate himself
with being a potential activist, which may explain why he has not felt the need to
commit further to the cause.
The respondents are reluctant to consider or position themselves as activists in
this relation given various reasons. Based on their accounts, it may be argued that
the respondents uphold a perception of both their actual and potential actions as
being inadequate in the long run and hence incapable of generating major changes
in relation to the cause. LK expresses a feeling of inadequacy in helping the
victims of Kony’s misdemeanours by stating that, “I don’t feel like I’ve helped
them, I don’t feel like it’s me in particular” (39:47). With this, LK disassociates
herself with the outcomes of the ‘Kony 2012’ movement’s activist measures
meaning that if Joseph was captured, she may not feel that she has contributed to
it. SKL and MLS feel slightly different as they argue to be part of the overall
network of activists (SKL 8:15, MLS 35:51) and may therefore feel that they have
a stake in Kony’s potential capture. In so, SKL ventures albeit hesitantly that “as
a group I guess we have done something” (27:13). She may feel more associated
to the cause than e.g. LK, since SKL chooses to address the undertaken efforts as
a collective action and thereby puts herself in the same category as the Kony
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activists. Despite her more engaged accounts, however, SKL maintains to
discredit the campaign and the appertaining activist measures in that she
contemplates that the reason why she did not participate in Cover the Night was
that she “thought that it wasn't going to happen anyway in little tiny Denmark”
(23:56). Furthermore, she contends that her online endeavours seem minor set in
relation to the goal that it is directed at meaning that she finds “it hard to say that
my little action of posting a video on Facebook has (…) done miraculous work in
some way or another” (27:48). Similar to SKL, respondent SN questions the
campaign measures promoted by the IC in that she finds it difficult to rationalize
the outcome of these initiatives and their actual impact on facilitating Kony’s
capture (35:54).
Even though the respondents have expressed differing levels of scepticism in
relation to the ‘Kony 2012’ campaign, none of them have actually regretted
sharing the video with their social network (LK 42:42, SN 38:17, SKL 29:03,
MLS 36:34, EDH 40:08). In so, SN discards her own personal scepticism and she
argues that, “it's still a God damn shame that this is going on” (22:16). In
addition, MLS argues that even though he does not feel that he has contributed
heavily to capturing Kony, the entire campaign would not exist “if it weren't for
the people who shared the video” (35:33) to which EDH concurs by stating that,
“because of all of us, people are talking about it” (36:06). The respondents thus
express that they have not personally undertaken any activist measures in relation
to the ‘Kony 2012’ campaign but feel implicated in the activist network albeit to
varying degrees. However, despite whatever negative critiques they find about the
campaign, they remain confident that their efforts have helped spread awareness
of a good cause by the means of online sharing on social media platforms and in
so, none of them regret sharing the video.
In summation, it may be pinpointed that the respondents cannot necessarily
qualify as being activists in relation to the ‘Kony 2012’ cause. None of them
express themselves to be activists and likewise, none of them have participated in
the campaign beyond the act of sharing the video online on Facebook. It may
therefore be argued that the respondents have rather undertaken ‘slacktivist’
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behaviour in sharing the video with their online social network albeit this will be
discussed further in the following chapter.

6.7 Summary of Chapter Six
This chapter has dealt with the interpretive processing of the five qualitative
interviews conducted for this work. In general terms, none of the respondents
wish to categorize themselves as activists and neither do they seek to classify
themselves as ‘Kony 2012’ activists. In so, it was pinpointed that the respondents
have not engaged further with the ‘Kony 2012’ cause beyond the act of sharing
the video on Facebook meaning that they have not taken active part in any offline
activities following the online share. The respondents express several reasons for
the lack of the commitment but it seems apparent that they do endorse general
altruistic measures albeit tend to prioritize their own everyday activities more.
Likewise, it may be difficult to motivate the respondents into undertaking activist
measures, as they not perceive themselves to embody activist qualities. In so, they
indicate that the online sharing of the ‘Kony 2012’ may be their way of
contributing to the overall cause. There may be an indication that the
effortlessness of the online sharing act may have helped facilitate the respondents’
sharing acts albeit without generating actual offline support to the cause. This
observation will, however, be discussed to further extent in the following chapter.
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7.0 Chapter Seven
	
  
Abstract: Chapter Seven will seek to collect the concluding considerations on the
entire work. The purpose is to assess the thesis research question and provide a
qualified response based on the work compiled so far. The issue at hand is to
what extent Danish Generation Y Facebook users have engaged in ‘Slacktivism’
or activism in relation to the ‘Kony 2012’ video campaign, which is constituted as
the research topic of this thesis. The chapter therefore assembles the arguments
and contemplations made throughout the work in order to collect an inclusive and
comprehensive finishing line of reasoning and discuss the relevant issues
influencing the subject in question.

7.1 Kony 2012: Activism or Slacktivism?
The objective of this thesis is to evaluate to what extent Danish Generation Y
Facebook users have engaged in ‘slacktivism’ in terms of shaping their online
identities rather than holistically embracing activism by engaging in offline
activities as well. In order to assess this research question, it is necessary to
discuss the character of the actual engagements of the respondents. In so, being a
prerequisite for participating in the interviews, all five respondents have shared
the ‘Kony 2012’ video on Facebook. Out of the five, none of them had undertaken
any further engagements with the cause meaning that none of their commitments
to the ‘Kony 2012’ campaign proceeded beyond the online share. It can thus be
argued that the respondents have not engaged in activist behaviour during their
brief commitment to the ‘Kony 2012’ cause.
Having stated this, it becomes interesting to discuss the potential causal factors
that may have contributed to the lack of offline engagement among the
respondents and to what extent it qualifies as ‘slacktivist’ behaviour as a means of
self-identification. For the sake of recollection, the defining characteristic of the
‘slacktivism’ notion refers to people who support a given cause by performing
simple measures but who are not fully engaged or devoted to making a change
(UNAIDS 2012:143). The engagements of the respondents thus need to be
assessed in terms of pinpointing to what extent they can be categorized as the
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above. However, as mentioned in section 5.8, it is not probable for this thesis
research to provide an inclusive study as the outcomes of the featured discussion
will only be referable to this particular setting and not be representative for
everyone who shared the ‘Kony 2012’ video online. With that in mind, this
section will proceed to discuss the extent to which the five respondents have
engaged in ‘slacktivist’ behaviour as a matter of self-identification or genuine
altruism.
Firstly, it is a significant factor to consider the narratives that the respondents
expressed in regards to their interactions on Facebook in terms of selfidentification. The analytical work in the previous chapter points towards that the
respondents are not oblivious to how members of their social network perceive
them. In so, the respondents demonstrate a clear awareness of the matters and
means interplaying in projecting a favourable image to the outside world and
likewise, they recognize how to employ these features in order to appear or
materialize in a certain manner that may concur with their desired selfidentification. The analytical section could pinpoint that the respondents engage
on social media platforms as a means of self-appearance, which is projected in an
idealized manner. In so, they aspire to demonstrate an external, refined version of
themselves for which they seek social confirmation from their social network. It
can be argued that their idealized selves may be both externally and internally
validated if their network connections consent to this self-identification as being a
socially accepted version of ‘reality’. It can therefore be pinpointed that the
respondents consider their social positioning on Facebook in terms of how they
interact and what online content they choose to endorse in order to encourage a
certain image and hence their engagements should be regarded with this
observation in mind. However, despite the steadfast proposition that the
respondents engage on Facebook as a matter of self-identification, the work will
not yet discard the argument that they have sought to undertake activist measures
in relation to the ‘Kony 2012’ case as well since these are not mutually exclusive
perspectives. In so, this work will proceed to discuss to what extent the
respondents’ narratives can be interpreted within both an activist- or ‘slacktivist’related framework.
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It is significant to consider the factors that helped facilitate the viral success of
‘Kony 2012’, which can be deduced from the respondents’ narratives on their
motivations to share the video. As mentioned, the respondents all learned about
the video through an online social connection that shared the video on Facebook
and facilitated online shares causing a viral sensation. In so, the curiosity
surrounding a rapidly emerging phenomenon as the ‘Kony 2012’ video have
generated a momentum that people would like to take part in. The massive
attention may have urged the respondents to share the video with their social
networks in order to project the ability to stay in key with the latest trends. In so,
as deduced in section 6.2, the respondents express that they ascribe the role of
being a first mover positive connotations and the massive attention surrounding
the ‘Kony 2012’ may have affected their decision to share the video, since they
saw an opportunity to identify themselves externally and internally as being up to
date. However, this basis of motivation will only sustain a momentary
commitment to a cause, since the first mover position cannot facilitate a long-term
self-identification or a long-lasting image among the respondents’ social network.
In so, it can be argued that concurrently with ‘Kony 2012’ losing its momentum
due to heavy criticism, the respondents may have lost their motivation to maintain
a commitment to the cause if they had ever been inclined to do so. In so, the
respondents’ motivations to share the video in order to project a first mover image
are therefore a matter of momentary, personal self-identification and not a
commitment to the specific cause. This interpretation may imply that the
respondents have engaged in ‘slacktivist’ behaviour when they choose to share the
video on Facebook.
Another significant factor to consider in this regard is the content of the ‘Kony
2012’ video. While drawing on a common good cause, the rationale of the
message becomes complex to discard and the respondents may perceive the cause
as universally applicable. Based on the respondents’ narratives, it is apparent that
this triggers positive associations, which these representatives of the target group
seek to be ascribed. In this sense, the prospect of being coupled with a good cause
may influence the respondents’ decision to share the altruistic content on
Facebook and the significant role of linking an individual’s self-identification to
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these positive associations should not be downgraded. It is possible to argue that
the respondents may not have been enticed by the ‘Kony 2012’ initiation per se
but rather the overall altruistic message embedded in the campaign. The broadranging appeal of the message may have contributed significantly to the viral
success of the ‘Kony 2012’ video. This argument may be supported by the
respondents’ expressed motivations to share the video as a matter of doing a good
deed for helpless others.
Given the observation that the respondents failed to encompass the
comprehensiveness of the details embedded in the video, it can likewise be
deduced that the message has not made the level of impact on them that could be
otherwise indicated by the massive viral success online. In relation to this, some
of the respondents expressed that they do not feel confident about the initiative
but given the need to assist the Ugandan people, they choose to share the video
anyways. In so, the respondents do not express a profound activist commitment to
the cause but seem to pinpoint the unfairness of the situation rather than the actual
project strategy proposed by the IC. A significant factor in this sense may
therefore be that the IC explicitly encouraged the viewers to share the video
online and hence advocated for ‘slacktivist’ behaviour as the idealized rules of
engagement. In so, the respondents may have felt that they have performed the
acts required of them and hence discontinued their commitment to the cause.
Likewise, the video contained several proposed actions to undertake, which may
have caused viewers to lose attention, ignore the proposals or misunderstand the
purposes of the acts endorsed in the video. In so, sharing the video may have been
considered the most accessible act to undertake and viewers settled on this as their
way forward. The respondents refer to the act of sharing online as effortless and
they see no harm in doing so, since it does not affect them personally. The
personal benefit of having the online share contribute to their self-identification
process is thereby an additional motivation for them even though they have no
exhaustive passion to continue to advocate for the specific cause.
As mentioned, the respondents are all benefactors of non-profit organizations,
which they have chosen to support after personally researching information about
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the supported cause and the organization itself. In so, they are considered more
likely to contribute on a long-term basis if they have taken an active part in
seeking out the cause on their own. Given the immediate, viral character of the
‘Kony 2012’ video, the respondents were not proactive in their engagements with
the cause, since they learnt about its existence through their online social
networks. The personal endorsements of social networks have thus had an
immense influence on the wide spreading of the video, as it allowed the
respondents to take on the position as followers of a current trend without
necessarily having to engage actively to establish awareness, as it was already in
the making. However, during the course of the event, the lack of visible
leadership and initiative within the respondents’ social networks could have
hindered any continuous engagements, as the followers were oblivious to how
they could proceed with their commitments even if they wanted to. In so, the
missing initiative combined with a lack of overall engagement with the cause may
have resulted in negligence or abandonment of the campaign.
As mentioned, the respondents are not oblivious to supporting causes, however,
they prefer to have others perform the groundwork for them and the issue of
missing leadership in their social network is a contributing factor in the lack of
continued commitment to the ‘Kony 2012’ cause. The characters of the
respondents’ endorsed organizations imply that they favour broad-ranging causes
meaning that the issue-specific nature of the ‘Kony 2012’ initiation may not have
spurred a breeding ground for long-term or offline commitments. Again, these
observations may indicate that the respondents have undertaken ‘slacktivist’
measures in order to project a favourable persona to their social network
connections on Facebook.
The abovementioned argument is supported by the personal motivations that some
of the respondents expressed in relation to sharing the ‘Kony 2012’ video. In so,
they argued that they upheld a professional incentive to forward the video and
hence they discarded the nature of the cause as the main rationale to endorse the
content. According to this, it was neither the cause nor the IC’s choice of problem
solution that caused these respondents to share the video but rather the
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professional execution of the work. Again, the personal commitment to the cause
can be considered rather minute as the main motivation driver is set in relation to
the professionalism of the IC filmmaker and hence the key factor is an interestbased motivation to endorse professional, quality work. The respondents may
therefore have chosen to share the video in the hopes to be associated with the
corresponding level of professionalism that they assign the ‘Kony’ video, since
they have been able to identify the eminence of the well-performed video. Again,
this observation supports the argument that the respondents may have undertaken
‘slacktivist’ measures in order to reinforce or strengthen their projected image and
self-identification on Facebook rather than committing to the actual cause.
Another notable aspect is the fact that none of the respondents have characterized
themselves as being activists or probable to undertake general activist measures.
The activist persona gene may not be inherent in the respondents meaning that
they could be difficult to motivate into taking action in both offline and online
spheres. Therefore, since it is not a common personal trait for the respondents to
actively endorse a given cause by engaging in offline activities, the probability of
them committing to the ‘Kony 2012’ campaign may be far-reached. In so, the
respondents express that they are more inclined to commit to a cause if they are
not required to play an active role in the execution of activist initiatives. It can
then be argued that the effortlessness of sharing the video could have been a
crucial facilitator of the online shares and may also have generated pseudo-activist
online engagements that did not result in further offline commitments.
It is proposed that the respondents may seek to appear as or to be associated with
activist connotations by sharing the video online albeit they are aware that their
social network may not expect further or actual activist-oriented commitments
from them. It may be argued that the respondents refrain from engaging in activist
measures in relation to various causes, as they consider it discrepant in terms of
their overall, projected self-identification. In so, the simple performance of
sharing a video may facilitate the respondents’ projected image of being caring
strangers to the Third World as well as contribute to their own idealized selfidentification as being benefactors, however, any performance beyond this stage
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of action may be considered incoherent with the general self-identification of the
given respondent and constitute a significant factor in inhibiting further actions to
be undertaken. The act of sharing the video may not generate offline activities for
the benefit of the cause, since that is not the primary goal of the respondents’
engagements with the campaign for various, individual reasons.
Performing a sharing act of online content on Facebook can be considered a
superficial commitment in the sense that the respondents have not committed to
taking further actions in relation to the campaign by simply sharing the video.
They have not made any promises, pledges or drawn up a membership and so, any
engagements that they undertake beyond having simply watched the video is a
surplus act in terms of supporting the cause and to help facilitate a favourable
image for themselves in the process. In this perspective, the respondents are aware
of the positive associations that others may ascribe them when they share the
video and given the rather indisputable act of supporting a good cause, they may
find themselves engaging in a win-win-situation where the available personal
gains supersedes any potential trouble of sharing the video. The respondents have
not expressed that their engagements have been directed towards activism and it
was never their intention to commit to the cause beyond the online level and into
the offline sphere. It may be argued that the respondents have not been able to see
any prospective troubles in sharing the video and could have shared the video for
the benefit of their self-identification as well as the opportunity to effortlessly
support a good cause.
The overall argument of this thesis is that there are definite indications of
‘slacktivist’ behaviour to be identified in the respondents’ engagements with the
‘Kony 2012’ cause albeit the undertaken ‘slacktivism’ does not appear deliberate
or premeditated. In so, the respondents may have had various, individual
motivations to share the video with their social network that did not entail
‘slacktivist’ intentions but given their failure to undertake offline activities, they
do to some extent qualify as ‘slacktivists’. This designation is difficult to suggest,
though, since it presupposes a fixed categorization that is virtually improbable to
uphold in a social constructionist perspective. Characterizing the respondents as

	
  

87	
  

Kony 2012: Activism or ‘Slacktivism’?

	
  
clear-cut ‘slacktivists’ is thus an intricate act based on the complexities operating
within this thesis’ social constructivist ontology, as it does not favour the
instigation of fixed categorizations.
The findings in the ‘Kony 2012’ case study supported the theoretical
contemplations that postmodern individuals are considered fragmented beings
with ever-changing attitudes and values. This means that the respondents’
narratives can only be deemed momentarily ‘truthful’, since their perspectives
may change due to various factors interplaying. Based on this, it should be noted
that the contemplations and conclusions of this work are merely deduced on the
basis of the momentary perception of the respondents meaning that they may have
posed dissimilar narratives if asked under other circumstances or settings given
their postmodern characters. However, for the benefit of a discussion-prone
outcome, the proposed argument of this work is that the five respondents have
undertaken ‘slacktivist’ behaviour in terms of their engagements with the ‘Kony
2012’ campaign despite the nature of their original intentions and expressed
motivations to commit to the cause.

7.2 Revisiting Online Activism after ‘Kony 2012’
Based on the discussion above, this thesis argues that the five respondents
engaged in ‘slacktivist’ behaviour during their affiliations with the ‘Kony 2012’
campaign. This proposition gives rise to several contemplations that ought to be
considered in a broader perspective in order to gain a purposeful prospect on the
overall contribution of this work. It should be noted once more that this study is
not representative for the deeds of the entire assemblage of the ‘Kony 2012’
online sharers but based on this work, it may be possible to identify noteworthy
contemplations and pinpoint prospective tendencies that may prove assignable to
a broader-reaching sample of the ‘Kony 2012’ faction and maybe even indicate
predispositions in relation to online activism in general.
The ‘Kony 2012’ video proved itself to be the epitome of the potential viral
supremacy of social media. Its rapidly expanding, viral accomplishments
demonstrated that the online sphere provides a level of interconnectivity among
its users that may generate massive attention around a given subject within a short
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time span. The initiative was swiftly commended as a social media sensation that
empowered the younger generations to engage in activist measures on
contemporary premises and in some circles it was even glorified as a new norm
for activist recruitment. However, the work conducted in this thesis indicates that
obtaining massive viral success on social media platforms does not automatically
equal activist participation among viewers of the video. Likewise, it is pinpointed
that it may not be feasible to anticipate that the magnitude of exponential sharing
activity will be converted into offline activism, as the rationale behind sharing
online content are highly influenced by individual motivations that are intricate to
envisage. In so, if the sole objective was to generate awareness of Joseph Kony
and the LRA, the video can be considered an immense success, but since the IC
intended to generate offline engagement as well, the accomplishments may be
questioned.
The theoretical framework for this thesis indicated that the development of social
media platforms facilitated the rise of new online activism, which empowered the
younger generation beyond measures ever seen before. It was argued that these
new media outlets could enhance online civic participation among particularly the
Generation Y individuals, as they were offered an opportunity to be activists on
their premises. However, the abovementioned contemplations regarding the
questionable outcomes of online activist initiatives may challenge this theoretical
proposition. This means that communication scholars and enthusiasts may need to
revisit the level of appraisal ascribed to the empowerment capabilities of social
media in terms of online activism, if the outcomes of the ‘Kony 2012’ case study
represent general traits of this particular target group. There may be a need to
reconsider the applied means to which online success is evaluated, since it is
apparent that a quantifiable assessment of the number of views or shares are not
representative of the generated activities or commitments among online users.
There may thus be numerous incentives for individuals to endorse activistoriented content that may even be dissociated from the actual cause in question. In
so, the rather widespread appraisal of the powerfulness of social media platforms
as the new catalyst and facilitator of online activist participation should be
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revisited, since the causal link between viral and activist success are still
debatable according to these observations.
Furthermore, despite the increased network capabilities and enlarged potential to
reach broader and more diverse audiences, social media platforms pose challenges
for the ventures of activist initiatives and non-profit organizations, since
especially the younger generation’s online engagements are in flux and highly
momentary. Their interactions with each other as well as their general online
commitments tend to be of postmodern character meaning that their engagements
are difficult to sustain on a long-term basis. It may be argued that the
empowerment and activist potential of the younger generations may be overstated
at times since it is probable to argue that they are more prone to undertake activist
measures if they are already engaged in other activist arrangements. In so, an
online viral sensation may be viewed and shared by an abundance of diverse
individuals who have various associations and kinship with activist-oriented work
and will engage on differentiated premises that may not result in actual activist
behaviour. Likewise, visible leadership is a crucial factor in motivating these
individuals to even consider participating in the support of a cause and it helps if
the activist initiators are close members of the social network in order to sustain a
motivated engagement. The argument is therefore that social media platforms may
have extraordinary network capabilities in terms of maintaining social relations
and spreading awareness of various issues but it poses challenges in terms of
fostering activist participation, since the venture point for these platforms are
rooted in often short-lived actions whereto activism often necessitates long-term
endorsements. In so, individuals are continuously exposed to numerous initiatives
on these outlets and engaging in all of them can be an insurmountable task to
accommodate in everyday life if they are not activist personas in the first place.
In so, social media platforms are built for immediate and rapid exchange of
information, which may be beneficial for existing activist networks sharing
information, however, these outlets may pose a challenge for non-profit
organizations’ recruitment processes given the fleeting and overexposed nature of
online engagements. The outcomes of this case study may indicate that activist
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initiatives should not seek to rely solely on social media to obtain or maintain
active participation but rather perceive it as a broad-reaching instrument to
distribute information and messages in an expedite manner. Moreover, it is argued
that online activism cannot replace offline activities since the latter breeds more
long-term commitments than the ones generated by online initiatives and social
media-generated activism is constituted as a supporting feature rather than a
primary apparatus. It is thereby argued that the idea of virally generated content
facilitating loyal activists and constituting a new norm for online activism needs
to be revisited, since it requires the existence of activist-prone individuals in the
receiving end whereto contemporary individuals are often in flux and merely
engaging momentarily in their online engagements.
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8.0 Conclusion
The motivation for this thesis was to engage in a highly current subject that is
rapidly gaining its ground within the field of communication. With recent
developments on the international scene, the role of social media in facilitating
social and political change has caught the world’s attention and has been
acknowledged as a significant force to be reckoned with. Within this contextual
framework, it was interesting to explore the most viewed video on social media
platforms at the time, the ‘Kony 2012’ video, in order to discuss the social and
political outcomes of its offhand success.
The objective of the thesis was to assess to what extent Danish Generation Y
Facebook users undertook activist or ‘slacktivist’ behaviour in their engagements
with the ‘Kony 2012’ cause. In so, the thesis operated within a social
constructionist ontology meaning that the interpretation of the target group’s
available narratives was the primary methodological tool. In order to present a
qualified rejoinder to this research focus, the work employed relevant academic
literature to provide a theoretical contextualization of the subject as well as
current case-specific online articles to shed a light on the actual debates on the
subject. Furthermore, five qualitative interviews were conducted in order to obtain
valuable data on the subject given the lack of case-specific data available. The
function of the interviews was therefore to identify the motivations and attitudes
among a minor sample of the target group in order to indicate tendencies of
activist or ‘slacktivist’ behaviour that could prove representative for a broader
sample of the ‘Kony 2012’ assemblage. In so, the objective was to investigate
micro-tendencies among the selected sample in order to breed the grounds for
more far-reaching investigations or studies than provided by this work.
It was concluded that none of the five respondents committed to the cause beyond
sharing the video with their social network on Facebook. They expressed various,
individual motivations to share the video – many of which included selfidentification means - and in so, a common feature among the respondents was
the incentive to benefit a charitable cause by sharing the video. Although this
work does not question the respondents’ compassionate feelings towards the
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cause, it was apparent that they would rather be passive benefactors in terms of
providing e.g. financial assistance rather than being activists themselves.
Importantly in relation to this, none of the respondents expressed desire to
continue their commitment to the ‘Kony 2012’ by undertaking offline activist
measures, as they do not consider themselves activists meaning that motivating
them to offline commitment may be an insurmountable task.
In conclusion, based on the theoretical and interpreted contemplations of this
thesis, the main argument is that there are apparent indications of the respondents
engaging in ‘slacktivist’ behaviour during their commitments with the ‘Kony
2012’ cause. It can therefore be argued that the immense viral success of the video
may be overstated in the sense that true online activism cannot be measured solely
in terms of online views or shares. The fragmented self-identifications of
contemporary individuals are challenging this proposition, since their social
relationships are particularly in flux on the online platforms that are built around
these momentary interactions. Furthermore, the argument is that the oftensuperficial engagements on online platforms may prove intricate to help facilitate
long-term activist commitment among fragmented individuals who are not
otherwise endorsing offline activist measures.
This thesis has thus contributed with a critical perspective on a highly relevant
development within the field of communication. Its objective has been to
challenge the existing literature’s often-overstated appraisal of social media in
online activism in order to pinpoint the challenges that they pose. It is thus argued
that the ‘Kony 2012’ case study exemplifies that online activism may not
facilitate massive empowerment of individuals to the extent proposed by many
communication scholars but rather appeal to a selected few. However, this does
not alter the fact that from a communicative perspective, the ‘Kony 2012’ was a
historical, viral sensation that proved the immense reach of interactive potential
on social media platforms. This means that despite whatever limitations social
media platforms may pose in regards to online activism, the interactionfacilitating potential of these platforms should not be understated.
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Interview Guide for the Qualitative Interviews

Welcome and thank you for participating in this interview for my Master thesis.
Before we begin, I will say a few things about the course of action that we are going to take during
the interview.
First of all, the session will take approximately an hour. You are of course completely anonymous
as the only information about you will be your gender and age. And the only ones who will have
access to the recordings of this interview will be my supervisor, the examiner and myself – is this
ok with you? Good.
Please feel free to answer anything that comes to mind – there are no right or wrong answers – so
the more you can share with me, the better. The interview is all about YOUR experiences - if there
is anything you would like to add or explain further into detail you just say it.
Alright, let’s begin.
	
  

1. Social Media Theme – the Respondent as a Social Media User
Please tell me about your use of the Internet:
-‐

What social media platforms are you a member of?

-‐

How often do you check Facebook?

-‐

In what situations do you normally check Facebook?

-‐

What do you mainly use Facebook for?

-‐

What are the main reasons for you to join Facebook?

-‐

How much thought do you put into what you share or update on Facebook?

-‐

Is it important for you that your Facebook network responds to your posts?

-‐

If people should describe you based on your FB profile, what would you like them to say?

2. Activism Theme – the Respondent as an Activist
So I would like to talk to you about your relationship to activism…
-‐

Would you characterize yourself as an activist?

Appendices

-‐

Do you donate money to charity TV shows and the annual collectors? And why?

-‐

Are you a member of any charity or non-for-profit organization?
o Why this organization?

-‐

Have you actively engaged yourself in activism e.g. demonstrations, protests?

-‐

In your own words, how would you characterize the Third World?
o Main issues?

-‐

Who is responsible for the wellbeing of the Third World?

-‐

How do you feel that you can help the Third World?

	
  

3. The ‘Kony 2012’ Theme – The Respondent and the ‘Kony 2012’ Experience
Okay, let’s move on to talk about the Kony 2012 video…
-‐

Do you remember some of the main points from the Kony video?

-‐

When and how you did first heard about the Kony 2012 video?

-‐

Please describe what you were doing and where you were situated when you saw the video
the first time?

-‐

Did you see the entire video?

-‐

What was your initiate reaction after you’d seen the video?

-‐

If you should describe the video in one word, what would it be?

-‐

Do you remember what the video encourages you to do and did you do any of them? (Sign
the pledge, buy the action kit, sign up for donation – and share the video)

-‐

Did you attach a comment to the video when you shared it on Facebook?
o If yes, do you remember what it said?

-‐

What made you share the video?

-‐

How did it make you feel?

-‐

What do you want your friends to think about you when you share the video?

-‐

After watching the video, did you discuss the video with friends and/or family?
o If yes, what did the conversation evolve around?

-‐

The Kony 2012 video had a couple of follow-up videos – did you watch any of them?
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-‐

The organization behind the Kony 2012 video arranged the event Cover the Night where
people would put up posters of Kony - did you participate?
o Why or why not?

-‐

Why did your engagement with the Kony cause end after sharing the video?

-‐

Do you feel that you’ve helped Kony’s victims by sharing the video?

-‐

Do you feel that you have helped capture Kony?

-‐

Are you aware of any of the criticisms following the release of the video?

-‐

Has any of the criticisms changed your perception of the video?

-‐

Thinking back, would you still have shared the video today?

Thank you for your time.
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Appendix B

Transcriptions of the Qualitative Interviews

Interview Order:

B1

Interview with LK (Female), June 11th 2012 at a family memberʼs house

B2

Interview with SN (Female), June 14th 2012 at a university campus

B3

Interview with SKL (Female), June 14th 2012 at a university campus

B4

Interview with MLS (Male), June 19th 2012 at a university campus

B5

interview with EDH (Male), July 2nd 2012 at a sports facility

Please see enclosed audio CD with MP3-format recordings of the interview in
the back of thesis (Appendix E)
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B1. Interview with LK
#00:00:00-0# interviewer: Okay, well let's begin. The first...eh...question is regarding your media use. So, first of all,
what social media platforms are you a member of?
#00:00:13-5# respondent LK: Facebook, LinkedIn and...MySpace.
#00:00:22-9# interviewer:...MySpace, but Facebook is your primary...
#00:00:23-0# respondent LK: Yeah
#00:00:24-4# interviewer: Alright. Eh how often do you check Facebook?
#00:00:28-5# respondent LK: Several times of day (laughing)
#00:00:27-9# interviewer: Several times of day
#00:00:31-3# respondent LK: I don't know how many...
#00:00:31-3# interviewer:..and in what situations do you normally check Facebook? Is it on the phone or at home or
at....?
#00:00:36-4# respondent LK: more and more on the phone actually but...well yeah...uhm at home and on the
phone....ehhh
#00:00:46-8# interviewer: so for entertainment, waiting and....
#00:00:51-9# respondent LK: Yeaaah mostly waiting, I think...
#00:00:52-6# interviewer: okay
#00:00:53-7# respondent LK: and then..yeah...sometimes it's...the messages are in there and so when I am out and
just...there is a thread going on or something, I just have to check if they've answered or so...something like that
#00:01:06-0# interviewer: Okay so, what do you mainly use Facebook for? You say now that instead of texting each
other you will use messaging on Facebook? So is it more for information or is it also for...what... what's the main use?
#00:01:18-8# respondent LK: snooping
#00:01:18-8# interviewer: stalking people (laughing)
#00:01:18-8# respondent LK: stalking people (laughing)...snooping...ehm...the main use is the curiosity of it, I think.
But there is...ehm...It might be a little bit of both 'cos it is also the groups to arrange stuff like bachelorparties or events
of any kind
#00:01:43-1# interviewer: so a practical dimension as well
#00:01:46-7# respondent LK: that too...that is more and more and what it is being used for or what I am using it for
#00:01:54-0# interviewer: what about companies? And joining groups of interests? Like liking a site
#00:02:01-5# respondent LK: that too but mostly if they have events like stock sales or something like that
#00:02:09-2# interviewer: okay
#00:02:10-3# ehh concerts or..ehh..something like that. But all of those companies or..yeah..whatever it is an actresss or
something...It is just something I like and then it is there
#00:02:28-8# interviewer: so you forget about it
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#00:02:29-6# respondent LK: mostly yeah
#00:02:32-3# interviewer: so what were your main reasons to joinng Facebook...back in the days
#00:02:33-9# respondent LK: back in the days...It's been a long time. Ehhh....I was sick for two weeks with a flu
(laughing) and that's how I started. But six months before I started in Denmark I went to America to travel and
everyone I met there said 'are you on Facebook' and I had no idea what it was. So when it started a little here, I was
curious to see and I was (laughing) in my bed for two weeks...(inaudible)
#00:03:03-9# interviewer: (laughing) entertainment needed
#00:03:09-2# respondent LK: exactly
#00:03:11-5# interviewer: okay so, how much thought do you put into what you share or update on Facebook? It is just
spur of the moment or is it something you think about? Do you put any thought to it?
#00:03:20-6# respondent LK: both I think....eh...spur of the moment but then I usually erase it before I post it (laughing)
because I think, no one needs to know this...ehm...in the beginning, it was more..more status updates...I don't know if
you...did we have status updates when..from the...the first....?
#00:03:45-2# interviewer: yeah I think so
#00:03:47-1# respondent LK: I don't know...well yeah, but more and more I...post less and less
#00:03:52-5# interviewer: less and less....
#00:03:54-3# respondent LK: Yeah
#00:03:54-0# interviewer: So...
#00:03:54-0# respondent LK: I don't know if anyone else would agree but I think I post less and less (laughing)
#00:03:56-9# interviewer: So you started to think more about what you post and not be as random but more selective
#00:04:06-4# respondent LK: yeah...and be more and more annoyed about the mammies posting about their babies
(laughing) and all those irrational things that we are not interested in...but yeah
#00:04:18-5# interviewer: so when you post something, is it important for you to get response like people liking your
posts, commenting on your post?
#00:04:27-8# respondent LK: depends on what it is...
#00:04:31-0# interviewer: lf you share, for example,a video,
#00:04:30-3# respondent LK: Mmmm...
#00:04:30-3# interviewer: ...and it doesn't get any comments - is important for you that somebody recognizes that
you've posted it?
#00:04:36-1# respondent LK: (pause) I don't know if it is important but I notice if they haven't...if, if...if nobody liked it
or if nobody responded
#00:04:46-4# interviewer: what do you feel if no one responds?
#00:04:48-2# respondent LK: I remember having a posted something recently where I was thinking: oh maybe it wasn't
posted at a good time a day (laughing) - if you, okay maybe no one was on Facebook and then posting something
completely...yeah...not enything of interest right after and people responded to that and thinking: hmmm, why didn't
they do it on this one? Thinking about which time of day....it was just a thought....I...I.. don't think I have thought about
the time of day the next time I post something
#00:05:35-0# interviewer: okay (laughing)
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#00:05:36-9# respondent LK: but, but...
#00:05:39-0# interviewer: but you wondered?
#00:05:42-1# respondent LK: yeah
#00:05:43-4# interviewer: so if people would see...ehh...would describe you based on just your profile...Facebook
profile - what would you like them to say? What kind of person would you like them to characterize you as....It is a
difficult question...
#00:05:56-6# respondent LK: it is (laughing) Yeah...haha...
#00:05:58-4# interviewer: just, you know, a few keywords...
#00:06:00-7# respondent LK: happy, outgoing...'glimt i øjet...sparkle in the eye
#00:06:09-5# interviewer: cheeky, funny?
#00:06:12-0# respondent LK: yeah maybe...(long pause)...well Facebook....when you read a Facebook profile, it is
yourself that post the best part of yourself so it is...yeah...
#00:06:24-8# interviewer: so you know that....do you think about the Facebook profile that you show other people...that
the image you show on Facebook might not necessarily be the person you are?
#00:06:38-9# respondent LK: yeah it is one of the persons I am (laughing)
#00:06:43-2# interviewer: one of the persons, okay
#00:06:45-4# respondent LK: yeah, I though about it the other day because a friend posted a lot of pictures from a party
and tagged me in all of the pictures and in two of them I untagged myself because it wasn't a good picture of me....it...it
is okay that it is there but my friends do not have to be able to see it if they don't know her so...and I think everybody
has that
#00:07:03-1# interviewer: probably yeah (laughing)
#00:07:06-3# respondent LK: and yeah, I could tell her to erase it but...well....
#00:07:12-7# interviewer: you don't want to be 'that girl'?
#00:07:17-6# respondent LK: No...it is not THAT important unless it is a really horrible picture (laughing)
#00:07:19-8# interviewer: (laughing) okay...ehh...
#00:07:24-0# respondent LK: it is...it is an image of...it is a created image in a way so...you don't (pause)..well both...I
can post something about how awful the day has been but...(inaudible)
#00:07:45-3# interviewer: so when you post that what...what..do you expect a response or just letting loose because you
feel like...you know..getting rid of some emotions?
#00:08:00-3# respondent LK: Uhhh...it depends I think. Sometimes it it just to get it out there somehow and then..then
it gets better just after just writing it. It could be anywhere, actually...but sometimes it is to get the pity...pity comments
(laughing)
#00:08:09-9# interviewer: Ohhh that's....
#00:08:13-1# respondent LK: and then you can...yeah...feel sorry for yourself with others next to you in a way even
though you are alone in your couch (laughing)
#00:08:16-7# interviewer: okay, so it becomes more okay to feel that way when you know that people are aware...?
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#00:08:23-0# respondent LK: Well yeah maybe and you often get comments that say that people can relate and other
people have been in the same situation so you don't feel that alone in it so - and even though...even though I know that
when I am down that other people have down periods as well, you get the, well, you, you get the...the okay from others
maybe, yeah
#00:08:45-5# interviewer: okay...ehh...well moving on to the second round.
#00:08:49-4# respondent LK: yeah
#00:08:51-0# That was the first round. I would like to talk to you about your relationship to activism
#00:08:54-7# respondent LK: to acti...? Okay...yeah
#00:08:55-5# interviewer: activism..yeah. So, first of all, very broadly, would you characterize yourself as a...as an
activist
#00:09:03-7# respondent LK: (long pause)...ehhh...as an activist in...how...?
#00:09:08-7# interviewer: just...what do you characterize activism like...what are your associations with....activism in
general?
#00:09:15-6# respondent LK: Erm...I wouldn't characterize myself as an activist who are out there..who...who...I'm...I'm
not....I'm not...a volunteer in a community in a way and I am not doing....making banner and going out on the street
but.... (laughing) but an activist...yeah it can be just following the lead in...eh...for example on the internet like
ehh...so...
#00:09:49-7# interviewer: Sooo....
#00:09:49-7# respondent LK: I am a passive activist (laughing)
#00:09:48-7# interviewer: A passive activist - so what kind of activism would you say that you are...you are...endowing
can you say?
#00:09:54-2# respondent LK: Well this (pause) well yeah mostly the things on Facebook when other people post
something and you should like it to give...eh....yeah I think there was one from the cancer...the Danish cancer society or
whatever it is called..where if you liked it they would donate two kroners or something...so...like that and...erhm....the
Kony one - sharing the movie on Facebook to...erh phfff (laughing)...haha...make awareness of it and
#00:10:35-7# interviewer: would you say that was activism or would you say that was more charity? Like for example
with the...
#00:10:38-4# respondent LK: maybe it was more...yeah...yeah...some of it is...but I think charity...some charity
is...activism as well maybe...in a way....erhm (pause) because I have liked pages that do stuff for charity for example do
you know Toms shoes?
#00:11:02-7# interviewer: yeah
#00:11:02-0# respondent LK: yeah. I like that page to make awareness of it - to make it more visible on Facebook but I
haven't bought any of their shoes and I haven't given them money by doing it. So it is not charity it is just...yeah...it's a
bit of a grey zone (laughing) I don't know
#00:11:20-8# interviewer: no that is why I am asking you so...like...whft...do you like donate if there is some
Africa...save Africa show or you know the collectors come to ring your door bell...do you...?
#00:11:33-1# respondent LK: sometimes - I am a member of that Danish cancer society and I pay once a year and if I
have any coins when they ring my doorbell and I am home I give them a little something but that mostly charity so I
don't....I have been out collecting as well
#00:11:53-2# interviewer: ummm
#00:11:54-3# respondent LK: for this Danish Red cross
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#00:11:55-8# interviewer: ehm...why that organization in particular? Is it eh...?
#00:12:02-1# respondent LK: Ehhh well it has been different types...well the Danish cancer society is...mostly because I
know so many people who have been affected by it. One of my...acquaintances on Facebook is going through a rough
times right now with the cancer and she is going to Germany to get eh the treatment and it cost money down there so
she has been raising money on Facebook and I have donated some of that and she is, I think...in I don't know (mumble)
a month she had 200.000 or something so....
#00:12:33-8# interviewer: that's good
#00:12:31-9# respondent LK: it works in a way (laughing) a lot of people are sceptical or think, is it a true story? is it
just money for someone who is collecting and...I know this girl so I know it is true but you don't always know if...if it
goes to what they say it goes to
#00:12:47-9# interviewer: so...some people are sceptical about...you say..you mention it that some people are sceptical
#00:12:55-4# respondent LK: uhm...
#00:12:58-4# interviewer: so...eh...how would you...how do you judge if you see, for example, a campaign on
Facebook...how do you judge whether it is true or false? Whether it is reliable?
#00:13:10-2# respondent LK: Well yeah it's...(pause) I don't know how I judge it maybe sometimes I google it as well
to find out whether it's actually a cause or something that is going on erhm....with the Kony one there'd been...when I
saw the movie a lot of my friends on Facebook had seen it before me and I didn't, didn't believe it at the time...I don't
know...it takes 15 minutes or something and I just skipped it but when a lot of people started talking about it I wanted to
know what they were talking about...erh...and after seeing it I went to the...eh...site...webpage whatever you call it and
read about it, googled it a little so...sometimes I go...other times it's just...it's just...a click with the mouse...It's...I...I
don't care...
#00:14:05-1# interviewer: alright
#00:14:05-1# respondent LK: but...
#00:14:04-8# interviewer: ehhh...so we've been a bit around this so we can skip a few questions but ehhm....so you've
mentioned that you support the Cancer organization - what about organizations that support or help the Third
World...has that been an issue you have been thinking about, like how would you characterize the Third world?....that's
two different questions...
#00:14:28-5# respondent LK: Ehh...yeah (laughing)
#00:14:32-0# interviewer: you can the first one
#00:14:33-4# respondent LK: Well...erhm...well...through Toms...Toms shoes...they helped...I don't know...children or
is it just poor people who get a pair of shoes if you buy a pair of their shoes...erhm...I haven't bought a pair of those
shoes but... (laughing)
#00:14:58-4# interviewer: (interrupting) when you...when you support that, is that because it is a good cause or because
of that particular cause...just...
#00:15:00-8# respondent LK: it is because it is a good cause
#00:15:02-0# interviewer: okay so it doesn't matter if it's a specific cause...as such...
#00:15:06-0# respondent LK: it depends on the cause as well because if it is something I...that I don't feel strong about
or if it is something I am against, I wouldn't...
#00:15:18-3# interviewer: no of course...
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#00:15:18-3# respondent LK:..even though it is...erhm...(pause)...but I can't really remember that many Third
World...erh...Kony and Toms maybe and I think that might be about it...I think Kildevæld had something where you
buy the bottle of water, they give water to..I think it is African people
#00:15:45-1# interviewer: and you find these as good causes?
#00:15:47-4# respondent LK: Yeah
#00:15:47-4# interviewer: okay
#00:15:47-4# respondent LK: uhm...
#00:15:49-0# interviewer: So erh...this may be a bit of a...a difficult question…
#00:15:55-6# respondent LK: yeah
#00:15:56-0# interviewer: ...but who do you think...if you should just very broadly, who do you think is responsible for
the wellbeing of the Third World?
#00:16:01-6# (silence)
#00:16:03-5# interviewer: not like political but just....you know...
#00:16:05-4# respondent LK: yeah...
#00:16:05-4# interviewer: just in general...like if...
#00:16:06-6# respondent LK: Erhm...I don't....I...it is a difficult question because I don't know if you can pinpoint
on...on...erh eh...a particular...I don't think it is one person or one country...but...erhm....(pause)
#00:16:23-2# interviewer: I can rephrase the question saying...it is something that they are responsible for or something
that we need to be responsible for as well?
#00:16:32-2# respondent LK: we need it as well. we need to help them as well and support the...their life...you know
their...erh....opp...yeah..opportunity to have a life that's...their education and the health issues and all this erhm....I don't
think we can...as the Western world...that that we can save everyone and I don't think that...erhm...(pause)...if, if
we...gave everything that...it was equal in the whole world, I think a lot would probably would appear that we
couldn't...that we don't have know because it...would be too many people on the planet and...a lot of different
things...I...I don't have an answer to how...
#00:17:28-3# interviewer: no (laughing) again, as I said it is very difficult
#00:17:29-2# respondent LK: it is difficult because it is also very hard to see people suffering and knowing that we
throw out so much food and...yeah spend so much money on material stuff and all this but...and, and knowing that for
instance America provides guns to South America so that the wars can keep going and the powerful men can be more
powerful and the poor ones can be more poor but...(sigh) yeah, I...I...think it's...I think it's work that has to be done that
we have to like a very rich Western country have to give money and support to...to...
#00:18:11-7# interviewer: the less fortunate
#00:18:12-4# respondent LK: exactly yeah
#00:18:13-7# interviewer: so how do you feel that you can help the Third World? by buying products that support and
you mentioned Toms and you mentioned the water...so...
#00:18:23-0# respondent LK: yeah
#00:18:23-0# interviewer: is that...?
#00:18:23-0# respondent LK: and..and...also the fair trade stuff (laughing)
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#00:18:29-6# interviewer: so mainly through consumerism - the things you buy with your Western money if you can
that...
#00:18:35-4# respondent LK: and knowledge as well I think...erhm....(pause)...thinking about where I am going when I
go out in the world and how I support....I....I don't know that much about how it helps but...for instance when
ehm...when they have this big (pause) ehm...Well you wouldn't go to Japan when it's..when it's a...a...when there's a
nuclear catastrophe...
#00:19:05-2# interviewer: Oh yeah yeah yeah
#00:19:05-4# respondent LK: but going to Thailand and helping them getting their tourism up again after tsunami for
example or going to Egypt after the big problems. Going to Greece and supporting them financially in a way but...also
to just...when...when we sit in Denmark we don't get out of the country we can be a bit closed and closed mind,
closed....closed-minded? close-minded? yeah.... (laughing)
#00:19:34-4# interviewer: I know what you mean (laughing)
#00:19:37-7# respondent LK: Yeah..but broadening our minds by knowing what is out there instead of just watching
TV but seeing it for ourselves. Going to...I've just been to Cuba and they are very poor and still living in a
dic...dictator...ship or whatever you call...ehm...But by, by going there I see my world here differently and with other
glasses on in a way because you sit...
#00:20:07-1# interviewer: you...you feel that your life becomes more clear? that you...your life or your fortunate...or
fortune
#00:20:14-2# respondent LK: Uhmmm...
#00:20:19-1# interviewer: ...has been put into a perspective by seeing what you have by seeing others who don't
have....the same...
#00:20:18-9# respondent LK: yes.
#00:20:19-1# interviewer: Okay.
#00:20:19-5# respondent LK: Yeah and.. and by... (pause)...I learnt to appreciate my life and my opportunities in
Denmark even more and it is just so difficult to imagine living in Cuba for instance where they cannot just go to google.
They cannot just go to the internet 'cause they are not allowed and they cannot just get an email - they have to be
cleared by the state to get an email and they have to pay a lot of money to do so and all these stuff ehm when..if you, if
you take an education in Cuba and it's...paid by the government it...it doesn't cost anything but if you...leave Cuba in
anyway you can't take your....your papers with you because it's Cuba's - they paid for it
#00:21:09-9# interviewer: okay
#00:21:11-4# respondent LK: So in that way, we have the freedom in another kind of way...but another thing is
that...learning to appreciate what you've got but...also the...the aspect of seeing these people who haven't got that much
but still has...erh...so much love to give and still are happy people and warm and...open ar...yeah...invite you in with
open arms and then you go to Denmark and see how closed we are - we have everything and the....the... double standard
in a way that...someone said that Denmark was the happiest country in the world and we have so many people going
down with stress and not appreciating what we have...of course we are in a secure place where you know that if you get
sick you can have treatment, if you..want an education...even you have no money you can be a lawyer and all these stuff
but...but...the everyday life is very grey in Denmark
#00:22:21-7# interviewer: so you are making a distinction between...ehhh... the ones who have and the ones who don't
have
#00:22:24-7# respondent LK: uhmmm yeah
#00:22:26-4# interviewer: Okay just to sum up
#00:22:27-6# respondent LK: yeah
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#00:22:29-0# interviewer: ehhh....
#00:22:31-8# respondent LK: Yeah and the point of that being that...to make a...difference and I don't know if it is a
difference but to go out in the world and experience these things so that you know first hand a little more about the
world as it is instead of just watching it on TV
#00:22:46-9# interviewer: so how can we at home in Denmark...let's say you're at home in your couch or whereever how can we...what can we do from here for example? Like the everyday person? The everyday Dane?
#00:22:59-2# respondent LK: yeah
#00:23:00-6# interviewer: how could he be an everyday activist? to help...out there? What would you say
like...wh...what would you say that you could do?
#00:22:59-1# respondent LK: It is a difficult question as well
#00:23:10-6# interviewer: it is a very difficult question
#00:23:12-0# respondent LK: there are of course all these charity things that you can donate and you can give money to
Mellemfolkeligt Samvirke and you can give money to the Red Cross and all this and you can...give your...instead of
throwing your used clothes out you can....yeah donate it so that it gets send to Africa or wherever they send. So all these
little things, you can recycle your bottles and take care of the environment here so that it's the whole world
that's....that's...erhm...(pause) and...and if you...it depends on how much you want to do because there's even more you
can do. You can start doing...wh...collecting toys and sending them to orphanages in China or wherever it is but...but
start with yourselves in a way I think....eh...
#00:24:13-2# interviewer: yeah
#00:24:13-2# respondent LK: ...and I am seeing more and more of this where you...look at the...l...little communities
instead and seeing that can we do here...this weekend they had instead of a flea market they have a...swapping market?
byttemarked? In ehhh in Nørrebro where you could bring stuff you didn't want anymore and take whatever you like
from...that...
#00:24:35-4# interviewer: so do you think it works better to work locally than taking the whole world at once?
#00:24:39-0# respondent LK: I think we have to start small...
#00:24:42-9# interviewer: start small....
#00:24:43-5# respondent LK: To ehhh yeah...but thinking about...and also thinking about what you buy when you go to
the grocery store - look at the fr...fair trade ehm...and...
#00:24:54-0# interviewer: would you rather be a...if you should be...you said before...an active...you were a passive
activist - if you w....was going to be an active activist - would you rather erh engage in something small or something
big
#00:25:15-3# respondent LK: (long pause) it depends on the cause I think. It depends on if it's really...
#00:25:20-6# interviewer: if the cause is the same, what would you think would be more for you?
#00:25:21-7# respondent LK: (pause) I don't know (silence)
#00:25:31-6# interviewer: it is a difficult question
#00:25:32-4# respondent LK: it is and I don't know....it's...if something fell in my lap in a way...there are different ways
to be part of something big as well because you can do something ehhh locally that's very small but is a part of a big
like they had this...ehm...what did they call it? ehhh....? (pause)..eh... the demonstrations where they...the Occupy
thing...
#00:25:57-5# interviewer: yeah
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#00:25:58-7# respondent LK: the Occupy Wall Street thingy - it was....it started locally in New York I think but moved
on and...even though it was locally that you were occupying Rådhuspladen (laughing) it was the same time as everyone
else in the whole world so it's...and also the campaign where you turn off the light for an hour....ehh...Earth Hour..or
whatever it is called...
#00:26:21-6# interviewer: yeah I think...Earth Hour yeah...
#00:26:23-3# respondent LK: It is still part of a big...movement...
#00:26:25-5# interviewer: so if you believe in the cause you would work... you would be part of a big movement but on
a local scale like...like the Earth Hour
#00:26:33-6# respondent LK: yeah I have done that and it's...if it was...if it was...something....
#00:26:39-7# interviewer: if the cause was right...
#00:26:42-6# respondent LK: I haven't done anything to go out in the world and doing...doing a difference but I
wouldn't say I wouldn't do it erh f it's...if I had the opportunity to go to Africa and work for needy and help them build a
school or whatever it is...and that would be big but locally as well..somewhere in Africa so I...I think if each of us to it
locally or the size that we can manage maybe just locally in that village in Africa...it would...be big (laughing) in the
end...you know what I mean
#00:27:17-6# interviewer: Okay I'll....I will stop torturing you with all the difficult questions
#00:27:22-3# respondent LK: yeah yeah (coughing) I don't know...
#00:27:21-6# interviewer: Do you want...we are actually done with the f...second round so if you want a zip of water or
just....
#00:27:28-6# respondent LK: okay yeah...
#00:27:28-6# interviewer: yeah
#00:27:28-8# respondent LK: yeah...a small zip...
#00:27:27-4# interviewer: before we take the last...the last round is about the Kony
#00:27:33-3# respondent LK: Uhhhhh...
#00:27:34-9# interviewer: now we are getting to it, finally
#00:27:37-9# (noise)
#00:27:37-9# respondent LK: do you want to....no?
#00:27:40-7# interviewer: it's fine
#00:27:40-1# (noise)
#00:27:43-1# interviewer: okay sooo...
#00:27:45-8# respondent LK: okay
#00:27:44-2# interviewer: just to sum up, just to refresh your memory...
#00:27:50-1# respondent LK: yeah
#00:27:50-1# interviewer: Do you remember some of the main points of the Kony video, you don't have to...just...do
you remember the main features of the video?
#00:27:53-5# respondent LK: yeah
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#00:27:54-6# interviewer: yeah
#00:27:54-6# respondent LK: I remember the...I don't remember the name of the man who made it but I remember
him...ehm...I remember his son...and...and...the...the...pictures of Kony, the man
#00:28:06-3# interviewer: okay so just in summary - what was their message?
#00:28:11-2# respondent LK: yeah the....to stop this man - Kony - in...Africa? I can't remember what pas....which part
of Africa it was but ehm...make him...famous...eh....in...in....not in a good way but to...ehhh....make awareness what he
is doing with the ehhhh...children and the children soldiers and all this horrible things that he's doing (laughing)
#00:28:43-2# interviewer: alright...eh....so...eh....this is going to be more specific soo...try and remember how you first
heard about the Kony video because you said that some people started to talk about and you saw it on Facebook but you
didn't click the link
#00:28:58-3# respondent LK: yeah...it was..the first time I heard about it was on Facebook - someone liked the video
and...made a comment about it or something I....I don't remember when it was
#00:29:10-3# interviewer: so you didn't click on it then but you waited until more people started to
#00:29:14-8# respondent LK: Yeah
#00:29:14-8# interviewer: ...to like it and...
#00:29:15-5# respondent LK: and I got curious later on to what it was
#00:29:19-1# interviewer: okay, so when you saw the video, did you see the entire thing or did you skip?
#00:29:26-2# respondent LK: the entire thing
#00:29:26-6# interviewer: the entire thing...and what was your initiate reaction after watching it?
#00:29:30-4# respondent LK: Uhhhh (long pause) well...ha....disgust about what Kony did and....and I had no idea
that...that a person like this could be so an...anonymous that I hadn't heard about him before even though he could be so
cruel and do such horrible things to...people in Africa and he was on top of this list of....I don't remember what they call
it but....
#00:30:02-8# interviewer: criminals I think?
#00:30:02-8# respondent LK: Yeeeah the most wanted criminals or whatever
#00:30:09-3# interviewer: yeah
#00:30:09-3# respondent LK: that he was actually on top of that list and I haven't heard about him at all...uhm...and
then that this man left his family in America to do a difference in Africa and had...I remember that...uhm...this...boy
from Africa that he got to know in the beginning - he was all grown up now and he had...had the chance to get out of
this and give him an education uhmmm....
#00:30:37-7# interviewer: so if you should describe the video with one word wh...what...would that be?
#00:30:43-7# respondent LK: with one word? (laughing)
#00:30:43-7# interviewer: yeah
#00:30:43-7# respondent LK: Uhhhhhm....(pause) informational maybe...I don't know if that's a word (laughing)
#00:30:47-9# interviewer: No no I think it's f.... so ehhh...do you remember...ehhh...what the video encourages you to
do at the end?
#00:30:58-5# respondent LK: it encourages me to share the video and...and make the world...aware of this person
and....I think that's what it is...Then I clicked on further to the ehhh...ehh..webpage
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#00:31:16-8# interviewer: yeah
#00:31:16-8# respondent LK: you could buy...I don't...I don't really remember...Tshirts or something and...a bracelet or
something that was...(pause)...yeah I don't remember exactly but...the...the big point that I got from it was that we had to
make the world see this man as the man he was and make awareness about that
#00:31:42-0# interviewer: and that...so what..what...so you sh...what made you share the video when you watched it?
Was it because they said so or because you thought as you said informational...you wanted to share the information
#00:31:54-0# respondent LK: well yeah both because that was what they wanted me to do but also because I thought it
was a good cause and it wouldn't be a big problem for me to hit the share button and then it would make a difference
maybe somehow
#00:32:04-3# interviewer: so did you comment on it or did you just eh post it?
#00:32:10-1# respondent LK: I don't remember
#00:32:13-0# No okay it's...
#00:32:12-4# respondent LK: (long pause) maybe...I don't remember. I didn't write a long thing. If I commented
(laughing) it was just only...I don't know. Watch this or something...I have no idea
#00:32:23-0# interviewer: so when you shared it, this might be a bit fluffy but how did it make you feel?
#00:32:33-0# respondent LK: (long pause) Mmmm....I don't...I don't the actual sharing of it made me feel that
much....more than....(pause)...Helpful, maybe - that I could help the cause by doing such a little thing that wouldn't
make that big of a difference for me. It was more watching it that...that was...
#00:32:56-9# interviewer: that gave you the feeling of...?
#00:33:00-1# respondent LK: Yeah it was.. I wouldn't say emotional but....it was..yeah...
#00:33:05-1# interviewer: touching in a way?
#00:33:07-5# respondent LK: yeah that might be the word
#00:33:07-5# interviewer: So ehh... what do you think about you, when you share the video?
#00:33:15-1# respondent LK: I thought about it a little a while after because a lot of discussions on Facebook appeared
about people ehm...some people thought that a lot of people just shared it without knowing what it was about and
without...knowing if it what good or bad or if...if....without taking a stand on...making him...making
Kony...ehm...famous and....and making that a good thing or doing what they'd...I don't know exactly...I didn't go into
these discussions and I didn't know what exactly but....I remember thinking, didn't I know enough about it? Was it a
good or a bad thing? Was it just....
#00:34:02-5# interviewer: so after sharing the video, did you google...not...not the organization..but did you google you
know like articles about the Kony video or...eh.... read up on the history or...?
#00:34:15-2# respondent LK: no, no...
#00:34:17-5# interviewer: but...
#00:34:18-5# respondent LK: no
#00:34:21-6# interviewer: ...the film made you..ehh... the movie made you beli...
#00:34:22-0# respondent LK: believe his cause...yeah...
#00:34:22-9# interviewer: Support his cause - okay
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#00:34:26-8# respondent LK: I have no idea if it was true what he said - it could have been - but...but they had a lot of
pictures that were believing...I think...ehhh..but your questions was about what I wanted other people...?
#00:34:38-3# interviewer: ehhhh yeah...like uhm......like before when you post something on, if you have a status
update..in a way you might...you said...sometimes you expected pity, so did you expect anyone to think anything when
you shared the video? Or...like it....or comment...?
#00:34:57-2# respondent LK: maybe it's a little bit more the other way, if I wouldn't do it, would they
think....uhhh....one of my friend posted a picture of a very, very, very thin African child ehhh standing with his hand
forward and it says....said....click like if you would give this child food or something....and I...and I see and I skip down
and I think, there is so much of this on Facebook and I don't think that this little child will get any food by me clicking
on the....but in my mind, very quickly, there is ehh this, if I don't click on it, will people think I am shallow
or...yeah...neglecting things instead of but...it didn't really make me click on it either...
#00:35:50-1# interviewer: okay
#00:35:51-6# respondent LK: so maybe yeah in a way it is the...in the back of my head it would be....yeah...and being
part of..maybe being part of...when everyone else do it...then I can do it as well
#00:36:01-8# interviewer: okay
#00:36:03-1# respondent LK: if I didn't believe the cause I wouldn't do it even though everyone else did it but...but
when it's a good cause it doesn't affect me in my everyday life so it's....yeah
#00:36:18-3# interviewer: so after watching the video, did you discuss it with friends and familiy you said....you
did...some people on your Facebook criticized it
#00:36:28-1# respondent LK: uhm yeah
#00:36:30-0# interviewer: or was it just a video that you posted and then....?
#00:36:32-3# respondent LK: Yeah...I don't remember that I discussed it with anyone afterwards
#00:36:35-5# interviewer: Mmm so it wasn't...you didn't recommend it to anybody? Anyone except for sharing on
Facebook?
#00:36:41-3# respondent LK: no I don't think so
#00:36:44-8# interviewer: okay
#00:36:46-3# respondent LK: a few people shared it after I...ehh....w....I don't know...through my share...I don't know
how...
#00:36:55-0# interviewer: yeah you can share via...
#00:36:55-3# respondent LK: Yeah but it wasn't because I told them to or....discussed it with them outside Facebook or
anything....
#00:37:01-4# interviewer: So when you...
#00:37:02-7# respondent LK: (interrupting) I don't think....I don't remember I talked about it otherwise
#00:37:07-2# interviewer: when you see somebody sharing your video, does that...do you...does that make you feel
any...?
#00:37:11-1# respondent LK: Uhmmm no...
#00:37:14-1# interviewer: it...that doesn't matter...it's just...
#00:37:14-8# respondent LK: Uh yeah
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#00:37:13-6# interviewer: okay...So, uhm... the Kony 2012 video had a couple of follow-up videos - did you see any of
those?
#00:37:21-4# respondent LK: uhm no
#00:37:23-3# interviewer: I think there is two or three or something
#00:37:23-7# respondent LK: no
#00:37:24-7# interviewer: okay...uhhh...also the organization behind the video arranged uhhh Cover the night - do you
know that?
#00:37:31-0# respondent LK: I saw something about it...uhhh....but forgot about it again. I don't know when it was or
exactly what it was
#00:37:38-5# interviewer: it was in April...uhh...the point was for...ehh...all the cities in the world to come together
and...put posters of Kony up on....eh....yeah...
#00:37:50-8# respondent LK: everywhere....and you could print out posters and stuff like that
#00:37:53-6# interviewer: yeah exactly
#00:37:53-6# respondent LK: yeah
#00:37:54-7# interviewer: so you didn't participate?
#00:37:56-2# respondent LK: no
#00:37:56-4# interviewer: so why not? Just forgot? It wasn't important?
#00:38:02-3# respondent LK: I think I forgot about it again....I...I didn't talk to anyone afterwards about it and no one I
know posted anything about doing it together and....I...I didn't even think about doing it by myself so no....I haven't
ev...I can't remember that I've seen anything of it in...in Copenhagen. Any Kony p..pictures or banner or
any....whatever..posters anywhere
#00:38:29-0# interviewer: so it becomes...irrelevant in a way because you weren't reminded of it?
#00:38:38-1# respondent LK: yeah, yeah... no one took the initiative to make it even more visible in...that I saw...I have
no idea if..if....(laughing) if they had it any...anywhere and I just didn't see it
#00:38:50-1# interviewer: okay
#00:38:51-3# respondent LK: But...yeah...
#00:38:53-9# interviewer: So ehhhm....this leads me to the question of why your engagement with the Kony cause
ended after sharing the video...video?
#00:39:01-7# respondent LK: Uhhhh...(exhaling) just...the...the visibility of it disappearing in a way...drowning in all of
the other things on Facebook
#00:39:14-4# interviewer: could you say that in a way it was a buzz that was just there...
#00:39:20-3# respondent LK: well yeah...in a way...
#00:39:23-5# interviewer: ..and now it is gone
#00:39:19-5# respondent LK: well I still remember what it is about and I still remember the video and if...for example
when you wrote about it, I knew what you were talking about but...(pause)...but it hasn't been....yeah...present in...
(laughing)
#00:39:35-9# interviewer: okay yeah...so now we are just looking at like the retrospect
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#00:39:43-1# respondent LK: uhmm
#00:39:41-2# interviewer: so do you feel that you've helped Kony's victims by sharing the video...is that the feeling
you're left with?
#00:39:47-9# respondent LK: Uhm no, no, because I haven't heard anything about what's been going on
afterwards...ehm...I haven't thought about it earlier but right now, speaking to you, I think that....I would like to get
more information on what's been going on since then if Cover the Night did anything or if it was just....an event....
#00:40:10-1# interviewer: I think the purpose of Cover the Night was to get Kony captured and he hasn't been captured,
so...would you say that the video or the campaign - by sharing that - people has..have helped capture him
#00:40:26-1# respondent LK: well he hasn't been captured so no but may...I don't know if they are closer to capturing
him or his life has been more difficult after this so if it has done any difference for these victims that he has...I haven't
read anything about it, haven't seen anything about it...so no...I don't feel like I've helped them....right now. If...if it
leads to a capture maybe....yeah....I don't feel like it's me in particular...
#00:40:56-8# interviewer: if you saw....so if you saw like, breaking news that Kony has been captured - would you feel
that you are part of that or would you just think....?
#00:41:03-9# respondent LK: maybe...a little teeny, tiny part (laughing)
#00:41:08-0# interviewer: well yeah
#00:41:09-9# respondent LK: yeah
#00:41:11-1# interviewer: so ehm.. you said before that you knew before about some criticisms of the video - has any of
these criticisms changed your perception of the video?
#00:41:17-4# respondent LK: I haven't....I haven't myself looked into them and I haven't seen any...uhm...anything to
back it up so that...I have no idea if the criticisms has had....(pause) if it was relevant, if it was real, if it has roots in
anything - so I don't know....as of know, if...his...if the Kony video was....
#00:41:47-4# interviewer: because you said you didn't...
#00:41:49-1# respondent LK: search and...no....
#00:41:50-7# interviewer: so your perception remains the same, basically
#00:41:53-6# respondent LK: yeah
#00:41:56-0# interviewer: uhhhhh so, thinking back to the day you shared the video...if you....all the things you've
heard - criticisms and all of the....aftermath of the campaign - would you still have shared it today if you saw the link? It
is a bit difficult to say of course because you can....
#00:42:11-9# respondent LK: I think I would have, yeah
#00:42:13-4# interviewer: yeah
#00:42:14-5# respondent LK: uhm....I might have...ehhhh....researched or searched on google or something a little bit
about the criticism as well - to know about more if it had roots in anything
#00:42:29-6# interviewer: so you haven't regretted sharing the video?
#00:42:31-0# respondent LK: no - it hasn't done anything bad to my life and...I haven't heard it being bad to anyone else
#00:42:40-9# interviewer: okay
#00:42:42-3# respondent LK: so no
#00:42:43-4# interviewer: there is just one more question that I've realized I've skipped....

Appendices

#00:42:46-0# respondent LK: okay
#00:42:46-0# interviewer: ...and that is the point where you shared the video. Ehhh where...do you remember where you
were and what you were doing? (pause) Like were you....with a friend...alone?
#00:42:52-7# respondent LK: I think I was just alone in my couch with my laptop (laughing)
#00:43:01-0# interviewer: so at home?
#00:43:01-0# respondent LK: yeah browsing on...the internet
#00:43:01-0# interviewer: relaxing...
#00:43:04-1# respondent LK: Facebook, yeah
#00:43:05-5# interviewer: alright, that is actually it
#00:43:08-6# respondent LK: yeah?
#00:43:08-4# interviewer: and ehhhh of course...as I told you before, you are anonymous
#00:43:15-7# respondent LK: yeah
#00:43:15-7# interviewer: so thank you very much
#00:43:15-7# respondent LK: you are welcome
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B2. Interview with SN
#00:00:00-0# interviewer: alright, let's begin - erhm the first round of questions is in regards to media use. So first, erh,
could you tell me what social media platforms you are a member of?
#00:00:11-2# respondent SN: Erhmmm I use Facebook primarily and then I use Twitter as well - a lot - erhmmm...I use
Pinterest....what else do I use? I follow a lot of blogs....uhhhmmm.....do I use anything else?...I don't think so - I think
that's it
#00:00:28-7# interviewer: but Facebook is your primary....?
#00:00:31-0# respondent SN: Yeah that is my primary one at least for keeping up with friends and Twitter is the
primary one for all my interests and news and just stuff like that
#00:00:38-3# interviewer: okay so, uhmm... how often do you check Facebook?
#00:00:39-5# respondent SN: Uhmmm...three-four times a day
#00:00:44-6# interviewer: And....when do you normally check it? Not doing the day but in what situations?
#00:00:51-3# respondent SN: (laughing) When I'm bored
#00:00:51-5# interviewer: (laughing) when you're bored...okay...
#00:00:50-8# respondent SN: Yeah...
#00:00:54-3# interviewer: so for entertainment....?
#00:00:54-3# respondent SN:...when I am bored and when I....I....if I'm....you know the situation - if you need to start
something...some work or something and it's like sort of like: okay I've turned on my computer and then I'll just go into
Facebook sort of to ease into it - so it's those little like breaks from work...and breaks from...whatever you're doing...and
then also when you just don't have anything to do and you're just sitting there with your phone and...
#00:01:10-3# interviewer: so also in waiting for the bus or…?
#00:01:20-3# respondent SN: Yeah exactly...
#00:01:19-3# interviewer: so you check Facebook on your phone?
#00:01:18-8# respondent SN: those sort of situations...yeah
#00:01:22-9# interviewer: Okay. Good. Erhmm so what were the main reasons for you to join Facebook - if you can
remember?
#00:01:29-7# respondent SN: Uhmm...back then it was...I.....it was when I started...uhmm...at the university and... I had
never heard about Facebook (laughing) because I was like from a small town and just came into the big city...and
everyone was talking about Facebook and I didn't know what it was but then...(small cough) the group that we were
involved in and our class....uhhh...make a group there and all of the events and everything that was going was posted on
Facebook so of course I joined to...like be a part of that and be part of....
#00:02:01-6# interviewer: so it had a social...?
#00:02:02-9# respondent SN: Yeah definitely, definitely
#00:02:03-6# interviewer: Okay. Good. Well ummm...so...since ehh you've shared the Kony video on Facebook, I am
assuming that you sometimes share things on Facebook?
#00:02:13-2# respondent SN: yeah
#00:02:14-7# interviewer: okay. So how much thought do you put into what you share and what you update? Is it spur
of the moment or is it...?
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#00:02:20-9# respondent SN: Erhhhm...I put...ehmm....a lot of thought into it, I think ehhh...It's....uhm...(pause) it's not
everything I share, I don't for example uhmm...the brands I follow on Facebook - I don't normally share...uhm...their
product...eh pictures or something like that...uhhh...what I share is usually either informative content or...eh... funny
content...and usually the latter (laughing)
#00:02:49-2# interviewer: (laughing)
#00:02:50-8# respondent SN: Uhmm so..usually it is because I've found something that's funny and I want to share that
or I've found something that is very interesting to read and I wanna share that
#00:02:59-3# interviewer: so is it important for you that people respond on those pots...posts...
#00:03:06-0# respondent SN: Uhm yeah...
#00:03:06-5# interviewer: so you check if people...?
#00:03:05-9# respondent SN: of course it is...I mean, no not of course because it is not that way for everyone but...but
for me it is...I mean, if you put something funny out there - it's the same if you're in a social situation in your offline
life...you want...if you put a joke out there, you want people to laugh - if they don't, it is sort of embarrasing
#00:03:24-5# interviewer: (laughing)
#00:03:24-5# respondent SN: it's the same thing on Facebook (laughing) if you put something funny up there and
people don't like...then you a sort of: uh okay that wasn't funny (laughing)
#00:03:30-9# interviewer: (laughing) Okay...so if people were to look at your profile..erhm...your timeline on
Facebook, what would you like them to say about you as a person or...? How to describe you based on that?
#00:03:42-9# respondent SN: Uhmm actually.... (laughing) uhm....one my friends...uhm...it...it wasn't that long ago
where he asked me why I was always so angry on Facebook sooo...apparently I am the angry one on Facebook and I
use it a lot for venting and for...eh...you know..getting frustrations out but....(sigh)...I think what I would like people to
get out of my Facebook is....uhm...entertainment
#00:04:11-4# interviewer: entertainment
#00:04:12-6# respondent SN: yeah
#00:04:12-6# interviewer: so you want to be seen as entertaining?
#00:04:13-6# respondent SN: Yeah I want to be entertaining. I don't want to be like...uhm....I don't want to be..eh... a
narrative of like everything that I am doing in my daily life - when I put something out there it is because I think it is
funny or something funny happened to me or...if I found some..some entertaining content so...usually everything I put
out there is...is....with....eh...an entertaining or amusing angle to it...so yeah...
#00:04:42-4# interviewer: (laughing)
#00:04:42-9# respondent SN: I am the funny one on Facebook
#00:04:44-8# interviewer: so if you post these apparently very angry posts...
#00:04:50-0# respondent SN: Yeah (laughing)
#00:04:50-0# interviewer:...on Facebook - what..is....it that...is that..very spontaneous or just to get it out there or is it
because you...ex...expect people to respond to it?
#00:04:58-8# respondent SN: Uhm...it's both...
#00:05:00-7# interviewer: both
#00:05:01-6# respondent SN: it's..it's...uhmm...usually its because I ehh...if something...if I am in a situation and
something happens to me where I think, this is a funny situation - I put it out there both because I think it would be
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funny for people to hear that that happened and also because I need to get it out like for instance I was sitting at home
the other day with my windows open - it was a great weather outside - and I was doing some sort of serious work - for
once (laughing) - and this guy across street started for like three hours straight, singing the same God damn Robbie
Williams song...and like hammering his piano for like three hours. One song, three hours! That was so frustrated and....I
could like, from the outside, I could see the funny in...in...or the amusing in...in that situation because I hadn't been
doing anything serious for days and then when I finally sat down to do something serious...he was this guy hampering
away at his piano - so that was funny but it was also to like get it out like 'Grrrrrrrrrrrr'!
#00:06:03-4# interviewer: Yeah
#00:06:05-3# respondent SN: write it...uh...
#00:06:07-4# interviewer: because....then it's out there...
#00:06:08-2# respondent SN: then it's just...yeah...
#00:06:09-1# interviewer: okay...uhm...moving on to the second round of questions...uhmm.....how would
you...uhhm....characterize..uhm....your relationship to activism? Would you characterize yourself as an activist?
#00:06:24-2# respondent SN: no
#00:06:25-4# interviewer: no, alright
#00:06:24-5# respondent SN: definitely not
#00:06:28-7# interviewer: what...what do you see...what is an activist...in your own...?
#00:06:29-4# respondent SN: Erhhh...I think an activist is...I mean... (laughing) I am a member of Amnesty but that
doesn't make me an activist because I am not actively going out there and doing something - I think an activist would be
someone who is....who is exactly that, who's active in...in doing something...you can contribute to activism by for
example being a member of Amnesty but if you are an activist you go out there and you demonstrate and you try to
change things...eh....be it in one way or the other....but I think an activist is something...is someone who is actively
doing something to....uhm...change what he or she believes needs to be changed
#00:07:12-4# interviewer: so you say you're a member of Amnesty why...that particular organization?
#00:07:16-0# respondent SN: Uhm because I think there are a lot of organizations out there...uhm...I think Amnesty is
the one organization that....usually these organization are very ehh niche organization where you have to support
starving children in a particular country somewhere in the world but I think Amnesty is fighting for something which
benefits people around the globe no matter how old they are, no matter the color of their skin, no matter where they live
- it's human rights and that benefits everyone...and I think that's why I....
#00:07:53-2# interviewer: so do you....do you like the global aspect that....?
#00:07:55-3# respondent SN: yeah, yeah I do...I like the global aspect but I also like....ehhh...to support for
example...eh....the homeless when their selling their newspapers down the street...uhm...I like...I like the global aspect
in Amnesty but I also like to support where you can and support where you are....uhhh....
#00:08:16-9# interviewer: What do you find most effective?
#00:08:20-2# respondent SN: uhhhh.....(exhaling)
#00:08:23-2# interviewer: it's a difficult question maybe...
#00:08:24-1# respondent SN: (long pause) what do I find most effective?.....(long pause)...it all depends...I mean it's....
#00:08:27-2# interviewer: depends on the cause?
#00:08:28-4# respondent SN: yeah! It's...I mean...you could say that...Amnesty it's human rights and it's so big and they
like stop women from getting stoned to death so that's like a big thing but then you have a homeless guy on the street
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who maybe can't afford his next meal or his next fix...it's not as big and he is not dying and it's not a violation per se of
human rights but....but it's still....I mean it...it has...I think the effect is equal....
#00:09:06-8# interviewer: they're both victims?
#00:09:10-0# respondent SN: yeah! I mean you're...you're....you're making an impact one someone else's life and I think
as long as you're doing that then....yeah...the effect is the same
#00:09:17-4# interviewer: so, so when you watch television like Safe Africa on TV or like door collectors come to your
door
#00:09:24-7# respondent SN: yeah
#00:09:26-4# interviewer: do you support that or do you call in? Donate at the door?
#00:09:28-3# respondent SN: Erh no I don't...uhm... but that's...that's for different reasons...that's part of the reason that
I am supporting Amnesty as well. I think that we, our generation, has grown with - I am sorry to say - but starving
children from Africa on TV - since we were, I mean, (exhaling) like this big and you sort of get immune to it...uhm...it's
not that I don't feel for them, not that I'm completely just blocked it out but....no I don't support those cases - If...if Red
Cross comes knocking on my door, I'll, of course, I will give them whatever I have but....I....I....(sigh) but I really
those....like big shows that have been going on on Danish television for the past, I don't know how many years....(sigh) I
think they're sort of....how do you say that?...they are nauseating...I think they're too much and it's more and more and
more - it used to be like one each year and now it's one each time there is a catastrophe out there...uhhm...and it's too
much
#00:10:36-7# interviewer: so you're full on...?
#00:10:37-6# respondent SN: yeah I'm pretty full on...on...starving children...and..I mean...you can't say this but I am
saying it... (laughing) I am pretty full on starving children...
#00:10:43-6# interviewer: (laughing) you are anonymous so...
#00:10:46-7# respondent SN: yeah...and getting full on catastrophes and uhm...uhm....being exposed to... children
crying and people crying and....violence and...and...and....and like...uhhh....human tragedy and...it's too much and there
is too much in the media and at least I am im...immune to it
#00:11:11-7# interviewer: so when you think about the Third World, is that how you see them? Or do you think it's...a
wrong picture to send or wrong image to give Africa.....?
#00:11:20-7# respondent SN: I think maybe it is a wrong image to send because...I am....it's a two-sided thing because,
yes I see them as that but I am also aware that....that may not be...necessarily be the case for 100 percent of the people
living in the Third World but it is....eh...a media-created picture...uhm...but it's only because I have that awareness that I
am aware of that but I don't know...other than what the media sends out how the Third world looks so...so yes that is my
picture of the Third world...it is....
#00:11:56-4# interviewer: so this...this is a very fluffy question and people have had troubles answering it
#00:12:00-9# respondent SN: (laughing) okay
#00:12:02-1# interviewer: ...but who do you think is responsible for the wellbeing of the Third World?
#00:12:07-0# respondent SN: Oh my God...
#00:12:06-7# interviewer: I know...I am not asking for like a political initiative
#00:12:11-9# respondent SN: Uhmm oh no no no...it's okay
#00:12:13-3# interviewer: So if you...it's...yeah
#00:12:14-7# respondent SN: that's a tough one...that's very...it's...it has to do with like...moral and uh...ethics and
uhm....kids...(sigh and exhales) I believe everyone is responsible for their own happiness but that being said...I also
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believe that in a society....that we are all responsible for taking care of each other....so it's a tough question because you
could view the whole world as a global society as well and say well we in the Western world have a responsibility to
take care of all the people suffering....uhm (sigh) so who is responsible?
#00:13:06-2# interviewer: No it's erh....you don't have to pinpoint saying
#00:13:08-6# respondent SN: no...
#00:13:10-0# interviewer: but more, do you feel that...you said the Western world..do you feel that we in the Western
have some sort of responsibility towards the Third World?
#00:13:15-8# respondent SN: Yes I...I think that. We have some sort of responsibility....
#00:13:20-4# interviewer: so we need....
#00:13:20-4# respondent SN: I think...I mean if...eh..eh...completely honest, I...I think....if I imagine a world where we
contributed nothing to the Third World...eh....I wouldn't like that - that would be completely unfair and that would
be...uhm...completely....uhm....I don't know what it's called in English - 'umoralsk'....immoral?...I don't know...uhm....so
yes, I think definitely we a responsiblity to...it's.....it's the Robin Hood thing, you have a responsibility to if....if you
have more than you need....give a little something to someone else who doesn't have that much and...that's where I see
the difference because I don't just see it as give something to the Third World - whether you give something to the
Third World, you give something to the homeless man down the street, you give something to your neighbor - it doesn't
matter just as long as like you pay something forward...uhm....so in that way I think we as human beings have a
responsibility
#00:14:17-6# interviewer: so you feel that....
#00:14:19-6# respondent SN: ...and thereby the Western world does have some responsibility to pay something on to
the Third World
#00:14:23-7# interviewer: so you feel that you will be able to, by giving a little in your everyday life, help the Third
World?
#00:14:31-3# respondent SN: I don't think that I...I mean like...If I give...
#00:14:32-7# interviewer: not solely
#00:14:33-5# respondent SN:..something to my neighbor that I'll be able to help the Third world, I mean of course you
have to... (laughing) you have to like...
#00:14:40-2# interviewer: but in general the thought of you helping a little bit will help the entire...?
#00:14:45-5# respondent SN: yeaah...I mean if everyone has...has that mindset that if you pay something forward and if
you...if you do a little something for someone else who is not as fortunate as you....uhm...if everyone has that mindset
then....everyone who is less fortunate will be helped.....uhm....yeah...
#00:15:06-2# interviewer: Okay well that was the second round so if you want a break...
#00:15:13-2# respondent SN: (coughing)
#00:15:13-2# interviewer: take some water (laughing), take some candy uhm...the third section is more specific so I'm
going to let you off the hook with all the big world questions
#00:15:23-3# respondent SN: (laughing)
#00:15:24-9# interviewer: so it is more specific on the Kony video because we haven't touched upon that yet....so....are
you ready to roll...rumble?
#00:15:31-2# respondent SN: yeah
#00:15:32-0# interviewer: Okay well, uhhh, first of all, do you remember the main points of the video?
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#00:15:39-0# respondent SN: yeah I do
#00:15:40-7# interviewer: just...okay....can you just briefly...just to get...?
#00:15:41-1# respondent SN: Well (laughing) basically, as I remember it, it's....uh...it's this viral video going around
about ehhh....(pause)...an evil man uhm....in....I don't remember which African country but in Africa somewhere who
was...uhhh....(hesitating)....kidnapping and..and getting in...uhh...children to join his...uhhh...some sort of military army
that he was building
#00:16:10-1# interviewer: So uhm....do you remember where and when you first heard about the video?
#00:16:17-3# respondent SN: Uhmmmmmm yeaaaah....I do! Because it was the funniest thing because I was....I'm
always one of those whose like on Facebook thinking: why have I seen this picture ten times now - what is it about?
#00:16:31-0# interviewer: (laughing)
#00:16:32-4# respondent SN: and was the same thing with the Kony video, I was like, who is this man? What's going
on? What's....I mean..is he like the latest rapper or....?
#00:16:36-7# interviewer: (laughing)
#00:16:38-8# respondent SN: what is this? I remember clearly that was like...why is everyone sharing this? I remember
that one of my friends I used to study with, who is very, very hip...
#00:16:48-8# interviewer: (laughing)
#00:16:49-3# respondent SN: and he is all: I live in New York sort of thing, shared it so I thought...apparently it's
something very hip and you to see it (laughing) and you have to sort of support and I was like: okay I'll go in and see
what it is
#00:17:01-5# interviewer: so do you remember..where you were when you first saw? What situation were you in?
#00:17:08-5# respondent SN: I think I was at home, just checking my Facebook
#00:17:07-9# interviewer: so just...
#00:17:10-6# respondent SN: yeah
#00:17:12-1# interviewer: in a relaxing time
#00:17:12-5# respondent SN: yeah
#00:17:12-3# interviewer: okay, did you see the entire video?
#00:17:15-6# respondent SN: I saaaaw...two-thirds of it, I think
#00:17:22-0# interviewer: so skipped through it or...?
#00:17:22-6# respondent SN: yeah
#00:17:23-9# interviewer: yeah so you saw...?
#00:17:24-6# respondent SN: 'cos I went in...I went in and I thought....really? That long? a Youtube video? Are you
kidding me? I am not going to sit here for like an hour and a half and watch your video - it wasn't that long
but...uhm...so I was like, I got sort of the main points and I was like, okay skip forward and...like...to the end so...
#00:17:43-2# interviewer: so...so do you remember your initiate reaction after watching it?
#00:17:45-1# respondent SN: Yeah I do. I remember....(sigh).....I remember being like sort of...sceptical like of
course...it's...it's again it's the thing...(sigh)...with all the children in Africa...and it's....it's...it's a bad thing because...it's
had so much media attention over the past years that...that when I saw this Kony video I was
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like...(sigh)...yeah...another story like the other story and what am I going to do...like share a video is that going to help?
Mmm I don't think so...uhm....so that was my initiate reaction - I was very sceptical and I was very like...erhm...I
thought also that it as sort of more of a....(pause)....a pop-thing, like it was more of a hip thing to, you had to go in and
like this video and then pass it on to your friends and uhm...more than it was actually people thinking oh my God this is
so terrible, we need to do something
#00:18:52-6# interviewer: sooo....did you find this cause different from starving children?
#00:18:56-9# respondent SN: yeah I did...I...I did find it different but that was mainly because of the way that it...it
emerged...and that it emerged virally and on the social platforms ehhh...
#00:19:09-9# interviewer: so...so what made you go from sceptical of the video to sharing it on Facebook?
#00:19:15-2# respondent SN: Uhmmm.....well...(long pause)....I actually..I think...it was because...I thought
that....(pause)....at the same time, it's...it's a contradictory of things because at the same time when I was like
thinking....that it was...that a lot of people were probably sharing it just to like...uhmmm..be cool and feel like, okay
now I've done something, now I am an activist as well....uhm...at the same time I actually thought it was a good use of
social media. I thought it was a good way to....eh....to gain attention around a problem...ehh...in a way that was new and
thereby gain more attention, I think, than what you would gain by just putting it on TV or putting it in the news paper so at the end, I thought it was clever media use and that is why I shared it as well
#00:20:14-1# interviewer: do you remember if you've...attached a comment to the sharing?
#00:20:17-5# respondent SN: uhmm...no I don't think I did...no
#00:20:19-2# interviewer: so you just shared it?
#00:20:17-8# respondent SN: I just shared it yeah
#00:20:21-6# interviewer: so uhhhh...if you should describe the video in just word....? It may be difficult
but....(laughing)
#00:20:28-8# respondent SN: (long pause) but that's the thing because I'm...I mean...I'm a bit sceptical, I'm not like...
#00:20:35-7# interviewer: Well that, I mean..
#00:20:37-1# respondent SN: Okay uhmm....(long pause)....I have to sort of think about it now
#00:20:45-9# interviewer: that's okay, we have time
#00:20:48-5# respondent SN: Uhhhhhh....mmm......I think one world would be (long pause)...sort
of....(pause).....ugh.....sort of....
#00:20:58-2# interviewer: (laughing)
#00:20:59-6# respondent SN: sort of...nauseating, I guess
#00:21:00-7# interviewer: nauseating
#00:21:01-3# respondent SN: but in more than one sense, I mean, because...(pause)....you...it's...it's the same thing as
when you look at these pictures of starving children on the television because you look at them and you think oh my
god, it is so horrible and it's so like you...you can't even....uh...begin to put yourself in that place because that'll only be
too hard uhmmm....so you sort of block that down and then you start to think....how disgusting is it that....that....there is
like a camera man standing right there....with....his camera right in the face of this crying baby instead of like, help for
God's sake!
#00:21:46-1# interviewer: Mmmm
#00:21:47-1# respondent SN: So it's yeah...nauseating
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#00:21:47-2# interviewer: nauseating, alright...ehmm hmm...you didn't have any comments to it....(pause)...so sharing
the video even though you found it nauseating?
#00:22:01-0# respondent SN: yeah? (laughing)
#00:21:59-8# interviewer: (laughing) Erhmm...do you remember...it's a difficult question...but do you remember what
you like felt when you shared it? Did you feel....you mentioned that it was more professional interest, the use of the
media....?
#00:22:16-2# respondent SN: yeah it was but it was also of course also to like get the...(sigh)...yeah! It was mostly
that...uhm...I thought of course it was an...an interesting story to tell uhm...and..and that was why I shared it as
well....uhm...(pause)...so it was...it was those two things, it was thinking that...it was a good way of..of using
media...and I thought that that should sort be credited (laughing) by me sharing it....uhhh...and I also thought
that...well...whether I find it...nauseating or whether I'm sceptical or no matter what I am....it's still a God damn shame
that this is going on
#00:23:08-2# interviewer: so you shared it?
#00:23:08-9# respondent SN: I should share it no matter what my personal feelings are
#00:23:11-4# interviewer: so when you share this on Facebook and of course it appears on your friends' news feed uhmm...what do you want them to think - do you want them to think..this is a professional interest or do you want them
to think that you are being....you know..sort of...online activist sharing the video?
#00:23:30-1# respondent SN: (long pause)
#00:23:32-3# interviewer: it could be both, by the way
#00:23:33-9# respondent SN: Uhhhhmmm.....(long pause)..I don't think in this particular case, I wasn't thinking that
much about....do I want others to see me as an online acitivst? Uhmmm.....(pause) It was more about spreading the word
than it was about....and I, I mean, I..I am not...like....'cos I....I....am completely, I mean, one of those who like...still has
my...my Spotify app on Facebook to show everyone the cool music that I am listening to so it's not like I am not, I don't
think that I am like a complete a identity-builder on Facebook but I think that in this particular case it was actually
mainly to...to get the word out there...uhh...because I am NOT an activist and I know my friends will never see me as an
activist (laughing) sooo...that didn't really enter my mind
#00:24:34-1# interviewer: so did you discuss the video afterwards with friends and family?
#00:24:38-7# respondent SN: I discussed with my boyfriend..uhh...we discussed it in lengths and uhm..mainly the way
that it...it had come to life and...uhh...what it was...because it was like...and then all of a sudden when you were walking
down the street and you saw all of these posters: Kony 2000 and whatever.. and it was like...(pause)..I....I....at that point
I didn't really get it...why posters? It not...not...a music festival so what is going on? So we were discussing that a
lot...uhhmm...yeah
#00:25:12-4# interviewer: so ehmm that was more of the content of the video but more on the video itself, the
campaign...
#00:25:19-0# respondent SN: (coughing)..it was about the content as well but because we are both a bit biased because
we are both...uhm...marketing and communication people sooo...it was a lot about the way that it had...had gained
attention and the way that it got into the media..uhm...we talked a bit about the content as well because Henrik, my
boyfriend, had never seen it so he was like - what is it about this guy? I think in the end it came onto the news and we
saw it and he was like - who's that? what's going on? I saw it on Facebook - what is it?...uhhh....so we talked about the
content as well and what he had done...but then it turned into this discussion about what he's done...is...the same as what
goes on in so many other countries, so many other places around the world, but then again does that mean that this
video shouldn't be shared - no it doesn't, because it is still a good way to gain attention
#00:26:17-1# interviewer: so the cause doesn't....the cause is still good?
#00:26:20-4# respondent SN: yeah, exactly! the cause is still good uhm...but at the same time you feel like, let's share
all the g....all the causes and let's.... let's... put attention to everything that's going around out there but you can't so....
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#00:26:34-4# interviewer: so uhm...the Kony 2012 video had a couple of followup videos - have you watched any of
those?
#00:26:42-5# respondent SN: nope
#00:26:42-7# interviewer: ahhh....did you know they existed...?
#00:26:47-5# respondent SN: No I didn't actually (laughing)
#00:26:47-4# interviewer: Erhm okay...the organization behind the video organized an event called Cover the Night do you....have you heard about that?
#00:26:59-2# respondent SN: Yeah I've heard about it but not that I would say that I know what it is but I heard about it
#00:27:03-5# interviewer: I can tell you just briefly...
#00:27:04-1# respondent SN: okay thank you (laughing)
#00:27:04-1# interviewer: ...that (laughing) the event was about eh putting up posters...
#00:27:08-0# respondent SN: Yeahhh…
#00:27:08-8# interviewer: all around the city
#00:27:08-8# respondent SN: ahhh...ahaaaaa...
#00:27:07-3# interviewer: Ahhhh there you go..!
#00:27:10-4# respondent SN: there you go! The posters!
#00:27:12-8# interviewer: putting up posters around the cities
#00:27:14-2# respondent SN: Ahhhh....
#00:27:14-2# interviewer: so you would organize locally around the world and put up posters to make Kony famous
#00:27:22-3# respondent SN: Ahaaa...
#00:27:22-3# interviewer: so I suppose you didn't participate, I can almost sense that.....? (laughing)
#00:27:25-1# respondent SN: Yeah (laughing)
#00:27:29-9# interviewer: so what do you think about an event like that?
#00:27:31-9# respondent SN: I think, actually, like and...and this is also from a professional viewpoint...and I think
that...that is a great way...that is a great example of...of what we can use social media for...I think that's...that's really
great - that you can use it for actually...erhhhm...(pause)...how do you say that? that you can use these online media to
get some offline activity going globally around the world erhm....and I think that is a great example of what you can
actually do with social media and how it connects the whole world...uhm...and I think it is great as well who are like,
you know, semi-activists and I think probably a lot of people who shared the Kony video as well felt like, okay now I
can...now I can do something, I can share this video and that was part of what I felt as well, I didn't feel like an activist
by doing it but I felt that okay, now I've shared it at least so that more people know uhm....'because I think that the one
of the greatest weapons against something like that is information..uhm... so I think that something like, what do you
call it? Cover the City?
#00:28:48-5# interviewer: Cover the Night
#00:28:48-5# respondent SN: Cover the Night
#00:28:50-5# interviewer: Yeah
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#00:28:52-5# respondent SN: I think it is a great way for people to...if they have...if they are sitting there with like little
activists in their stomach, they can get it out by...by doing something like that...yeah...
#00:29:05-4# interviewer: so when you ehm...you said you didn't watch the entire video but watched bits here and there
#00:29:10-3# respondent SN: yeah
#00:29:10-3# interviewer: Uhm...do you remember...eh...do you recall the things the video...eh....encourages you to do
besides sharing the video?
#00:29:21-1# respondent SN: Uhhhhh no I can't say that I do
#00:29:21-9# interviewer: Okay. Uhm...it's uhm...they ask you to do four things: to sign a pledge for the American
government
#00:29:34-2# respondent SN: yeah
#00:29:34-2# interviewer: and to donate money and to become a member of the uh organization
#00:29:37-3# respondent SN: yeah
#00:29:39-4# interviewer: So I suppose you didn't, you shared the video?
#00:29:42-6# respondent SN: I shared the video and that was that but that partly some of my criticism as
well...uhmmm...
#00:29:50-4# interviewer: Erm alright...
#00:29:52-9# respondent SN: but I think that's...that's....it's (long pause)...it's always a two-sided thing with those social
media, I think because it's....uhm... whenever you see a video on Facebook for example, you always link that video to
that person sharing it - or at least I do - uhmm...and so if I....for example...I saw the video first shared by this hip friend
whose like very advertising, marketing and he is so cool and uhm...and so you automatically....I was automatically a bit
sceptical towards it because he was the one sharing it...maybe if it was my good friend who is a teacher and
who's....who's very....how do you say that? who's more like....red? who's more... (laughing) you know, a bit hippie...
#00:30:52-6# interviewer: (laughing)
#00:30:54-4# respondent SN: If she was the one sharing it, then I would think, oh okay...
#00:30:57-0# interviewer: it has...
#00:30:58-3# respondent SN: it has good content and I need to go look at it so....I mean that's...that's...the bad thing
about social media...it's not just a completely unbiased channel through which you..you can just share content marvelly
- it will always....there will always be this-..this..down side to it...that...that the content is connected to the person
sharing it...
#00:31:20-8# interviewer: so if eh, if some of your friend had shared the video and asked you to participate in for
example...in Cover the Night - do you think that you would have gone?
#00:31:31-5# respondent SN: Uhmm...no (laughing) I wouldn't
#00:31:35-9# interviewer: so...the event wouldn't...?
#00:31:35-2# respondent SN: Again...it is not that I am just like...I am not an activist so I wouldn't do it - it's not that
but I don't think that I would've...ehhh...
#00:31:44-8# interviewer: can you put a few words on why not?
#00:31:46-4# respondent SN: it's hard to say why..uhm...(sigh)...
#00:31:51-9# interviewer: do you see activism as a more left-wing activity?
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#00:31:55-2# respondent SN: Yes! I do!
#00:31:57-5# interviewer: Okay (laughing) It's just because I...
#00:31:56-4# respondent SN: and that's yeah...
#00:32:00-7# interviewer: I caught up on the red thing
#00:31:58-8# respondent SN: Yeah you sort of picked up on that..I...I do...I see it as a more...a more left-wing thing
uhm....and...and it's not like I don't see myself as as left-wing like I grew up with both my mother and father who were
both communists and hippies to like the end degree so....but it's....just...the whole going out and doing something like
that - it's...it is not anything that I would ever think of participating in and...(pause)....I don't know...I think maybe it
because like...at the same time while I'm...I'm telling you that I think information is the greatest weapon I...(pause)....I
would still rather...if someone called me and said you know what this horrible guy is doing this to children somewhere
in Africa, would you like to give 15 kr. to make him stop, I would do it straight away....So I guess that makes me a lazy
ass I guess....uhm...maybe that's why...it's easier for me to just sit on my butt and...and pay money to make it go away
than to go out and put up posters...and again it's the difference between being an activist and just being the one to
like...sits by and watches while the activists do all the good work but still want to support it...
#00:33:29-5# interviewer: so that may be an answer to my next question but why did your engagement end with the
Kony cause after sharing the video? So that's because you had to actively...?
#00:33:41-6# respondent SN: yeah
#00:33:42-7# interviewer:...do something?
#00:33:45-7# respondent SN: uhm... and I think also because there...there are a lot of causes out there...and I think that's
the main thing and it's hard to choose 'cos I don't feel like, okay if I gave everything to this cause why should I not give
everything to every other cause and then I....I....then I would have no time spared than to run around and give my all to
every cause because...I would feel if I....if I went out and if I was active in this cause, then I would sort of be saying to
all the other causes and all the starving children and the human rights and all the other stuff that...that's not nearly as
horrible as this Kony thing...and I think that's why...it's...it's...it comes back to the thing that you're...you're overflown
with starving children and catastrophe and tragedy all over the world and there...causes, causes, causes that you have to
support....and so I think that it is easier to sit back and support them equally than going out and be really active in...in
one cause and then not be as active in other causes...I know that is just a rotten excuse (laughing) when you say it like
that but I....I think that's the reasoning behind it
#00:35:03-7# interviewer: so...but...do you...do you think..uhm....that...
#00:35:09-3# respondent SN: (coughing)
#00:35:03-5# interviewer: just in retrospect of your engagement with this...
#00:35:09-4# respondent SN: yeah
#00:35:09-4# interviewer: eh Kony video, do you feel that you have....helped his victims...in Africa...let's just say....?
#00:35:19-3# respondent SN: again, I think I have because....as I said, that...that information is the first step erh...and
that was again my motivation for sharing this video that I think that information is one of the greatest weapons against
this sort of bullshit uhmmm...so yes, I do feel that I've helped
#00:35:38-9# interviewer: the purpose of the video was also to help capture Kony - do you think you've contributed to
that as well?
#00:35:45-5# respondent SN: that's hard to say
#00:35:51-1# interviewer: he hasn't been caught, though
#00:35:54-4# respondent SN: I don't think that....I am sorry to say that I don't think that what we're running around
doing here in the Western world ehhhh...hipster-activism...putting up posters...that's my scepticism again, I don't think
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that that would help catch a guy who's running around doing...doing stuff like that but in the end, like in....(sigh)....in
the last link, it will have helped because maybe if this hadn't been shared then maybe politicians hadn't known about it
and put pressure on the country to....uhm...to do something about it....so, in the end, it probably helps but I think that's
the problem for me as well...that I don't see the link between me...(pause) running around putting posters up and then....I
do see link but it's a little looooong link between putting posters up and then catching the guy...I guess in the end, I am
more of the....(sigh)...it's...it's...this local thing again, I am more of a person...I like going down the street, looking the
guy in the eye that I am helping - giving 20 kr. to the homeless, local guy and like...here's a cup of coffee
uhm...then....going around putting posters up and then not knowing if something actually happens in the end
#00:37:26-2# interviewer: so ehm, are you aware of any of the criticisms that has followed the video?
#00:37:31-5# respondent SN: Uhm I have been aware of some of it, uhm, but...but I haven't heard a lot...most that I've
heard is just like ravings about how wonderful it is and how...how great it is...uh...
#00:37:45-0# interviewer: so you didn't, after you watched the video, google more about the...?
#00:37:49-1# respondent SN: Erhhhh no I googled a little bit to find out what it was but I haven't read any sort of
criticisms...ehh...
#00:37:59-2# interviewer: okay, so the last question is, if you saw the video today, knowing what you knew about the
whole events of....yeah....the....well, in retrospect, would you stll share the video today? If you saw it on Facebook for
example?
#00:38:17-3# respondent SN: (pause) Yeah I would. Because no matter what it like...it's...uhm eh...it doesn't help the
cause that I am sitting here on my white Western world ass not sharing the video because I think that it's a
little...(sigh)...that...that some....some of the people who have shared it just shared because it's....it is the new hipsterthing to do...my protesting against that by not sharing the video would not help those children anymore, so I would still
share it
#00:38:52-9# interviewer: okay well, any last thoughts....?
#00:38:56-9# respondent SN: Uhmmm....no....
#00:38:59-2# interviewer: No?
#00:38:59-2# respondent SN: interesting questions
#00:39:01-4# interviewer: I like that you like them (laughing)
#00:39:04-3# interviewer: let me just switch this one off
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B3. Interview with SKL
#00:00:01-1# interviewer: Okay, well let's begin...first of...ehh...the first round of questions is regarding your use of the
internet so just.. if you could just briefly tell me what social media platforms you are a member of?
#00:00:11-4# respondent SKL: Erm, I am only member of....Facebook, which I use very heavily
#00:00:18-1# interviewer: (laughing) So eh, it's...how often do you check...Facebook, if you... an estimation?
#00:00:21-6# respondent SKL: (sigh) if I have to be honest, I think it's about...fifteen times a day
#00:00:29-0# interviewer: well thesis, I guess
#00:00:28-4# respondent SKL: I'm never logged off so I can always just pop back to see if anyone has written
something...
#00:00:36-0# interviewer: something new?
#00:00:36-5# respondent SKL: yeah
#00:00:37-2# interviewer: Okay. So in...you say you check it all the time but in what situations do you mostly...?
#00:00:44-4# respondent SKL: Erhmm...I think it's become a habit..erhm...both a habit so that whenever I turn on my
computer it's the first thing that I go and check just to see of I've..missed something erhm...and then throughout the day,
if I...well....if I am bored basically maybe...erhm...it's...it's just fun to see...whether or not something has happened or
you can comment on something
#00:01:03-9# interviewer: do you check it on your phone as well?
#00:01:06-3# respondent SKL: no I only check it on my computer
#00:01:08-2# interviewer: only on your computer...ehhh...alright, so what do you mainly check on Facebook - what do
you mainly use it for?
#00:01:13-0# respondent SKL: Erhm... the wall, the posts on...on the walls because I don't really post that many things
myself, I just like to...ehm...pry and see what other people do and say
#00:01:24-5# interviewer: okay so, a bit of a stalker or...? (laughing)
#00:01:28-4# respondent SKL: Yeah something like that (laughing) (inaudiable)
#00:01:29-2# interviewer: alright so, you say you don't share anything on Facebook
#00:01:32-6# respondent SKL: Ehm every now and then but not...not that often
#00:01:37-8# interviewer: So if you share anything do you consider it? Gi....Do you give it a lot of thought of what to
share or is it just spontanous?
#00:01:42-7# respondent SKL: I think if I post something about..emm...if I say for example...(sigh)...ehmmm...I'm
really bored...as writing my master thesis it's just something that's not really of rele...relevance but something I just
needed to get out in that moment...but erhm....I am thinking that you might want me to say something about videos
or....I am guessing...no? Okay ehm...but ehm If I do post videos of something it is either because I think it's funny or
ehh yeah relevant in some way - that it me feel something...ehm yeah...otherwise I don't think I would do it...
#00:02:16-7# interviewer: so...if you s...share something on Facebook, it is important for you that people respond back?
That you know that they've seen it or found it funny as well or...?
#00:02:27-8# respondent SKL: Erhm...
#00:02:29-8# interviewer: informative or what ever the topic is
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#00:02:30-9# respondent SKL: I actually don't think it is as much about if I post videos or links erhm as much as it is if
I post something like yay I just had a great pizza because I don't know...erhm..for some weird reason I think it's nice
knowing that people do see and respond to whatever it is you say even though it might not be very
important...erhm...mostly because I think it's fun and it is a way of connecting and networking with other people
#00:03:01-5# interviewer: so people recognizing something you've posted is.....?
#00:03:03-6# respondent SKL: yeah exactly
#00:03:01-8# interviewer: okay. Erhm...if someone was to look at your profile, like your timeline on Facebook
erhm...what...what would like them to describe you as based on that?
#00:03:15-2# respondent SKL: (sigh) Oh...ehm....(long pause)...I don't think that I pay much attention on thought to
what I would like people to think about me eh because I think my timeline is quite boring but what I think they
would...make of me if they went to my pictures and stuff like that...ehm...is two things - one, the side of me that goes
out and drinks to much beers and party and has...has fun and the other is someone who's travelled quite a lot and I think
that is more or less it otherwise it is really, I don't think you can make that much of my profile
#00:04:01-6# interviewer: well it...is that in correspondance with who you think you are yourself like...the way you
consider yourself?
#00:04:09-1# respondent SKL: hmm....that's a bit hard question
#00:04:11-1# interviewer: adventurous and fun with friends
#00:04:14-1# respondent SKL: (long pause) yes and no, but....it's really a difficult question actually because there are
obviously so many more other sides, I guess....
#00:04:22-7# interviewer: so it's one of the persons...?
#00:04:25-8# respondent SKL: well yeah, I do like to share pictures of when I've gone travelling ehm...and....so that I
can eh...well yeah...your experience is right and people can ask and you can just share ehm your experiences but also of
course...having fun with your friend ehm at least looking like you are really socially connecting out there and doing
stuff, having fun all times...yeah sure..
#00:04:54-3# interviewer: so the thing about you being actually very...passive active, you could say, on Facebook
ehm...rather than...people can't see that you are in fact active if you...maybe they don't know if you're not...ehm...if your
status is not online but you are actually online...eh....on Facebook...is there a reason why it's more of a spectator
position you are taking to Facebook? Is it just to see, not to miss out on anything but you don't engage that....
#00:05:23-6# respondent SKL: also, I think ehm....I think ehm...whether or not I would be...eh...figuring as online
would not make that much of difference, I mean, there is actually little a little button where you can...like act as if you
are online of offline and I think I'm always offline ehm...and I think that...that wouldn't erhm really change that much
in....what I think...is....the reasons why I don't really post that many things is because I think some people perhaps
overdo it a little bit and there are so many things on Facebook that are just mmm...so private and...ehm...not appropriate
for...for...eh...a social network like that, I think but they are hilarious and that's why I like to passively...eh..look
at...look at it and have a good laugh
#00:06:19-8# interviewer: so your approach to Facebook is also to keep a private...to keep some things very private - it
is not everything you want shown on Facebook?
#00:06:25-6# respondent SKL: no definitely not
#00:06:25-6# interviewer: Okay. Ehmm... for the second round of questions, it is more in relation to activism?
#00:06:33-1# respondent SKL: Uh hm...
#00:06:31-6# interviewer: Ehmm...so what...can you just briefly tell me what you...what do you think is activism? Like
do you characterize yourself as yourself as an activism?
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#00:06:43-0# respondent SKL: no
#00:06:43-0# interviewer: no
#00:06:43-0# respondent SKL: not...
#00:06:43-7# interviewer: what would it require for a person to become an activist?
#00:06:46-5# respondent SKL: I have....I have this image in my head of eh a guy I used to go to school with...who was
eh...whenever there was ehh...ehm...how do you say that? Protests or something going on, he would always be there he would always fight for...well...greener causes and better causes and ehm...make sure that his voice was heard if
someone was starving or dying or something like that - and that's kind of the image I have of an activist because he was
really active and always...always there...and politically engaged as well..and ehm...I think...the connection of being very
politically aware and engaged and really knowing what is going on as opposed to...me for example who is...who thinks
I know more or less what is going on but perhaps I don't have enough history incorporated in my knowledge...and then,
the fact that you are out here, doing something, showing....showing people, opponents that you actually want to be
heard and in that sense, that is an activist to me
#00:07:43-0# interviewer: So the active part of actually going out and doing things is what makes an activist?
#00:07:51-7# respondent SKL: not perhaps...I mean...if I may mention the Kony video?
#00:07:55-7# interviewer: of course
#00:07:55-7# respondent SKL: that is activism as well because....he...he and...is not physically in the room but he..he
makes himself.....other people aware of him, his voice and opinion so that is activism too
#00:08:09-3# interviewer: so if you shared the video of Kony - does that make you an activist in that particular
moment?
#00:08:15-3# respondent SKL: yeah it probably does - it makes me part of the chain
#00:08:19-3# interviewer: yeah okay...so ehm...do you...if there is any, you know like, charity event or TV show, Save
Africa, or...door collectors at your door, do you...participate or do you donate money?
#00:08:33-3# respondent SKL: no....I don't...and I don't give money to the people who stop you in the city when you
walk around....and shop in the shopping eh mall and stuff like that either because I think they are really annoying...I
don't want to....I don't know...there is something inside of me that says when people ask me for money I don't want to
give it to them but privately I do sponsor some things but that is because I....I ehhh...I did it myself, I looked for it
myself, searched for the information
#00:09:04-3# interviewer: so it's not about the cause, it is about the approach?
#00:09:04-1# respondent SKL: also....yeah
#00:09:06-8# interviewer: so you want to be able to choose...?
#00:09:09-2# respondent SKL: yes
#00:09:09-2# interviewer: Alright...ehm...but...so you said you're...sch...you support on your own...so what do...are you
a member of anything?
#00:09:15-2# respondent SKL: yeah WSPA
#00:09:17-8# interviewer: yeah that's the animal rights....yeah... How come that organization and not any other?
#00:09:18-7# respondent SKL: ehm well... I though about them and then I thought about Greenpeace...ehm...because
my...my...my main approach or my main idea was that I wanted to support someone who does something for
animals...and then I thought about Greenpeace as well but I think that...I....I....I actually think they are a bit too
proactive sometimes and bit too aggressive in their approach and so I decided on WSPA and....yeah
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#00:09:47-8# interviewer: have you done anything active in the organization or is it...?
#00:09:53-5# respondent SKL: I just pay every month and...yeah...yeah
#00:09:57-4# interviewer: alright, so you have never engaged in any demonstrations or protests?
#00:10:02-0# respondent SKL: Emmm...not rea....well...kind....well yes I have actually in school (laughing)...because
they..eh...they...they wanted to build a wall around our school so that people who were under 18 I think did not leave
the school area in the break time..and we had a sitting a whole day where we sat and skipped school and everything and
I think that actually happened twice of three times - there was another time where they wanted to give us school
uniforms and we did the same thing...but...it's...I mean you can't really relate that in the same way to....
#00:10:36-2# interviewer: so was a part of...was that because of being you know....because somebody else took the
initiative or where you part of the initiative yourself?
#00:10:48-6# respondent SKL: no I wasn't part of the initiative but I just supported it...I just supported the cause and I
was of the same opinion so yeah...no I didn't take initiative
#00:10:57-6# interviewer: since the Kony video is....is involving around the Third World, I would like to ask you ehm,
if you could just use a few words to describe how you see or characterize the...the Third World?......it's...yeah...it's a
very broad question...
#00:11:18-7# respondent SKL: the Third World?
#00:11:14-9# interviewer: yeah the Third World like...what are the main issues? If I say the Third world, what are your
associations?
#00:11:21-3# respondent SKL: yeah...ehm...hunger and starvation...and death...ehm...(long pause)..war and...and
rape...well yeah...
#00:11:34-5# interviewer: and who would you say...these are very serious causes so....ehm...how do you see ehm...who
do you see as responsible, co-responsible for the wellbeing of the Third World? And again, it's a very broad question
#00:11:52-8# respondent SKL: I think that...well...I think that the Third World needs tool to...get back on track
themselves but the tools have to come from somewhere and I think they come from the Western society...the Western
world yeah…
#00:12:07-0# interviewer: so you feel co-responsible for....?
#00:12:10-3# respondent SKL: for helping them back on track. Yes.
#00:12:12-2# interviewer: and how do you see...do you see that you yourself as an individual has...have..has any
opportunity to help the Third World?
#00:12:25-3# respondent SKL: (long pause)...eh....
#00:12:25-8# interviewer: like...what...what measures could you take as an individual?
#00:12:28-5# respondent SKL: me as an individual?...I....ohh....(sigh) well...in my everyday life I don't see myself as a
helper, I...I think I am very passive in the way that I just think that my government you know take care of that for me
and people who have more money than I do, they will make sure that things will go the right way, however....I...of
course if you do like something for example on Facebook....and it does say something and you are part of a larger voice
and a larger group who fights this or for something...ehm....but as an individual in my everyday life I don't consider
myself as being active or...or doing a particularly important job in any way no
#00:13:23-9# interviewer: okay. Ehm...that was actually the two first rounds already, so if you want to just take a few
min...get some water or breathe (laughing)...ehm....the third part is....more specific on Kony so I'm gonna spare you for
of the very broad political...safe the third world countries, so it's going to be more specific on sharing the video
#00:13:49-4# respondent SKL: uh hmm...
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#00:13:52-1# interviewer: so if you are ready....you can just?
#00:13:48-1# respondent SKL: well bring it on...
#00:13:53-4# interviewer: We'll bring it (laughing) Ehhh so, can you just remember...just quickly describe some of the
main points of the Kony video?
#00:14:02-6# respondent SKL: Ehm well...yes. Ehmm...the guy who posted it, I am not gonna remember his
name...ehm...he described Kony as...well he basically showed Kony as this...ehm...not terrorist what is ehm...dictator?
Yeah I guess that is the word - who ehm would basically kill adults ehm...or make children children kill their own
parents and afterwards kidnap them to train to become little soldiers and rape the girls and....yeah who would be part of
the groups or families....very very...well....overall...
#00:14:51-3# interviewer: well yeah yeah that was just the main points so that's perfect...ehm...when did you first hear
or encounter the video if you remember?
#00:15:01-0# respondent SKL: I think it was about in the beginning of this year perhaps...February...something like that
#00:15:10-3# interviewer: and do you remember where you saw it?
#00:15:10-3# respondent SKL: Yeah it was on Facebook and it was because there were so many of friends who shared
the video...and then in the end I just thought: okay it must really important so I went to see the video and then...it did
outrage me in a way so I sort of posted it
#00:15:29-3# interviewer: so did you watch the entire thing?
#00:15:28-7# respondent SKL: Yes I did
#00:15:31-6# interviewer: Erhm...do you remember the situation you were in when you clicked on the link?
#00:15:38-1# respondent SKL: Erhm...
#00:15:40-1# interviewer: where were you?
#00:15:41-0# respondent SKL: I was at home
#00:15:41-2# interviewer: at home
#00:15:43-3# respondent SKL: yeah
#00:15:42-4# interviewer: so
#00:15:43-3# respondent SKL: by myself and....I don't know...it was during the daytime...I don't know...I don't think
there was any specific…
#00:15:53-4# interviewer: no but just..it was...you were relaxing or..?
#00:15:53-7# respondent SKL: yeah
#00:15:55-4# interviewer: just...mental pause
#00:15:57-9# respondent SKL: yeah
#00:15:57-9# interviewer: alright, so you say you were outraged when you saw the video?
#00:16:03-3# respondent SKL: yeah
#00:16:03-3# interviewer: can you just elaborate a bit?
#00:16:04-9# respondent SKL: it's just...when something is done to little children...ehm...you just get outraged and then
by the fact that it was...and I don't know how much truth of course there is in the video but the way that it was ehm...the

Appendices

way that it was filmed and...ehm...and...told...ehm...it made it look like he had just escaped or...like...been getting away
with it for...for so long and that no one was able to, wanted to stop him and yeah I guess that was it but mostly because
he killed these kids' parents and made themselves kill them...and I guess that was the trigger
#00:16:44-0# interviewer: so ehm...if you should describe the video in just one word, it might be difficult to do,
but...what would that word be?
#00:16:51-7# respondent SKL: (pause)...hmm...
#00:16:54-8# interviewer: yeah
#00:16:57-3# respondent SKL: erhm (long pause)...that's is really really hard
#00:17:03-8# interviewer: otherwise we can get back to it
#00:17:04-8# respondent SKL: yeah
#00:17:06-1# interviewer: if you want to think about it
#00:17:06-1# respondent SKL: yeah yeah yeah please
#00:17:06-7# interviewer: interviewer: erhm..so em, the video - you said you watched the whole thing, ehm...do you
remember what the video encourages you to do at the end of the video? It has some...some main points? It wants people
to do...
#00:17:23-1# respondent SKL: I remem...uhh...I'm..I'm not sure that it's this specific thing but I remember that they ask
you to...find out where in your...close to you that you can become a part of...eh yeah any...a group and then you can go
and hang up some posters during the night and then they will like paint the whole world antiq....anti-Kony and
somewhere with posters...I don't know if that's it but ehm...that's the only thing I remember
#00:17:52-5# interviewer: so ehm...did you ehm...it says that you have to sign the pledge, you said join the group, and
buy an action kit...
#00:18:02-7# respondent SKL: Ahhh...
#00:18:02-7# interviewer: ehm for Cover the Night yeah
#00:18:05-6# respondent SKL: uh hmmm
#00:18:05-6# interviewer: and sign up for donation and then share the video and of course we know you shared the
vi...video...ehm...but did you do anything else?
#00:18:12-2# respondent SKL: no
#00:18:11-9# interviewer: alright, how come? Do you remember...just...? Out of the four, why did you choose to share
the video?
#00:18:23-5# respondent SKL: (long pause) so the other one was buy the action kit, make a donation and...then...the
last one, was that...?
#00:18:30-8# interviewer: sign a pledge...for...action
#00:18:31-9# respondent SKL: sign a pledge...I didn't know how I would do that, I think, and the other two...ehm...I am
always a bit curious when people just out of nowhere say donate money even if the cause may be good but...I do start to
question whether or not that is the only reason why they do it so I wouldn't just....I mean...he's a normal guy just like
you and..you and me or a normal person just like you and me so it could be anyone just asking for money and doing
whatever so...yeah
#00:19:01-5# interviewer: so ehm..how ehm...sorry I lost my...
#00:19:07-2# respondent SKL: that's okay
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#00:19:07-2# interviewer: line of thought...ehm...afterwards, watching the video, did you google some of the...did you
google for example Kony or did you google the history of....of what it was saying? Did you try do discover more
about...the issue?
#00:19:21-5# respondent SKL: I think I might have googlet the person who send the video...or posted the video
#00:19:28-6# interviewer: so the photographer...the eh instructor?
#00:19:30-4# respondent SKL: yeah yeah...but no nothing...nothing more active
#00:19:32-8# interviewer: was that out of curiosity of who he is or was it....?
#00:19:38-0# respondent SKL: yeah
#00:19:38-0# interviewer: yeah
#00:19:38-0# respondent SKL: yeah
#00:19:39-3# interviewer: so because you find the work interesting?
#00:19:41-8# respondent SKL: also yeah, I think I was very intrigued by him or...yeah...I found...found it very
interesting because it's also the way it was told, it's like the one man against the whole world story
#00:19:54-0# interviewer: yeah
#00:19:55-0# respondent SKL: and then by the end of the video you are left with....sort of a feeling like...he did it...or
something like that but then again yeah you start to question...whether or not it's...
#00:20:07-5# interviewer: they're trustworthy?
#00:20:07-9# respondent SKL: yeah
#00:20:08-0# interviewer: okay, so after you shared the...the video on Facebook, did you...do you remember if you
commented anything? With the video or did you just share?
#00:20:17-2# respondent SKL: ehm...
#00:20:19-8# interviewer: did you write anything?
#00:20:21-6# respondent SKL: I might have written something like watch this...yeah
#00:20:23-9# interviewer: yeah...so if you...if you...try to remember back, I know it's a long time ago, but do you
remember what you...what exactly made you share the video...what purpose did you think the video could have for
anybody else to see?
#00:20:38-6# respondent SKL: it was, I think, the purpose of stopping him that ehm...and the fact that the politicians so
far had not been able...able to do it...
#00:20:50-0# interviewer: Mmm
#00:20:50-4# respondent SKL: and then I thought this can't be right so I'll post it and everyone should see it
and...yeah...so that we...yeah...so now I am saying we...so we can still actively do something...
#00:21:00-8# interviewer: yeah
#00:20:58-9# respondent SKL: ehm but...yeah...
#00:21:02-4# interviewer: so how...how does that make you feel...ehm...being able to share that ehm...that initiative or
that ehm message?
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#00:21:11-8# respondent SKL: I think in the beginning, after posting it, I really felt like everyone should watch it...but
now that it's been so long I don't really put much thought into it at all because...I did walk around Aarhus to...to try and
look whether there were posters because they said that they would paint the night or whatever...ehm..and I saw a few
but I thought it was gonna be huge...I don't know what I thought...yeah...but now I don't put that much thought into it
and as someone pointed out to me...ehm...was that he's not even the worst - there's so many things like that going on in
the wh..in the whole world so why should...should we...just focus on him when there is so many more bad things going
on and that just put things in a bit in perspective, I think
#00:22:01-7# interviewer: so eh...you say you've discussed it with friends and family as well?
#00:22:02-3# respondent SKL: mmm
#00:22:05-5# interviewer: so what did that discussions evolve around?
#00:22:07-7# respondent SKL: I think it...eh first it....eh I think...well the discussion that I do remember was with my
boyfriend where I asked him if he'd seen the video...and then I told him that maybe he should and then he said well
yeah it's horrible obviously but I can mention x amount of other people who...who are worse than him and then I
just...yeah..
#00:22:28-4# interviewer: so did that make you change your perception of the video?...that discussion?
#00:22:37-7# respondent SKL: not that was...less bad or that the things he does are...well...more legitimate or anything
in that sense but...of course it's right that maybe there are similar things going on around the world that are just as bad
#00:22:54-8# interviewer: So...when you shared the video, again, ehm...(pause)...was it...did you think about what other
people would think seeing that you'd shared it?
#00:23:04-4# respondent SKL: no not really in this context
#00:23:05-7# interviewer: so you didn't put yourself in that..it was more to share the message more than...
#00:23:10-7# respondent SKL: yeah
#00:23:10-7# interviewer: alright
#00:23:11-0# respondent SKL: I think...I think the reason why I did NOT feel that...was because everyone had posted it
so...so...even if I wanted to feel in a certain way I would kind of drown in the crowd because everyone was sharing it
so..no...but no I...
#00:23:26-9# interviewer: it was..? alright. So ehm...ehm...the Kony 2012 video ehm had a couple of follow up videos,
have you seen any of....no?
#00:23:34-7# respondent SKL: no
#00:23:34-7# interviewer: alright I can assume...
#00:23:36-0# respondent SKL: no
#00:23:37-0# interviewer:..that you didn't...and also eh... the organization behind the video arranged Cover the Night
which we've already touched upon...
#00:23:44-3# respondent SKL: Uh hmmm...
#00:23:44-3# interviewer: ehmmm...where people put up posters of Kony but you didn't participate I can assume
#00:23:50-4# respondent SKL: no
#00:23:51-4# interviewer: no, is there a reason for that? Was it...?
#00:23:54-7# respondent SKL: no
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#00:23:55-5# interviewer: no?
#00:23:56-4# respondent SKL: not that I...(pause)...ehm...I never had any attention of...of...seeking information on how
I could...help because...we're back to the fine activist line where it's just...ehm..yeah..that's not part of who I consider
myself to be...ehmm....(pause)...and then it's..in some way I thought that it wasn't gonna happen anyway in little tiny
Denmark
#00:24:30-0# interviewer: so you were sceptical about the initiatives?
#00:24:30-0# respondent SKL: yeah...and..yeah..
#00:24:32-6# interviewer: alright..ehm..so..sharing the video..ehm..but not feeling like an activist
#00:24:41-9# respondent SKL: uhmm
#00:24:38-4# interviewer: Ehm what...can you just elaborate a bit on that? If you say, I mean...before you said
something about ehm....that you consider yourself as being a small part of the big activist machine by sharing the video,
Kony, but you are saying also that you are not the activist type - you don't see yourself as an activist, then how
come...sharing this video...ehm...
#00:25:04-2# respondent SKL: because if I shared then some of the people in my network will see it and they may
actually do the active....the activist part...it's just like I said before that as an individual within this society interviewer:
don't feel that I do...ehm...I don't make that much of a difference but other people may. So if I can make someone aware
of something and they do it then I don't have to be the activist...because other people will do it for me...Oh my answer
was selfish
#00:25:34-5# interviewer: (laughing)
#00:25:35-3# respondent SKL: (laughing)
#00:25:35-3# interviewer: No it's fine, it's...I am just trying to put things in boxes here
#00:25:37-3# respondent SKL: yeah
#00:25:38-9# interviewer: alright so, ehm...so I think we've already established why your engagement ended after
sharing the video ehm....so, in retrospect, do you feel that you've...you've helped Kony's victims by sharing the video?
#00:25:53-4# respondent SKL: no
#00:25:54-4# interviewer: no? How come not?
#00:25:56-6# respondent SKL: because I haven't heard what happened afterwards - I haven't even seen the two videos
that you just mentioned..ehm...and another thing which perhaps has not that much to do with the video was the fact that
I heard of...that there was an article in...all magazines and news papers about the photographer who had posted the
video to start with and...ehm...some...behavior where he exposed himself or masturbated or something in public and
after that I just really lost faith in the whole thing
#00:26:28-4# interviewer: so ehmmm...that leads me to another question but we can take that afterwards ehm...so do
you feel that the purpose of the video was to make Kony famous and make sure that everybody knew who he was in
order to capture him...that was one of the purposes, one of the many purposes
#00:26:46-0# respondent SKL: uhm hmmm
#00:26:48-1# interviewer: do you feel that you have helped capture him? He's not caught yet but...do you feel you've
helped the process by sharing the video with your....peers?
#00:26:58-5# respondent SKL: if you put...okay if you put it like the way you just said it that if we make him famous
then we...we will....well...well then the chances that we catch him then yes...definitely
#00:27:11-3# interviewer: but on the other side...or other hand?
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#00:27:13-2# respondent SKL: but on the other side then me, again, as an individual perhaps not so much? Erhm....but
if....if I posted the video and that has escelated further than it did already...then yes as a group...as group I guess we
have done something
#00:27:30-7# interviewer: so, do you feel veery ehm..separated from, you say me as an individual, do you feel ve...do
you feel separated from the rest....how can you say....the Kony Movement?....it says....you sound when...because you
said
#00:27:48-0# respondent SKL: it's just...I don't think..I...I just find it hard to say that my little action of posting a video
on Facebook has, you know, done miraculous work in some way or another so I think that is the hard or tricky part for
me but....(pause)...but of course...some people may not have...some of the people who have not seen may not..may not
have seen it if I did not post the video....so yeah
#00:28:15-4# interviewer: yeah yeah yeah
#00:28:11-5# respondent SKL: so..in that way yes maybe it had made a difference in..in a little way because it was all
over the media as well and I am thinking that politicians all over...all around Europe at least...they are very much aware
that people know about this now so yeah
#00:28:32-3# interviewer: so we touched briefly upon it ehm..that there has been some criticisms of the video - are you
aware of any of them except for the...the scandal with the...the photographer
#00:28:44-7# respondent SKL: eh no
#00:28:47-8# interviewer: Ehm...if you think back...like what you know now about the video and the...people behind
the video and how it all..escalated and how it looks now, would you still have shared the video if...it came to you today?
If you saw the video, knowing what you know today?
#00:29:03-7# respondent SKL: (long pause)...yes I think so
#00:29:08-6# interviewer: How...ehm could you elaborate just a bit on why?
#00:29:10-8# respondent SKL: (pause) ehmm...even if you don't I mean...if I had known...kno...eh...it doesnt change...it
doesn't change the fact that it's cruel what happens and if one little click can help...ehm....do something then that's
definitely worth it so even if....if interviewer: don't know what happened afterwards and didn't see the follow up
videoes....I'm sure that it must have caused some sort of reactions ehmm somewhere in the system so I think yes I
would have
#00:29:50-0# interviewer: alright well ehm..we are actually are actually at the end of all my questions, I don't know if
you have any last thoughts?
#00:29:56-9# respondent SKL: I think my one word I would describe....
#00:30:00-2# interviewer: right yeah
#00:30:00-2# respondent SKL: even if its weird I think it would be...military...
#00:30:03-6# interviewer: yeah can you elaborate?
#00:30:04-0# respondent SKL: ehm because when I think of the video all I can see is Kony with his little hat and all of
these tiny little kids with their huge guns and that the whole purpose of...of all of his actions was to build the...an army
kind of
#00:30:23-4# interviewer: so that how you remember it?
#00:30:24-4# respondent SKL: yeah
#00:30:24-4# interviewer: yeah
#00:30:24-5# respondent SKL: yeah...an army of evil
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#00:30:26-5# interviewer: an army of evil
#00:30:27-0# respondent SKL: (laughing)
#00:30:28-3# interviewer: alright well thank you very much
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B4. Interview with MLS
#00:00:00-0# interviewer: alright, ehh let's begin...so, eh first of all I would to talk to you about eh your media
use...eh...first could use just briefly tell me what social media platforms you are a member of?
#00:00:13-1# respondent MLS: I am a member of Facebook, Twitter, LinkedIn, Pinterest....I have a YouTube
account....
#00:00:26-8# interviewer: so you are on a lot of social media platforms?
#00:00:26-3# respondent MLS: Yeah on a few
#00:00:28-1# interviewer: which one is your primary?
#00:00:29-6# respondent MLS: Facebook
#00:00:30-7# interviewer: Facebook, and how often do you check Facebook?
#00:00:34-6# respondent MLS: daily...more...probably...a few times a day
#00:00:35-4# interviewer: a few times a day...ehmm...
#00:00:39-2# respondent MLS: a least
#00:00:39-2# interviewer: In what situations do you normally check?
#00:00:43-1# respondent MLS: (sigh)...when I should be studying...ehmm...for social events...ehh...basically being
bored
#00:00:55-8# interviewer: so for entertainment...?
#00:00:59-8# respondent MLS: yeah a lot of it for entertainment and a lot of it for social use ehm...I am not the type
that updates a lot...ehmm....but I'm....I'm a invited to a lot of events on Facebook
#00:01:11-8# interviewer: so the main reasons for you to join was a social....cause?
#00:01:17-5# respondent MLS: Oh when I joined was...when I was abroad in Syria in 2007...erh where a lot of the
American friends I gained at that time were on Facebook so it was a way for me to...to keep in contact with those
guys...eh....
#00:01:33-6# interviewer: so eh you say that you don't update a lot ehm...do you put any thought into the things you do
upload or update about?
#00:01:40-5# respondent MLS: yeah
#00:01:40-5# interviewer: yeah?
#00:01:40-5# respondent MLS: yeah....
#00:01:42-2# interviewer: can you elaborate a bit?
#00:01:42-2# respondent MLS: Ehmmm...eh....yeah usually I update when something major happens...eh...when I got
my Bachelor I updated...ehm....eh....if I am doing something extremely exciting I upd...for example when I....eh....I did
an internship...eh abroad eh...when I left Denmark for six months I updated..eh when I arrived at eh my...eh destination
and found out that I was living in an apartment with a private pool and....for no rent, I updated that one! (laughing)
#00:02:18-0# interviewer: (laughing)
#00:02:18-0# respondent MLS: Ehhhh so I guess even though I am not updating that much I am still one of those guys
who update to try to make myself look better than I really am
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#00:02:28-2# interviewer: alright, so is it important for you to...that people respond to these posts? That they...
#00:02:34-2# respondent MLS: I would like to say no but it is
#00:02:35-9# interviewer: you would like to say no (laughing) alright...eh
#00:02:38-3# respondent MLS: there is nothing better than a like, it's like a small tap on the shoulder
#00:02:41-0# interviewer: so, so if people were to look at your profile and....and describe you as a person, what would
you like them to say about you? (long pause)...you say you try to appear...better looking than....you really are (laughing)
#00:02:55-3# respondent MLS: Yeah...but on the same time I haven't really....I haven't really changed or deleted some
of the more party pictures that were from back in the day....I still...I did...I still think that if you go into my profile
pictures and you look at my profile pictures you can see a picture of me in a purple....women swimsuit...eh...a
wrist...sorry a....sweatband around my head ehmm....I'd just been stung by a bee so....so my...my upper lip is like four
times it's size and I'm obviously trying to do some sort of dance move, so you can see that part of me and...and then you
can...you can..which is like four...four years ago...and then you can move forward in time and you can see me standing
in my standing in my suit ehhh...at a very formal dinner in Saudi Arabia
#00:03:49-4# interviewer: but...when you say that the party pictures of you with the sweat band and....isn't...could you
say that maybe it's because you also want to show a fun side of yourself?
#00:03:58-6# respondent MLS: A social side, yeah...it probably is....
#00:04:01-3# interviewer: so...you...you are more than one person on Facebook?
#00:04:03-7# respondent MLS: Yeah or...yeah...yeah...yeah you could say that...I try to show myself as both being
professional and as being social
#00:04:13-1# interviewer: alright, ehhm...that's actually all I need to know in that department ehm...so...I would like to
move on to...I don't know if you want some water?
#00:04:22-0# respondent MLS: no I am good
#00:04:22-1# interviewer: Ehmm...I would like to move on talk about.. a bit about your relationship to activism so, first
of all, would you characterize yourself as an activist?
#00:04:32-0# respondent MLS: (pause)...I would characterize myself eh as eh....respectful of activists
but...and...ehm...if there..there pop something up online or...or....in in in....in real life...that people want me to sign and if
I can...can....I can truly vouch for..for that...for whatever thing that they active at...active against I will definitely sign it
but...(pause)...I wouldn't say that I'm an activist
#00:05:11-0# interviewer: so you say that you are respectful to activists, what are....?
#00:05:13-3# respondent MLS: I....I....I'm...I admire what they do..ehh..I believe that in society that it is important for
people to speak up...ehm...not to go all philosophical but as Beatrice Hall said...you know...I disagree with you but...I
will fight to the death for you to have...to have your opinion and I think that's a really respectful way to live ehm...so
that things that I agree with I like to show my support and...and hopefully that support also...ehm...gives something
to..to to those people so that they can convince everyone
#00:05:47-6# interviewer: so you...you're connecting activism with the fight for freedom of speech?
#00:05:54-0# respondent MLS: It could be that...it could be the fight for ehm...for for cleaner air, it could be the fight
for, one thing that I find extremely important is the fight for the rainforest...ah which I am also...which also get an an...a
monthly amount of money from me
#00:06:14-2# interviewer: yeah I was just about to ask if there's any causes or organizations you...? are a member of...?
#00:06:17-6# respondent MLS: I support Amnesty International with 60 kr. a month, WWF with 50 and eh...Verdens
Skove which was formerly known as Nepenthes with 50 as well
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#00:06:26-4# interviewer: so how come exactly those, I mean...political freedom and human rights versus....nature?
environment?
#00:06:35-8# respondent MLS: I...I have, I have to say that, that nature to me is the most important...important
issue...ehm...I....I believe that we are killing ourselves slowly so, so the fight to preserve the forest and to preserve the
environment is....is extremely important so that was the first two movement I joined, I joined them at the same time
because...I couldn't decide which one was better (laughing) so they got a piece each ehm...Amnesty called me up and
were really persuasive....ehm...I think we talked eh a lot about gay rights...eh which is something that ..I...I've...I...I
really want to minorities, who can in no way say that I am a minority having blonde hair and blue eyes (laughing)
but....but...but the fight for...for minorities and the environment are probably the causes I respect the most...I wanna
support
#00:07:31-5# interviewer: So eh you...(pause) you have very particular causes that you support, what about....door
collectors and TV shows that go into TV shows that go into causes? Is that something you support?
#00:07:48-9# respondent MLS: not TV shows eh if there is a door collector they typically get whatever p...small cash
I've got around...like...you know...like....20 kr. or...or...or an amount in that...in I...I never go down to take out money to
have for when they come around...eh...I could on the other hand be the one collecting the money, just to...
#00:08:13-4# interviewer: So would you rather be active like...actively supporting the cause or is it easier for you, no,
easier is the wrong word but....ehm
#00:08:24-8# respondent MLS: I don't think it is, I think it is easier for me just to...to hand over the money and then I
get a clearer conscience feeling that I've actually contributed
#00:08:30-6# interviewer: which...which...eh...one would you say you've participated more in - the active or the
passive?
#00:08:34-9# respondent MLS: the passive
#00:08:38-2# interviewer: the passive - how come? if you are not supposed to use the word easy
#00:08:40-0# respondent MLS: if I am not supposed to, to, to use the word...word easy? Ehmm...because it gives me a
clear conscience and it gives me a feeling of contributing to, to something greater than just myself - on the other
hand...(pause)...if I have to prioritize my time between work, education, friends, family and activism...I have to be
honest and say that activism just becomes the odd one out...that..that I just prioritize my time for
#00:09:18-1# interviewer: so eh besides donating have, have...a monthly fee, have you actively engaged in
demonstrations or protests of any sort?
#00:09:26-2# respondent MLS: yeah...I have...ehm....
#00:09:30-0# interviewer: can you elaborate?
#00:09:30-7# respondent MLS: I was working eh in a kindergarten....in 2006, I think it was where all the daycare
teachers and pedagogs....ehm...nursery assistents had have massive demonstrations, I think we demonstrated for two
weeks and eh we didn't go to work eh I was a part of that, ehhh....a friend....
#00:10:01-1# interviewer: was that because...?
#00:10:01-1# respondent MLS: a friend of mine is...is really active in eh...in Aarhus...on the eh....on the..leftwing...non-violent, I have to underline that because....he is very much non-violent eh so ehm...he asked me if I wanted
to go with him one day and I....I was....down at city hall demonstrating eh against bribery and demonstrating for
tolerance
#00:10:28-8# interviewer: so you support mostly....in causes that are..personally related to yourself either by a friend or
by work...so you wouldn't sit.. or have a sitdown for Greenpeace even though they fight for the causes you....?
#00:10:45-3# respondent MLS: to be honest, I think I would be afraid of the repercussions of me....demonstrating for
Greenpeace, if I were to have a dot on my......
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#00:10:58-2# interviewer: criminal record...?
#00:10:59-2# respondent MLS: criminal...thank you...ehmm....and, and, and giving that, that giving that I see myself as
quite an ambitious person and I, I want to go far in my career eh...I, I just, just don't want to risk that career for....
#00:11:15-9# interviewer: so you...?
#00:11:17-7# respondent MLS: I know I am really selfish but
#00:11:17-7# interviewer: so you are saying that you don't want to be categorized as an activist because the associations
with that categorizations might not be helpful....for your....
#00:11:30-3# respondent MLS: ehhhhh...
#00:11:32-1# interviewer:....future career?
#00:11:32-1# respondent MLS: ehhh yeah yeah yeah... in some, some sense that is what I am saying
#00:11:32-9# interviewer: okay....ehm.... the next questions are a bit broader ehm...in your own words how would you
characterize the Third World...just with a few keywords?
#00:11:43-9# respondent MLS: (pause) uhmm....well they are probably underdeveloped eh in regards to technical and
social ehm systems...uhm...poorer....ehhh....(pause)...a harder way of living
#00:12:06-0# interviewer: yeah?...If ehm, if you were to..and this is...has been a difficult question to answer apparently
but if you were to say who is responsible for the wellbeing of the Third World, who would say...were?
#00:12:21-5# respondent MLS: well it's, it's a return system, isn't it? ehhh...
#00:12:23-0# interviewer: well you tell me
#00:12:27-5# respondent MLS: okay! Ehmm I think in some sense history has had its fault as...eh....the Western world
has colonized a lot of...uhm a lot of the world was taken, taken the resources and taken back to Europe, which has given
the Western world a head start, uhm...as opposed to...ehh...the Third world countries and also developing countries,
ehm...on the other hand...ehh...(pause)....I don't really think you get anywhere by blaming history so I....so the
developing countries need to take responsiblity and even though it is harder for them and even though it is
unfair...eh...they need to take...their part of the responsibility in order to move forward
#00:13:19-3# interviewer: why is that unfair? To say that...
#00:13:20-9# respondent MLS: because we got the head start by exploiting them
#00:13:26-2# interviewer: so when you say we and you say exploit in the same sentence ehm...do you feel that...your
role in the Western world needs to pay back?
#00:13:37-3# respondent MLS: I think it's fair that we as, as society are contributing to developing nations financially
#00:13:47-5# interviewer: so when you say society, you mean global society and not...
#00:13:49-5# respondent MLS: erh yeah and I mean governments ehhh...what is it 1.7 percent of BNP or GDP that
we're......1 percent? I...there was...I think it's, it's 1 percent or point 7 percent of GDP that each nation...first world
nation is supposed to give to developing nations and I think that's fair
#00:14:16-8# interviewer: so in this, what do you...what role do you see yourself in? Do you see yourself as someone
who say is supposed to help the Third World?
#00:14:25-2# respondent MLS: (pause)
#00:14:28-6# interviewer: not solo of course
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#00:14:29-1# respondent MLS: Ehhhh...yeah! I do...in some sense, ehm...(pause)...I be...believe that simple things
just...just as doing business with developing nations and, and...and giving them access to ehh...to whatever
goods...eh...and contributing to ehh...to introduce capitalism would be the wrong way to put it but...to, to, to use capital
and to create job by, by creating eh...(sigh) factories or shops or whatever, this is a good way to help develop different
nations
#00:15:11-8# interviewer: and what about charity in that sense?
#00:15:15-6# respondent MLS: depends on what charity it is. Ehhhh If, if you just buy three kilos of rice well you've
fed a village for, for a week but if you..eh buy a rice plantation then you you've giving them food for a month or food
for, for, for the rest of their lives so...ehm...I, I...I don't, I don't necessarily support the just giving food and then just
leaving, I support the eh...edu...educating...yeah...I support the educating
#00:15:48-8# interviewer: how would, how would you say that you support that?
#00:15:47-2# respondent MLS: Ahhhh...
#00:15:51-9# interviewer: are you saying this is where I would put my efforts if I was a politician or more
saying...actively
#00:15:57-3# respondent MLS: maybe I should've mentioned this before but I am actually volunteering and eh... in an
organization here at the university where we go out, social events, raise money and...right now we are supporting a
school project in (incomprehensible) in Kenya, which then get all the money we make, we all work for free.....ehm... so
that, that's the way
#00:16:19-7# interviewer: so why, why that project? I mean there are so many projects why exactly that one?
#00:16:26-6# respondent MLS: well because I can vouch for it and I, I, I truly believe that what we are doing makes a
positive difference in the long run ehmm...(pause)...I should just say it's an easy one to join
#00:16:43-0# interviewer: because?
#00:16:43-0# respondent MLS: because it is right here at the university, a friend of mine and me started the ehh Aarhus
University chapter of it...ehh...we then....we then decided to work together with the ASB chapter one, when we had a
fusion at the university, we also had a fusion of the edu8.....chapter...uhm....(pause)...but yeah primarily because I see, I
see the point and I see, I see the good things, we are not just pouring money into foods, we are pouring money
into...into ehm...a eh future life
#00:17:23-0# interviewer: Okay well uhmm the third round is just around the corner, I don't know if you want some
water or a small break from talking? Uhmm....let me just say that the third round is about uhm...it's going to be more
specific, it's going to be about your experience of ehm..the Kony 20...2012 video...uhm...are you? set?
#00:17:45-1# respondent MLS: I am good, I am good
#00:17:45-3# interviewer: ehm alright so just to begin with, do you remember any of the main points on the video?
#00:17:50-8# respondent MLS: Eh the main points that I took with me was that...ehhh...this guy Kony ehh used child
soldiers to ehhh kill, murder, slaughter and rape...ehhh people for...eh...in his campaign ehhh...to be honest, I can't
remember what the campaign was ehh...but I objected against taking children which we're supposed to protect no matter
what and turning them into killers...killers...
#00:18:27-6# interviewer: so you are saying that you are supposed to protect children no matter what?
#00:18:29-3# respondent MLS: uhm
#00:18:30-8# interviewer: yeah? Alright...ehm so when and how did you first hear about the video? If you remember?
#00:18:37-7# respondent MLS: it was on Facebook ehh....I think...uhm...I think there was two people sharing, one was
a Spanish intern...a Spanish intern which I got to know when I was an intern in Saudi Arabia and the other was a class
mate of mine during ehhh high school...ehh and especially my former class mate, we didn't really have a lot in common,
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we don't have a lot in common, I think he studies in Scotland now....uhm....but ehh....giving the things he posts...he
posts on...on Facebook, we seem to have a lot...a lot of shared beliefs and a lot of shared values so why I tend to click
on his posts when they show up
#00:19:27-0# interviewer: so which one did you see first?
#00:19:26-6# respondent MLS: ehm Mark...the guy's....my former class mate's
#00:19:32-6# interviewer: alright yeah
#00:19:31-2# respondent MLS: ehm oh, I saw them simultanously, no, they had both ehhh put them up...while I was
offline and when I came online they were both there
#00:19:40-9# interviewer: so, that was the only two posts you saw of the video before you clicked on it?
#00:19:45-3# respondent MLS: yeah
#00:19:45-9# interviewer: yeah
#00:19:47-3# respondent MLS: and then I saw it and then I shared it
#00:19:51-0# interviewer: so do you remember where you were when you clicked on it?
#00:19:53-7# respondent MLS: yeah I was at home in my room ehhh supposed to study
#00:19:57-0# interviewer: supposed to study, so that...the entertainment...
#00:19:59-3# respondent MLS: that Facebook won (laughing)
#00:20:01-2# interviewer: (laughing) okay....so did you see the entire thing or did you just skip?
#00:20:05-7# respondent MLS: I saw the entire thing
#00:20:04-1# interviewer: from one end to another and...
#00:20:09-5# respondent MLS: bear in mind that I was supposed to study
#00:20:09-7# interviewer: alright, so 30 minutes was nothing uhmm...what was your initiate reaction after you saw the
video?
#00:20:19-4# respondent MLS: I, I think that my initial response was partly, as a communication student, admiration
because it was a really good product ehm....I was, I was captivated for the entire time, I was educated...ehhh I didn't...it
didn't feel like 30 minutes and, and ehhh...giving my absolute ehhh abscence of knowledge of that particular field, it
seemed at first point to be ehhh a very truthful story
#00:20:52-2# interviewer: so what do you mean it seemed at first point?
#00:20:54-8# respondent MLS: I, I, I mean...it was...it was somewhat Hollywood, wasn't it?
#00:21:00-8# interviewer: you need to describe what you mean by Hollywood
#00:21:02-5# respondent MLS: it was, it was very uhm....very focused on the pathos ehhh...very much hi look at this
poor kid, we want to save him and save people like him and...you know, basically trying to make people cry and riot
against this cruel, cruel world, it was definitely speaking to emotions and....however, I..I remember I wasn't sitting and
feeling this...emotional rape that you sometimes see in these videos where they ehhh...basically try to make you cry
with whatever tool they can and it's, it's...and I think that was what made it more truthful to me
#00:21:52-4# interviewer: so you were...both professionally and personally....?
#00:21:56-2# respondent MLS: I was personally affected by the, by the injustice of the video and I was, I was
professionally impressed by...basically, it was good work...it was good storytelling
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#00:22:07-2# interviewer: so if you should describe the video in just one word...what would that be?
#00:22:12-9# respondent MLS: one word?
#00:22:13-2# interviewer: yeah
#00:22:11-6# respondent MLS: (pause) admirable?
#00:22:15-4# interviewer: yeah...okay...so, you say you watched the entire video, can you remember...the video asks
you to do four things, at the end, do you remember which four?
#00:22:29-0# respondent MLS: I dunno if....four...I remember that you're supposed to order this Kony kit ehhhh...and
then on a particular day, you are supposed to put up Kony posters in your local city...(pause)...I dunno...there were two
more, uhhh I can't recall them...
#00:22:50-1# interviewer: Ehhh well I can tell you that it was...ehhh...
#00:22:53-7# respondent MLS: probably share it on Facebook or...
#00:22:53-8# interviewer: yeah that was one, then buy the kit as you said eh sign at a pledge at your local constituency
and eh sign up for donations or donate to the cause...ehm...so you shared the video as one of four...of the four?
#00:23:08-8# respondent MLS: yeah
#00:23:09-5# interviewer: alright
#00:23:08-0# respondent MLS: and, and, seriously considered ordering the kit
#00:23:14-0# interviewer: but?
#00:23:15-2# respondent MLS: (pause)...but I think that I still have a bit of criticism in me so I wanted to see what this
was actually about before ehh....before hanging up posters all over town
#00:23:31-7# interviewer: and how did you want to see what this was all about? Did you google or did you wait for
anyone else...?
#00:23:38-1# respondent MLS: well actually, I, I could see that this would become a pretty big issue because once I
saw it and, and, and I shared it...ehhh...within that time I think five or six friends had, had shared it and, and the share
that I made, it was shared by an additional five people or something like that...and liked by a lot of people uhm...or
some people...so, so, I guessed that...eh...newspapers would probably pick up on it and, and, and research it which they
did...and then I could see that...(pause) the organization which made this Kony video eh although I admire the Kony
video ehhh...despite Kony being...ehm...partly beaten already but they had some opinions about...ehhh...weapons
ehh...and, and that war is okay, which I do not share...eh we I, I do not want to be a tool in their organization
#00:24:48-3# interviewer: so where did you get these information? Did you...?
#00:24:42-9# respondent MLS: politiken.dk
#00:24:48-4# interviewer: so a newspaper
#00:24:52-3# respondent MLS: yeah
#00:24:53-6# interviewer: so you didn't google for yourself, for the organization after watching the video?
#00:24:56-7# respondent MLS: no
#00:24:55-3# interviewer: so you shared it before...
#00:24:59-3# respondent MLS: well yeah I googled it but I, I went in on it...but, but I was...that was basically just to see
if it existed
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#00:25:05-4# interviewer: so was that before or after you shared...the video?
#00:25:07-8# respondent MLS: that was after I shared
#00:25:08-5# interviewer: so you shared as the first thing and then you started...
#00:25:10-3# respondent MLS: yeah
#00:25:10-5# interviewer: do you remember attaching a comment on Facebook?
#00:25:16-8# respondent MLS: Ehh yeah I shared it (laughing) yeah. I actually shared it twice. Ehm the first time, it
was...I wrote see it...exclamation mark and shared it....and...then...it, it took me like 15 minutes to remember that you
cannot see it, you have watch it (laughing)
#00:25:33-5# interviewer: (laughing)
#00:25:36-4# respondent MLS: Ehmmm...and you know...
#00:25:40-3# interviewer: so you?
#00:25:40-3# respondent MLS: I had to go into Facebook, delete the post and then ehhhh...share it again you know with
the you know proper English comment (laughing)
#00:25:47-9# interviewer: alright (laughing) so ehm, we've already touched upon this, but what exactly, if you could
pinpoint anything, made you share the video?
#00:25:57-5# respondent MLS: the injustice of it all
#00:26:00-9# interviewer: so the cause?
#00:26:01-1# respondent MLS: yeah
#00:26:01-1# interviewer: so was that with ehh...because you...were..ehh...what is it called? Indignified as a person or
was it because you wanted people to know about it - you said that you were educated when you saw the video?
#00:26:15-7# respondent MLS: I w...yeah I wanted people to know about it
#00:26:16-7# interviewer: so you wanted to educate others as well
#00:26:17-9# respondent MLS: yeah
#00:26:20-7# interviewer: alright...ehm
#00:26:21-3# respondent MLS: and raise awareness of the cause
#00:26:20-2# interviewer: of the cause, because...
#00:26:24-5# respondent MLS: because, at that...because at the time where I shared it, I still believed that Kony was
big....and had this power and was a mass....a massive threat and just the, just the point that they are making in, in the
video that he eh used to be number on.... don't remember if it was Interpol or FBIs list of ehh...ehh...peo...most wanted
persons but...ehh whatever...but, but, but just that ehhh remark and that they can actually show us makes....makes the
video very truthful
#00:27:00-0# interviewer: so you shared the video and six other people shared from your link
#00:27:03-5# respondent MLS: I think, yeah
#00:27:05-4# interviewer: what does that tell you about your share
#00:27:09-6# respondent MLS: that it is valid
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#00:27:11-4# interviewer: that it is valid, alright...ehm...what would you like...to think about your friends, or what
would you like your friends, sorry ehhh, to say about you after sharing the video...being the link
#00:27:28-1# respondent MLS: a frontrunner would be nice
#00:27:30-9# interviewer: a frontrunner
#00:27:32-0# respondent MLS: yeah in, in
#00:27:32-0# interviewer: is that a good thing to be a frontrunner?
#00:27:35-2# respondent MLS: yeah! I think it's...yeah yeah, very much so
#00:27:34-7# interviewer: because...?
#00:27:38-9# respondent MLS: Ehmmm...because it shows knowledge, doesn't it?
#00:27:46-2# interviewer: you tell me
#00:27:48-0# respondent MLS: Ehmm..I've...I...yeah...I think that it shows knowledge, it, it shows being ahead, I mean
it shows that you, you know what's going...eh...so, both, both knowledge in the sense that you have a political
knowledge about the world and what's going on but also a knowledge about ehhh...general issues, for...philosophical
issues and what not
#00:28:08-2# interviewer: so did you also discuss it with friends and family afterwards?
#00:28:13-0# respondent MLS: Yeah...I did
#00:28:19-8# interviewer: and what did that discussion evolve around?
#00:28:19-8# respondent MLS: I think at that part, at that time...or not long before...ehm...there had been a case...where
ehmm...eh the trial had ended with, where there was this man who ran onto the field during ehm a qua..qualification
match, Denmark and was it Sweden, and tried to punch the judge, ehmm...and around that time the trial had ended and
he was sentenced to pay....I think it was around 1.2 million kroner, it, it was, he was sentenced to pay an amount that
there was not a chance in hell that he could pay it....and there was a lot of people who, who shared on Facebook that
ehhh some ss....sense about somebody who rapes...I think it was...children was supposed to pay...100.000, I am just
saying out numbers just to illustrate the point, was, was...was saying out this and, and then that he was supposed to pay
1.2 million, how is that fair?....ehm and I had a big discussion with my mom because she shared it, and I....I think it's
like...ehmm it's like ehm...ehmm...sammenligne
#00:29:35-7# interviewer: compare?
#00:29:36-2# respondent MLS: comparing apples and oranges, you, you cannot do...so when I shared the Kony video
(laughing) she was like, how can you share that and that's okay when I can't share this....ehhh which led to eh, to a
friendly discussion about the Kony and the validity of the case...I think she actually shared it afterwards
#00:29:59-9# interviewer: so it wasn't, it was more about...
#00:30:03-2# respondent MLS: it was...well yeah, it was…then I had it with friends and such but it was more about the
injustice and how come we haven't heard about him?
#00:30:10-2# interviewer: so that was the main points?
#00:30:12-9# respondent MLS: yeah
#00:30:12-9# interviewer: alright, so the...this Kony video had a couple of follow up videos, have you seen any of
those?
#00:30:19-4# respondent MLS: no
#00:30:20-4# interviewer: no, how come not?....you don't weren't aware or...

Appendices

#00:30:28-2# respondent MLS: I weren't aware
#00:30:28-2# interviewer: you didn't click on the link when you saw them?
#00:30:28-3# respondent MLS: on the link?
#00:30:31-5# interviewer: I mean, you haven't seen...
#00:30:35-0# respondent MLS: no, I, I haven't seen them being shared or...didn't notice them ehmmm...after, after
everybody shared the Kony video, there was a huge media attention towards it and ehhh....I wouldn't say the
organization behind was miscredited but...it, it raised some questions about the validity...and about the benefit of the
Kony video and I think that made me lose interest
#00:31:08-5# interviewer: in the whole cause or just....?
#00:31:08-5# respondent MLS: not in the cause, the film, because I still, I still believe, I still think it was fair enough of
me to share it, and I think it was a good thing bec, because we're still as a....he may...even though he is not that
dangerous, that influential, he is still a criminal and, and should be caught ehh, we can argue...a lot whether or not we
should use ehhh...the funds to catch him or there may be something worse out there right we should limit....ehmm...
#00:31:40-5# interviewer: so if I tell now that one of the second videos ehmm...focused more, less on Kony, but more
on the rebuilding of the victims, eh can you say, the victims' local society
#00:31:56-1# respondent MLS: I would be for that
#00:31:56-1# interviewer: even though you don't support the organization as such?
#00:32:00-0# respondent MLS: I still support the organization, what they do, but its just that they have some values
which I don't share...I share the fact that they try to save these, these children, especially what you are telling me
that...that they are actually focusing a lot of attention on rebuilding these children and the society around the...around
these children
#00:32:21-8# interviewer: so ehm...you mentioned before that, that the organization sort of encourages people to go out
an cover up the their cities with posters, did you participate in that event?
#00:32:33-3# respondent MLS: no....I saw it, I saw a few posters but... very few...here in Aarhus
#00:32:40-3# interviewer: after the event, yeah
#00:32:43-4# respondent MLS: Ehhhhh I forgot when the event was supposed to be, I just passed a poster one day and
thought, oh well...it's a Kony poster (laughing)
#00:32:51-8# interviewer: they've been here (laughing) ...alright so, how come you didn't seek out information, you said
you were close or considering buying the action kit, but you didn't?
#00:33:03-0# respondent MLS: that was because of the whole media attention and the...ehmm...(pause) and, and, and I
think the general perception that this case was, was good but...perhaps not the best one to engage in, it's actually a quite
bad argument because I didn't participate in any other or...other event...
#00:33:29-9# interviewer: so ehmm if ehh...I'm gonna see here...ehm...we've already touched a bit upon it, but did your
engagement end after sharing the video, can you just briefly elaborate?
#00:33:42-3# respondent MLS: I think it's the same reasons, as I said in the first question...that..eh...I lost interest and I
prioritized my time differently
#00:33:58-7# interviewer: do you feel that, after sharing the video, that you've helped Kony's victims?
#00:34:00-7# respondent MLS: (pause)...not really no
#00:34:07-7# interviewer: not really
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#00:34:07-7# respondent MLS: eh, eh, yeah a little bit at some point about raising knowledge....ehm...
#00:34:13-0# interviewer: so what about helping catching Kony? Have you helped...with that cause?
#00:34:20-5# respondent MLS: I hope I've helped, I've helped the victims more
#00:34:24-1# interviewer: the victims, why the victims?
#00:34:23-7# respondent MLS: they are just the important ones, aren't they? I mean...if Kony was, was powerful and
were still doing what he has done ehm destroying childrens' life then I would....then I would probably hope that I, that
I...helped capturing Kony ehm...but at this point, however, it would seem that he has lost power and he's not even...in
the country he was in before, which I can't remember what, which country....? (laughing)
#00:34:57-5# interviewer: I think it was Uganda
#00:35:00-7# respondent MLS: Yeah
#00:35:00-7# interviewer: well maybe
#00:35:01-8# respondent MLS: ehmmm well yeah, I hope that children are being taken care of
#00:35:06-5# interviewer: so ehmm you...said before that activism for you was ehmm speaking out, sharing a
cause...ehm...educating people as well, so do you think you've been an activist in this regard? If you think...
#00:35:28-2# respondent MLS: in the Kony regard or in general?
#00:35:25-9# interviewer: oh yeah, no, in the Kony regard....or in relation to that?
#00:35:33-0# respondent MLS: (pause) you know, on the one hand, this whole Kony thing wouldn't be if it weren't for
the people who shared the video....but..I'm a smm....tiny dot in this, and I don't think that dot is big enough to be called
an activist
#00:35:50-5# interviewer: so you are not...?
#00:35:51-8# respondent MLS: I am a part of an activist network, maybe
#00:35:55-7# interviewer: so would you say that you were part of a Kony movement?
#00:35:56-3# respondent MLS: (pause) I'm a very, very, very, small part of a Kony movement
#00:36:00-9# interviewer: what would it take for you to be part of that movement?
#00:36:04-7# respondent MLS: engaging more
#00:36:05-9# interviewer: so you should've?
#00:36:08-1# respondent MLS: I should've ordered the Kony kit, I should have put, put up.... I should have been ehh a
contact person for my area ehhh....and I should have continued...eh sharing...the...stuff about Kony
#00:36:24-7# interviewer: so if you think back now, would you say that you would still share the video if you saw it
today? even though you are aware of the criticism and media attention?
#00:36:34-9# respondent MLS: (long pause) yes I probably would...
#00:36:42-3# interviewer: but with another comment (laughing)
#00:36:42-3# respondent MLS: (laughing) with another comment
#00:36:44-0# interviewer: with the right comment, well I think that is kinda it...ehhh....so thank you very much
#00:36:51-4# respondent MLS: you are very welcome
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B5. Interview with EDH
#00:00:00-2# interviewer: Alright, so let's begin...eh first of all I would you to tell you a bit about your media use,
so...can you just briefly tell me what social media platforms you are a member of?
#00:00:06-6# respondent EDH: I'm a member of ehh YouTube, Twitter and Facebook
#00:00:17-1# interviewer: and Facebook
#00:00:18-8# respondent EDH: yeah
#00:00:18-8# interviewer: and Facebook is your primary?
#00:00:19-5# respondent EDH: actually I think it's a little bit of both, 50 percent eh Twitter, 50 percent eh Facebook,
because you can connect those two so eveything you say on Twitter comes to your Facebook profile
#00:00:31-2# interviewer: so which one do you update on the most?
#00:00:34-9# respondent EDH: ehm Facebook
#00:00:36-6# interviewer: on Facebook, okay..so how often do you check Facebook?
#00:00:39-6# respondent EDH: too often
#00:00:41-4# interviewer: too often (laughing)
#00:00:42-9# respondent EDH: Eh yeah, it's about...I think...once in...in...each hour, I think, and...and that is pretty
much but...I've heard that people...do it a lot more than I do, so
#00:00:57-6# interviewer: so in which situations do you mostly check Facebook?
#00:00:59-2# respondent EDH: Ehm....(pause)..in most cases it's just when I am coming home from school, just to
check if there are any updates from our class, so...because, I don't really get everything my teacher says all the time, so
we have this eh...with this profile or this page only for us the students in the class and they upload a lot of things that I
don't get and ehm...and notes and stuff like that and that's primarily what I use it for...and of course there is...there is
afterparties, we take pictures and stuff like that but mostly it is school related and ehm...and ehm, when I am off in my
freetime, it's, it's, it is mostly school related but, but it, it al...it's always like you, you just don't check your school
things, when you are there you check everything, you check your, your eh friends' updates as well but you just can't
help it when you are there you go check for your school things, you tend to, to look, look at
#00:02:07-2# interviewer: so you...
#00:02:06-7# respondent EDH: a lot, lots of other things
#00:02:08-5# interviewer: so you use it for academic purposes
#00:02:09-5# respondent EDH: yeah
#00:02:09-5# interviewer: for your studies
#00:02:09-5# respondent EDH: yeah
#00:02:09-7# interviewer: but also for keeping up with friends
#00:02:11-9# respondent EDH: yeah
#00:02:10-1# interviewer: okay..so ehm, what were the main reasons why you joined Facebook?
#00:02:17-8# respondent EDH: Ehm...(pause)...and that time it was in 2008... and eh it was in November, I think, I
think, and I was eh...I was very much against it in the beginning but everyone else got it and I felt like..I was sort of
being pressured to do it and then, this pressure it, I, I, I felt like I was forced to do it because everyone else did it and it
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was the only way to keep up with eh what my friends was doing and eh...and at the you know with the...ehh...what's it
called, the activities and stuff like that...ehm...that was the only way to, yeah, keep, keep up with those things
#00:02:58-4# interviewer: so why were you against it?
#00:03:00-9# respondent EDH: I was against it because...at the time there was a lot about that they were stalking you
and Fa, Facebook they got all your information and kept them and of course they, they do keep them, everything you
attach or upload on Facebook, they have the authority to use that, but...eh...I was just, just, also because my parents said
that it was a bad idea and you didn't know what to...to think, maybe you would turn up naked on Facebook sometime,
you know (laughing)
#00:03:29-7# interviewer: (laughing)
#00:03:29-7# respondent EDH: yeah it not...stuff like that, so ehm, so, but, but, ehm I just got very...that, that when I
got on I think that..I, I did so that only my friends could see what I was doing and I got very much into it, how to...to, to
be private...even though it is…
#00:03:46-8# interviewer: so now you feel comfortable?
#00:03:47-7# respondent EDH: I feel comfortable, but now yeah
#00:03:51-2# interviewer: But ehm, so...when you update something on Facebook, do you put any thought into...what
you?
#00:03:58-0# respondent EDH: yeah a lot of thought because I have a lot of friends on Facebook that is..that...they
aren't really my friend they are more like...you have like for example my,my eh, my boss..at my job and ehh...I couldn't
just say that if let's say if I am sitting at the computer and I am updating something..would never that ehm...that...oh my
God my job sucks, sucks and stuff like that because I know that there are a lot of people out there who is reading my,
my Facebook page and ehm...and of course I could set it as those...the persons that I don't want to, to know this, I could
just say that they shouldn't know this update but, but...I just tend to, instead of doing that, everytime I, I...say something
on Facebook I think about, is that something I would say face-to-face
#00:04:50-7# interviewer: okay
#00:04:51-6# respondent EDH: yeah
#00:04:52-6# interviewer: so when you post something on Facebook, is it important for you that people respond?
#00:04:57-0# respondent EDH: (pause)
#00:05:00-2# interviewer: comment or..?
#00:05:00-9# respondent EDH: I think, I think...when I, when they don't respond I sometimes, I get, I get frustrated, or
not frustrated that's not the right ehhh word, I get ehmm...disappointed...because I know there's a lot of people who
reads my status updates and then...for example if I'm til a competition ehrhm and I...I say something on Facebook,
people...tend to comment or...tend to like it or...but, but if there's no one who...does that ehm...I would, I would get
disappointed, very much...but, but, but sometimes when it's just things that...is...isn't important like...daily things or
something that is irritating me or, I don't really care if anyone...ehm anyone eh says or comments or likes it because I
know they read it
#00:05:50-2# interviewer: so when you ehm...if people were to look at your ehm...Facebook eh profile and they didn't
know you, how would you like them to describe you as a person? If they look from the outside?
#00:06:03-2# respondent EDH: ehmm...(pause)...as a healthy man who...does a lot of sports and is very active and
ehm...and they should know that I am...that I like being with kids and eh, and...like I am reading..or becoming a teacher,
those things I would like them to know but there's a lot of things that I, I also didn't want them to, to know, so that is the
reason why I set the...eh...the information...or the, the...
#00:06:34-5# interviewer: privacy setting?
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#00:06:35-0# respondent EDH: installation, yeah to privacy...
#00:06:38-5# interviewer: okay
#00:06:38-5# respondent EDH: only for my friends, yeah
#00:06:38-4# interviewer: so ehm...how would you like them to think what kind of person you are? you say you want to
be seen as...?
#00:06:45-8# respondent EDH: I want to be seen as this active person who does a lot of things and I think I will get into
that...in terms of the Kony film also but, but I, I want to be seen as something, someone who is, who is...an active
member of the society, I want to be looked at as a good person, not like the perfect person but as a good person
who...put a lot of mind into what he's doing and ehh...and...but, but still...it gets, that is one of the things that frustrate
me on Facebook...because, you have to...be..you have to look like this perfect human being...and everyone is trying
to..eh be their best on facebook and sometimes, I think it...it, it's just getting too much...I don't say or make a status
update each time I have been out for running, some people, every time they have been out for running or you know like
bicycle for ten, ten kilomr...kilometres or something like that, they post it on Facebook because they want people to
know that they are active and, and that they are healthy...but if I were to do that, I would simply update...every day and
that, people would get bored of me so that is one thing I don't get for Facebook...I think I'm getting far too much away
from...
#00:08:01-2# interviewer: no, no, no it's fine, just please...anything...ehm...just say what's on your mind...so ehm, you
say ehh a healthy person who does a lot of things and is ehmmm....attached to the community and does a lot for the
community
#00:08:13-6# respondent EDH: yeah
#00:08:14-5# interviewer: so, are you that person?
#00:08:14-4# respondent EDH: I think I am and...that is a good question because sometimes you can sort of cheat
yourself into thinking that you are..but in, in the real world you aren't...so....I think you have to, you have to, sort
of...ehm...look at yourself and...just try to, to, to...and that is very important of Facebook that eh, when you say
something on Facebook that you can connect with the things you say on Facebook to the real you...ehmm...because if
you can't it's just like, as I mentioned before, you're trying be something you aren't and I don't really respect that,
ehmm...so.. I, I can see a lot of myself in the pictures I am in in my Facebook so it's like a part of me now, yeah
something like that
#00:09:06-2# interviewer: well that was the first round of questions, I don't know if you want a sip of water or
anything?
#00:09:08-3# respondent EDH: Thank you
#00:09:12-3# interviewer: (laughing) the next eh the second round is about your eh relationship to activism and it, some
of the questions are very broad so just...just tell me what's on your mind
#00:09:23-6# respondent EDH: yeah
#00:09:25-3# interviewer: okay, so first of all, eh would you characterize yourself an activist?
#00:09:29-8# respondent EDH: (pause) ummm....no, I wouldn't
#00:09:35-3# interviewer: why not?
#00:09:36-8# respondent EDH: Well because, I...I....I only eh...do these things because...I am not paying any time to it,
like Kony for example...you, you...you wouldn't have to anything really just...you just have to post this..and that I'm
doing very lot but, but..but ehh..but I wouldn't describe that as...being an activist, I think...
#00:10:02-1# interviewer: so what, what...what is an activist?
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#00:10:04-0# respondent EDH: I think it is someone who, who...out here in the real world, does active, actively eh...put
eh...some time and effort into eh spreading eh a eh a word or...or...like if you join ehm...an...eh an activity group or
something like that but when you are like me, when you, you don't....I pay, what do I pay, I pay...200 half a year to
Unicef and that's what I'm doing, that's not very hard for me...I...
#00:10:40-9# interviewer: so why that organization?
#00:10:41-8# respondent EDH: ehmm because...I just...ehm...my...the thing is...I think, it has something to do with my
parents because they do it, and they told me that this organization was...good organization, not that...Red Cross or
something like that isn't but....I just felt like yeah my parents told me so and eh, and...so that's....
#00:11:01-9# interviewer: so do you feel good about knowing that you donate...to this organization?
#00:11:03-5# respondent EDH: I feel eh I feel, I feel sure....I feel sure that they arrive the place, the money, because I
think I heard...things from Red Cross that they didn't really get to...to the people who we sent the money to...of course
some of them did but the is a lot of money who were actually used to transport the money down there while Red Cross
they make sure that, that somebody told us that...the money you give will all, 100 percent of them, will arrive at the
right place so that's...
#00:11:36-8# interviewer: so it is very important for you that the organizations deliver on their...messages?
#00:11:40-3# respondent EDH: yeah, yeah
#00:11:40-3# interviewer: okay...so whenever there's a charity TV show or...eh…a door collector, do you donate
money?
#00:11:47-7# respondent EDH: rarely ehm...because I feel, I feel like, you're, you're pressured to, to do it...I don't
wanna eh...I never give money to those who come ask f....come to me and ask for it, never, and that's...I don't see
myself as a bad person because of that, I just don't, I wanna give the money because I...eh feel like giving them...I don't
wanna give them because a television show shows some pictures of a child....which of course is very, very sad and...but,
but I don't want to feel pressured to give any money...I want people give money, including myself, because...you, you
really want to do it
#00:12:25-4# interviewer: so why donate 200 kr. to Unicef monthly, I think you said?
#00:12:27-6# respondent EDH: eh actually just half a year
#00:12:28-6# interviewer: half a year, so why do that and not...maybe go out once a year and collect money for them
or...?
#00:12:37-5# respondent EDH: I've actually thought about it but...but, it's just...time..
#00:12:40-9# interviewer: time
#00:12:41-9# respondent EDH: I say to myself, you don't have time...of course, I have time if I want to, if I really want
to but...ehm...but...you just, it's like...I also want to be a donor but I haven't...done it...I haven't...said or accepted the,
you know, I haven't signed a paper or so...even though I want to, you don't do it and I think there's a lot of people who,
who thinks like that...they want to do it but they don't do it when...it, it...
#00:13:13-6# interviewer: so everyday life...
#00:13:15-4# respondent EDH: yeah
#00:13:15-4# interviewer: it's...here but the rest of them is out there?
#00:13:18-8# respondent EDH: yeah
#00:13:16-9# interviewer: okay...ehm, so have you ever actively engaged in activism like demonstrations or protests?
#00:13:25-0# respondent EDH: yeah ehmm...
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#00:13:27-0# interviewer: can you elaborate?
#00:13:27-6# respondent EDH: yeah, last, last year ehm...you know with the SU, the system we have here...and
ehm...we were at....Rådhuspladsen, and ehm...(pause)...I, I was there and the police was there but I got a little frightened
because of them so I was in the background but, but people just continued you know to, to, to get closer and closer to,
to, to....Rådhuspladsen and ehm...I'm like this person who I think it's good but when the police says...stop, I stop...so I
don't really, I am not one of the ones who throws rock, you know...but I'm very much into the fact that...or...into the
right we have to eh demonstrate and I think it is good that people demonstrate and, and show...that they're...you
know...they're not agreeing with a solution so, and also with the, what do you call...pædagoger?
#00:14:27-5# interviewer: yeah well I get the...
#00:14:29-5# respondent EDH: yeah you know, I am a teacher or, I, I am, will become a teacher, so I was, I was very
much into that, that demonstration as well and we were about...25.000 I think..also at Rådhuspladsen so....this...I have,
have been to two or three demonstrations I think
#00:14:48-3# interviewer: so these demonstrations, are those something you hear about and then go for yourself or do
you arrange with other people who feel the same?
#00:14:53-8# respondent EDH: I don't arrange them myself but I hear about them...I hear about them and I just join
them...and mostly because some of my friends joins ehm and because sometimes there is music groups and you know
like underground music groups that I want to hear, they are joining as well and then they put on a, a little concert
#00:15:15-9# interviewer: so you see it as more of an event?
#00:15:16-1# respondent EDH: it is an event I think any demonstration is some kind of an event and you just have to
make the best out of it...of course you have, you have ehhh a very serious situation but...you have to, you have to...look
at the bright side of this serious situation and you can do that by putting up events ehm...and you also get people who is
in the middle, who thinks that okay I won't be here at this demonstration because it's, it's not...it's, it hasn't anything to
do with me but...but when you put up events, you can, you know, like, sort of, get people out on the streets even though
don't really..want to demonstrate, they want to be there because of an con...concert
#00:15:59-2# interviewer: mmm okay
#00:15:59-2# respondent EDH: yeah
#00:15:59-2# interviewer: so ehm...in your own words, how would you characterize the Third World?
#00:16:06-7# respondent EDH: the Third world
#00:16:06-7# interviewer: yeah we are skipping a bit...now
#00:16:06-7# respondent EDH: okay
#00:16:07-5# interviewer: to a different...
#00:16:09-1# respondent EDH: the third world...as in...you know, Africa and or...?
#00:16:10-8# interviewer: just yeah well yeah
#00:16:13-8# respondent EDH: I think...the first...the country that comes to me ehh when you say that is...eh...is eh
Haiti...right now you don't hear about Haiti any, anymore eh because it's not...interesting...people don't wanna hear
about it
#00:16:27-8# interviewer: what do you mean it is not interesting?
#00:16:27-8# respondent EDH: it's not interesting for the media to show it anymore because we, we have seen so many
pictures from there, we know what has happened...and ehm...so...we move on to the next eh, eh big thing...but they are
still suffering, they are still having trouble and eh the building aren't eh, eh, eh they, they don't create new buildings,
they can't afford it..it's not like in Japan where you have this, where you have this eh tsunami, you have the earthquake -
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right now they are building up a lot of things because they have the money to it...but...but, but here you don't really hear
about it, and I think it is a living nightmare down there
#00:17:05-0# interviewer: so what would you say were the main issues for...the third world as in Africa, Haiti..
#00:17:13-0# respondent EDH: yeah
#00:17:13-0# interviewer: these places
#00:17:11-6# respondent EDH: I think...I think...
#00:17:16-1# interviewer: main problems
#00:17:17-5# respondent EDH: yeah...ehhh the water supplies...they aren't ehm...they are not, you know...eh
clean...they can't get to clean water and that is the most important thing for a human being, that is clean water and,
and...and they don't have real...they don't have, in Haiti, they don't...they can't sell anything, they don't have any money,
they don't have any income ehm...so just, it's just standing still and...I think...if they had water, that would be the first,
that would be the main that they, they need to survive and to, to pull of the country because...with water you get a
healthy society and with a healthier society you can, you can start going to job and have a normal daily life..but food of
course is, is also very much...
#00:18:08-5# interviewer: so when you think about this, what images pops into you head? If you should describe if
you...if I say Africa, for example, or Haiti....what images do you see?
#00:18:17-0# respondent EDH: Ehrm...in some part of Africa, the images that I see is of course the images....that is
shown on television that we see of hungry, starving children...and...no schools, no water supplies, no food, and
ehm...and...and problems with, with diseases and so...
#00:18:41-0# interviewer: so, if I...the next question might be a bit difficult, people have had problems, erhm... but who
do you say, who would you say is responsible for the wellbeing....of the Third world?...do we have any responsibility
here…in the Western World?
#00:18:59-3# respondent EDH: (pause)...yes...I will just think about how to elaborate that
#00:19:02-5# interviewer: mmm
#00:19:02-5# respondent EDH: but I think...ehm...we have an obligation to...make sure that they get...the supplies that
they need...and eh...we, we..I think...what we have done wrong..here in the Western world is that we send all of these
money for them to buy water, to buy these supplies but...instead I think...of course we should do that in, in case of
emergency...but, I also think that we should make sure that they get education, we should send...we shouldn't just send
money and I think, I, I know we are not just sending money, we are also sending people to help them by education but I
don't think we do that enough and ehm...ehmm...
#00:19:49-8# interviewer: so you are saying that we...as a Western World, because we have more resources, have an
obligation to help the Third world?
#00:19:57-8# respondent EDH: yes
#00:19:58-4# interviewer: okay...and do you feel that you can participate in that? Do you feel that you can help?..the
Third World?
#00:20:03-8# respondent EDH: I think by paying my taxes...I think that we should...I think...we're helping and I believe
I am helping by doing that but I think the tax rate should be higher because we could pay more to ehmm...to what's it
called?
#00:20:27-0# interviewer: foreign aid?
#00:20:27-0# respondent EDH: yeah
#00:20:26-5# interviewer: ulandsbistand
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#00:20:26-5# respondent EDH: ja præcis...yeah exactly so... I think that should be raised, that would be a good thing
and that way we could help more
#00:20:36-1# interviewer: so what in your daily life - how can you?
#00:20:38-5# respondent EDH: in my daily life I don't really think about that and, and...and that's...I generally never
think about that....I'm very bad at these things, I take long baths (laughing)
#00:20:49-6# interviewer: (laughing)
#00:20:49-6# respondent EDH: and I do all of these things, you know, and I know it's wrong, sometimes I take...the car
just to drive...one kilometer, I know I could walk that or could bicyc...cycle that but...but I am not doing it and
ehmm...you know, we, we tend to look ourself, to look at ourselves as, as good...people when, when we...participate in,
in all these...things...like...we're going to see all these things and to help people but actually we are actually cheating
ourselves to thinking that we are helping but we are not...and I think that you have to collect, collectively or kollektivt hvordan siger man det?
#00:21:30-9# interviewer: collectively, yeah
#00:21:32-4# respondent EDH: yeah you have to collectively...help...or to, to give something to help because..there are
so many pro...problems and one man cannot help, you have to stand together and you could do that by raising the
foreign taxes
#00:21:50-0# interviewer: so you are saying that giving is the way of helping?
#00:21:52-0# respondent EDH: yeah
#00:21:53-0# interviewer: so what about doing? is that a way of helping as well?
#00:21:58-1# respondent EDH: yeah it is but I think by giving you're doing...that's my....
#00:22:01-7# interviewer: oh yeah
#00:22:00-0# respondent EDH:...ehm...opinion but...we're not giving enough, and by that I mean we are not doing
enough and ehm...some people are doing a lot like...a have a friend right now who is down in Zambia helping people in
school...and I think that is...so fantastic that we have people, ordinary people, who just...do that...
#00:22:25-8# interviewer: mmm
#00:22:26-8# respondent EDH: but for me that is not an option...in my head it's not an option to do that, to just travel...a
lot of miles, you know, and just...and just help so...and I don't really see the perspective in helping by, by...not buying
bottles of water, you know, but...so, so I don't really think that I am helping very much but I would like to think
so...does that make sense?
#00:22:52-8# interviewer: would you like to do more? If you had the time?
#00:22:56-6# respondent EDH: if I had the time, of course...but I don't think I have the time...I HAVE the time, but I
don't THINK I have...you know?
#00:23:02-7# interviewer: Okay like that, I get it (laughing)
#00:23:04-2# respondent EDH: yeah
#00:23:05-2# interviewer: well we are on to the third round actually, already, ehm....yeah if you want some water, I
think I'll take some too...erhm...the third round is gonna be more specific, it's gonna be less of world problems and more
on ehm... your specific relationship eh with the Kony video
#00:23:21-8# respondent EDH: mmm
#00:23:21-8# interviewer: mmm (noise) sorry...so first of all, do you remember some of the main points of the video?
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#00:23:30-3# respondent EDH: no
#00:23:31-1# interviewer: no
#00:23:32-4# respondent EDH: I have to..say that...I, I remember...what...I remember Kony...I didn't really....I saw the
video but I didn't really pay any attention to it...I knew about Kony and I knew about the fact that he was using all
these...I, I, I...childs...eh..to, to soldiers, you know, and that he, he was a part of a gang who sold drugs and stuff like
that and ehm...but the exact video, I don't remember a lot of, of it...I've only seen it once, I think and that was the time
that I posted it on Facebook
#00:24:06-1# interviewer: so ehm, do you remember when and how...you first heard about Kony?
#00:24:09-5# respondent EDH: yeah that was by, also on Facebook...I saw a friend who eh...a lot of my friends posted
this and ehm...and...that was also the main reason why I posted it, I thought that...heh...by not posting, I would look ehm
as if...I didn't care and ehm...again, I felt, I felt like I wanted to do it otherwise I wouldn't have done it but I also felt
kind of....ehm...pressured, forced to do it because everyone else did it - and if you do it you...you...you seemed like this
person who didn't care and I didn't want to be that person so...that is also the mai...one of the main reason why I....
#00:24:54-7# interviewer: so this friend that you...you said more...than one friend shared it
#00:24:58-2# respondent EDH: yeah, yeah
#00:24:58-2# interviewer: so why did you click on that friend's and not some of the others'? I mean did you see the
video being shared and suddenly you see this friend post it and then you click on his or her link?
#00:25:09-5# respondent EDH: okay ehm...no I, I don't think it was like that...I just...everyone shared it, so I thought I
had to see this video because....everyone has seen it and is talking about it...so it was just...ehm random that this friend
of mine posted it and I watched her upload
#00:25:31-7# interviewer: okay, so ehh...did you see the entire video?
#00:25:34-4# respondent EDH: I saw the entire video at the time yeah
#00:25:38-5# interviewer: yeah, ehmmm...can you describe what you were doing and where you were when you shared
the video? or watched the video?
#00:25:46-8# respondent EDH: I remember that I was back home and ehmm... I was just, just sitting in my room
and...doing nothing really ehmm....so that is the only thing I remember...so, I, I, I can't remember exactly what I was
doing
#00:26:04-8# interviewer: no, no that's...that's perfect....ehm... what was your initiate reaction after watching the video?
Do you remember?
#00:26:11-8# respondent EDH: ehhh....yeah and ehm...the funny thing was that I didn't post it...right after I watched it
myself...some, some time went by, I was thinking about...I, I thought....the first thing I thought about
was...ehm...the...the, that, that...the world is evil, some people who are just evil...and then, I thought about..how eh...this
guy called Kony, how...how he could be on the run for such a long time...and how he had managed that, that this
was....much more than him...it was a big organization, you have to have a big organization to be on the run for so, such
a long time so...ehm...the main thing I thought about was that, that he, he was still out there, that he wasn't captured,
that this wasn't a Hollywood movie....and this was real
#00:27:09-7# interviewer: so why didn't you share it...right after watching it? why did you wait?
#00:27:11-2# respondent EDH: because, as I mentioned before, I....I, I, I felt like I was s....sort of pressured to do it or
forced to do it so it was kind of this...ehm....I have this...I didn't wanna do it because I didn't want to be like everyone
else and ehm...but then when I though again, I thought to myself, would I...do this even though my friends hadn't done
it, so, so, and I came to my, I thought that...yes I would do it
#00:27:42-9# interviewer: so you thought more about the cause?
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#00:27:43-6# respondent EDH: yeah
#00:27:43-5# interviewer: okay...ehm...so...if you...you don't remember the video as w...good ehm...but if you should
describe the video in one word, what you would you say it would be?
#00:27:56-3# respondent EDH: ehm...frightening…that's...that's the first word that comes to my mind, frightening
#00:28:00-9# interviewer: in what sense?
#00:28:02-5# respondent EDH: in the sense that this is real, that this is reality or real...it's not something that is just put
up and that...that the world sometimes can be frightening but, but we have to, to stand together....I know it sounds like
heroic but...but it's the truth...you only get these people if you stand together and ehh...yeah
#00:28:26-4# interviewer: so eh, do you remember what the video encourages you to do?
#00:28:28-8# respondent EDH: ehm...I remember that I felt like it wanted me to post this...after watching it, I felt
like...they want me to post it, share it, so everyone else can see it...and eh....but then...then I did it, do you know? And
ehm...
#00:28:44-1# interviewer: did you do anything else? did you google the organization or...?
#00:28:49-1# respondent EDH: no
#00:28:49-1# interviewer: research anything?
#00:28:51-0# respondent EDH: and, and that is also what I mean about me not being an activist....I did nothing else! I
just posted this on Facebook and, and that, that's it...if I wanted be or describe myself as an activist ehh...ehh..I, I, I
think I would have done a lot more and ehm...and joined groups and stuff like that...participating in things but I didn't, I
just posted this because I thought...this was a good cause and it took no time for me at all, so why not, you know?
ehmmm
#00:29:19-8# interviewer: mmm
#00:29:20-9# respondent EDH: yeah
#00:29:21-9# interviewer: so ehm...so when you shared it on Facebook, do you remember if you attached a comment?
#00:29:26-1# respondent EDH: yeah I did
#00:29:28-8# interviewer: do you remember what it said?
#00:29:29-2# respondent EDH:....(pause) I can find out and send it to you?
#00:29:33-3# interviewer: no that's....
#00:29:35-1# respondent EDH: I can't remember it
#00:29:37-8# interviewer: if you had....
#00:29:36-0# respondent EDH: but I know it was something like eh...check, not check this out but, but in Danish it was
like....ehm...you have...you have to see this...this is, this is really frightening or something like that but I can't remember
the exact words
#00:29:51-6# interviewer: okay that's perfect...uhm...we've already talked about it, but what made you share the video, I
mean, what did it make you feel? So you've shared it? except for frightening
#00:30:07-6# respondent EDH: (pause) I didn't really feel anything more than that...I just felt that...by doing this, you
could help and it wouldn't cost you anything it...w....wouldn't take a long time and ehhh...and I no excuse or whatsoever
not to do it...and I agreed on what the video said and they....you know, so...that was reason why I did it
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#00:30:33-7# interviewer: so when you share this video, what do you want your friends to think about you as a person?
When they see that you share it on Facebook?
#00:30:43-8# respondent EDH: yeah that was one of the things I thought about - am I doing this because I want to look
like a good guy or am I doing it because I truly want to help this cause...and then, by the time that I finally uploaded it,
I, I didn't really care what people thought about me because I only did it because I actually felt like this cause was a
good cause and ehm...so, I didn't do it because I wanted someone to see me and I didn't really think about
that...umm...after...I...I haven't done it...but before I did it, I thought, am I doing because I want to, you know? like if I
want to do this for myself or am I doing it because of the cause....and for a lot of people it would be a little bit of both
and I also think I did it a bit, a little bit of both, but mostly...and that is the important thing, mostly because of the
cause...because I think that each time you upload something on Facebook, on social...media...you are....doing it...not
just to....because of...the cause...you are also doing it because you want to look good, and everyone who says that they
only doing this because of the cause, I think they are lying to themselves, because when you look at very rich people,
when they donate ehhh...money, they also get their names heard because of it...and a lot of this is, is also about the
name and knowing that this person, oh he's a good person
#00:32:09-8# interviewer: like it is personal branding
#00:32:11-9# respondent EDH: yeah
#00:32:12-7# interviewer: yeah okay...so have you discussed the video with friends and family?
#00:32:17-4# respondent EDH: yeah friends...
#00:32:19-4# interviewer: friends
#00:32:20-8# respondent EDH: at school, ehmm...
#00:32:24-4# interviewer: in what sense did you discuss it?
#00:32:24-6# respondent EDH: I just discussed, not about the video...but about Kony and what he had done, I wasn't
not very much into him...and what he had done, I didn't really knew that before I watched the video but ehm...but, then I
talked to, to, to some, to some friends about what their reaction was to Kony and they told me about him and stuff like
that but it didn't really have anything to do with ehh...
#00:32:50-2# interviewer: the video
#00:32:50-2# respondent EDH: the video
#00:32:52-9# interviewer: the video had a couple of eh follow up videos - have you watched any of those?
#00:32:57-3# respondent EDH: no, I only watched the one
#00:33:00-3# interviewer: the one
#00:33:00-3# respondent EDH: yeah
#00:33:00-3# interviewer: and the organization behind the video also arranged for something called Cover the Night,
did you...?
#00:33:07-0# respondent EDH: I've never heard before now
#00:33:08-4# interviewer: never?
#00:33:09-6# respondent EDH: so I don't have to ask if you participated...so I can tell you that Cover the Night was
ehm an event taking place all over the world so every local city would ehm...meet up and put up posters of
Kony...around
#00:33:25-3# respondent EDH: mmm
#00:33:25-3# interviewer: the cities...ehm…in order to make him famous, to spread awareness
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#00:33:28-8# respondent EDH: yeah
#00:33:28-8# interviewer: what do you think about an event like that?
#00:33:31-3# respondent EDH: I think it's good that people want to do that and ehm..by that making him infamous, you
know
#00:33:38-8# interviewer: mm
#00:33:39-6# respondent EDH: like...(pause)
#00:33:42-7# interviewer: if you had heard about it, would you have....gone?
#00:33:43-8# respondent EDH: no
#00:33:46-7# interviewer: why not?
#00:33:48-4# respondent EDH: ehm...(long pause)...because...I would be afraid that (laughing) the posters that I posted
would be posted on things that they shouldn't and, and that I caught for doing something illegal....so....and that is also
something to do with like me, I'm, I'm very frightened for everything that is illegal and against the law and...just the
small things, just like posting a poster somewhere on the wall...where you shouldn't do it...I get, I don't wanna do that...I
respect people, other people, that they do that and I think it's cool but ehhh...I don't want to do those things, so...that
would be the main reason for not doing it and of course, I would say to myself that I didn't have time for it, you know
#00:34:40-0# interviewer: so why...after sharing the video
#00:34:45-8# respondent EDH: yeah
#00:34:45-8# interviewer: why no more Kony for you? (laughing) that sounds wrong
#00:34:49-5# respondent EDH: yeah well I understand...because, I, I think I've done what I can do and
ehmm...and...and, you know...I....I don't really know how to answer the question because it is really not something I've
thought about and it, kinda...kinda gets to me because I would like to help more but...I don't know how to help in a way
that is totally legal and doesn't take time and ehmmm...and that, that is the main reason
#00:35:25-8# interviewer: do you think you've helped Kony's victims by sharing this video?
#00:35:32-4# respondent EDH: ehmm...uhm...I, I, I don't...I think where everyone who watch this, and the awareness,
the awareness of...his...being...and not being captured, is a good thing...ehm...not so much the video but what the video
does to us and what the video makes us think about and talk about....is helping, when everyone is doing it, because he
got a lot more infamous because of this video
#00:36:05-4# interviewer: so...
#00:36:06-2# respondent EDH: and that is everyone who has, who have helped...if one did this, it wouldn't...no one
would talk about him but because of all of us, people are talking about it and that helps to put him on, on the list of
people who should be caught, ehmm....that is ehh a very, very good thing and we wouldn't have been able to that if it
wasn't for, for ehh this video, I think
#00:36:33-4# interviewer: so even if, if, we in the Western world talk about Kony because we have seen it on
Facebook, do you think that will help him...being captured...in Africa?
#00:36:44-1# respondent EDH: (pause)...mmm....(pause)....no, I don't think so ehhh....I don't think you....he will be
captured actually...but I think he will get it a lot harder ehm...he will have a tough time to eh....to sell...especially in the
case of the drugs....I think they are selling a lot coming down from Mexico to the United border, I think, that will be
harder for him and we will make the life tougher for him but ehmm...people like him, I don't think he will be catch, I
think they have so good connections uhm...so that is the sad truth but of course you hope that he will
#00:37:40-2# interviewer: so if you saw like breaking news....Kony has been captured, would you feel that you had a
part in that?
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#00:37:48-1# respondent EDH: not as big a part as the one who...for example posted these posters but I would see
myself as....a good person because....I did something that...just...ehmm...needed to be done and then....I, I..the first thing
I would think about, it wouldn't be myself and what I've done but all of these people who have actively been out on the
street, helping...and of course the, the, the I think...military, they are the ones who is after him over the police but,
but...also them and, the, the risk they've taken..
#00:38:29-7# interviewer: to help
#00:38:30-7# respondent EDH: to help, yeah
#00:38:32-9# interviewer: so ehm some of the final questions, we are near the end (laughing)
#00:38:34-7# respondent EDH: yeah
#00:38:34-7# interviewer: are you aware of any of the criticism following the release of the video?
#00:38:41-1# respondent EDH: ehmmm...no...I don't really...can you enlighten, just a....
#00:38:46-9# interviewer: sure, ehm well...this is very I have to be careful because I can't be too colored
#00:38:51-4# respondent EDH: okay
#00:38:52-7# interviewer: ahhhh but, there has been some ehm criticism of the fact that there has been some untruthful
things in the video, that Kony was not located where he was supposed to be, that the num, some numbers were wrong
and the facts were wrong and the whole purpose of the video saying....we need to make him famous, and some people
has argued why would that help? so that has been some of the criticism
#00:39:19-0# respondent EDH: I have just been to the exam that I was telling about before and ehm...and here I think
that...it's...it's okay to, to do those things and to lie about somethings when there in...if its because of a good
cause...when the final...ehmm...like...you know....Immanuel Kant and the...
#00:39:47-6# interviewer: the greater good?
#00:39:49-5# respondent EDH: yeah...yeah when you do stuff, the greater good, you, you are allowed to do it and
ehm...so I don't give much...
#00:39:57-0# interviewer: målet helliger midlet?
#00:39:57-4# respondent EDH: yeah exactly...so I don't give much about the criticism
#00:40:03-1# interviewer: so that wouldn't change your perception of the video?
#00:40:05-3# respondent EDH: no
#00:40:06-9# interviewer: okay
#00:40:08-6# respondent EDH: and also when I think about...you know, they didn't try to sell anything, they didn't try
to, to, it was not like they were...they had any sponsor...they made this video, totally free and out of no charge and took
nothing for it, I think...so, I think it is okay...I am not one who...I am not one of those who, who...ehmm...regret that I
posted this
#00:40:42-3# interviewer: well that was my last question (laughing) so you are perfectly rounding up...well I think, do
you have any last thoughts that you would like to share, anything...that comes to mind?
#00:40:53-3# respondent EDH: Ehhmmmm no...mmm nothing that wouldn't sound stupid
#00:40:58-5# interviewer: well just...well (laughing)
#00:41:02-8# respondent EDH: I really don't have much more to say because...but I think in general, Facebook is, you
said something about that...this was just kind of a window to show yourself and to sell yourself and sometimes...or a lot
of times, I think...people say things on Facebook because they think they can sell themselves in that way...so...we

Appendices

should be careful that Facebook...in terms of causes...in terms of...of...use...we should, we should, just be careful that it
doesn't...get to be some, some, some part of..you know like...we are trying to sell ourselves, we should be careful eh
that, that, that we are the true us on Facebook, that it doesn't take over in a way
#00:41:57-1# interviewer: yeah...is that your final thoughts?
#00:41:57-6# respondent EDH: yeah that is my final thought...nu må jeg have lov til at tale dansk igen.
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Appendix C

Screenshot from YouTube
The number of total views of the ‘Kony 2012’ video on November 25th, 2012
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Appendix D
Screenshot from YouTube
The number of total views of the ‘Kony 2012: Beyond Famous’ video of November 25th,
2012

